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Rough Proofs 


Advertisers are trying hard to 


huild up public interest in Father's 


nay. Everybody is in favor of the 


idea except Father. 


an a, 


The trouble with Father's Day, 
from the old man’s viewpoint, is 
hat, like Christmas, it gives every- 
pody a chance to celebrate while he 
bills. 
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pays the 


They say fifty million Frenchmen 
an't be wrong, but out of the two 
million Old Gold customers who 
have hopefully entered the $200,000 
contest, 1,999,000 will have to be 
wrong. 

vy,yv y¥ 

The height of optimism is dis- 
played by the advertiser who sends 
out an expensive display piece in 
the fond hope that it will end in the 
jealer’s window instead of his base- 
ment. 

+ F F 


If every dealer used every display 
piece sent to him by every adver- 
tiser, he wouldn’t have room in his 
store for his shelves, his stock or 
his customers. 

a, = © 


Wurlitzer used 150 grand pianos, 
playing in unison, in a monster dem- 
onstration in Indianapolis recently. 
The trade is determined that Amer- 
ican music shall be bigger, better 
and noisier. 

> - 


Radio has apparently sold the 


music industry on the idea that 
nothing can possibly sound good un- 


less it is amplified a few million 
’ 2 s 
Maj. George Berry heads the 


pressmen’s union, is an employing 
printer, 


sa United States Senator. No won- 


der he got the job of industrial co- 


ordinator, 
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The tough part of Maj. Berry’s job | 


industrial co-ordination 
ines when Printer Berry. tries to 
talk back to Pressman Berry. 
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Charles F. Kettering snickered the 
ier day. Another advertising man 
ad just announced that industry | 
‘4s solved all of its problems of de- 

‘8! and production. 
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LOVINZ Wive s, 


suggests American 
can get hubbies home from 


1} 
riines 


t 


o errible Chicago by having | 
“ti fy back to mamma. But why | 
1) you suppose so many tired busi- 
“ss nen have to make occasional | 


licago? 
. -.% 


Nis threatening to establish | 
~~ sudit bureau to check the circu- 


will know just what they | 
tng. Looks as if the boys | 
“© Something there. 


. - 


‘ing that most advertising 
media” as singular, Metro- | 
‘eekly thoughtfully trans- 
ogent advertising phrase, 
‘pse toquitur.” In Latin it didn't 
i enough. 


tfed ite 
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buy your 
“Ss at a certain Philadelphia 
yll supply free pairs in| 
* Multiple births. But in that 
| Will have to hustle for 
‘an shoe, for che baby. 


Cory Cur. 


runs a couple of banks and | 


always | 


records of newspapers so ad- | 


prospective in- 


BEER CAMPAIGN 


Chicago, May 19.—The sharp break 
|of opinion in the ranks of brewers, 
|erystalized last October when the 
‘United States Brewers Association 
|promotion committee submitted se- 
|eretly a plan of action, came out in 
| the open today after the spearhead 
United Brewers Industrial Founda- 
‘tion announced plans to use its an- 
|ticipated $1,000,000 promotion fund 
|for the next year exclusively in a 
|publicity campaign under direction 
lof Edward L. Bernays, New York 
| public relations counsel. 

Brewer members of the parent as- 
sociation, particularly those who 
sprang from the advertising and 
;Sales ranks as contrasted to produc- 
‘tion, bitterly fought the “free space” 
| promotion plan during the three-day 
'convention in Chicago and were over- 
| ease. Since then the proponents of 


| 
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(Continued on Page 34) 
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(Magazines Listed on Page 30) 
Buying Agency Quits 
After Patman Charge 


Chicago, May 21.—Color advertis- 
ing, registering a steady increase 
since 1933, promises to reach pros- 
perity levels in 1937, according to an 
analysis by ADVERTISING AGE of 52 
publications’ five-year lineage  rec- 
ords. 

These 52 magazines carried only 


Washington, D. C., 
con Grocery Service, 
ing organization § for 
dissolve rather than fight charges 
of the Federal Trade Commission 
4,072 pages in 1933; 4,986 in 1934; that it violated the brokerage pro- 
5,030 in 1935; 5,818 in 1936. The visions of the Robinson-Patman Act, 
greatest increase will be shown by|jt notified the FTC today. 

1937, if the last half registers the| ‘The organization was formed sev- 


May 20.—Pro- 
New York buy- 
chains, will 


same wide employment of color| eral years ago by American Stores 
which characterized the first half.| C¢o,, First National Stores, Inc., Kro- 
Total 1937 color pages in these 52 ger Grocery & Baking Co., National 


magazines, according to this index, 
will exceed 8,000. 

Four standard magazines 
55 pages of color in 1933, 


Tea Co., and Safeway Stores. Other 
chains joined later. 

This victory for the Commission 
is the first since it began prosecu- 
tion of alleged violators of the law. 


Last Minute News Flashes 
CBC to Build Two 50,000 Watt Radio Stations 


Regina, Sask., May 21.—Canada’s first 50,000 watt stations will be 
built at Hornby, Ont., and Vercheres, Que., this year, Leonard L. W. 
Brockington, CBC board chairman, announced. Gladstone Murray was 
named CBC general manager. CKY, 15,000-watt Winnipeg station, is cur- 


carried 
63 pages 
(Continued on Page 26) 


Cabot Named Business Manager of Boston Transcript 


Boston, May 21.—Powell M. Cabot, former business manager of The 
Sportsman, today was appointed vice-president and business manager of 


the Boston Evening Transcript, effective May 24. 


Bosch Corporation Halts Making Its Brand Radios 
Springfield, Mass., May 21.—United American Bosch Corporation today 
announced discontinuance of its trade marked radios June 1, to concentrate 
on private brand manufacture. Increased calls for private brand sets, 

stimulated by price maintenance acts, was given as a principal reason. 


Record 1937 Campaign Outlined for Duo-Therm 

Lansing, Mich., May 21.—A record campaign for Duo-Therm division 
of Motor Wheel Corporation’s oil-burning utilities, opening in August, was 
outlined today by Vice-President M. F. Cotes at a distributors convention. 
Eight national magazines, newspapers and sound films are included. 


CHAINS PONDER 
NEW FORMS OF 
ORGANIZATION 


Independents Rush to Con- 
Solidate Gains 


Washington, D. C., May 20.—With 
the path cleared by the decision of 
the Supreme Court of the United 
States, national retail organizations 
here set the wheels in motion today 
seeking to deliver a death blow to 
chains by securing passage of a 
model of the Louisiana tax statute 
in every state in the union. 

Chains were expected to fight the 
levies by adopting some variation 
of the Iowa plan, developed by oil 
marketers to defeat the confiscatory 
taxes on chains adopted in that state 
several years ago. 

The Louisiana law establishes a 
sliding scale for chain store units, 
based upon the total number of 
stores operated anywhere in the 
United States or Canada. The max- 
imum is $550 per store for chains of 
more than 500 Units. Details of the 
court decision are reported on page 4. 


Give Chain View 


Under the law, Great Atlantic & 
Pacific Tea Company, operating 
15,082 stores in the United States, 
Canada and elsewhere, would pay 
Louisiana an annual tax of $58,300 
on the 106 stores operated in that 
state. Among other chain store or- 
ganizations which would pay the 
maximum rate of $550 per unit for 
its Louisiana stores are F. W. 
Woolworth Company, 14; J. C. Pen- 
ney Company, 8; Melville Shoe Cor- 
poration, 7; Liggett Drug Company, 
6; W. T. Grant Company, 5; S. H. 
Kress Company, 5; Montgomery 
Ward & Co., 5 ; Sears, Roebuck & 
Co.,. 4. 

The president of a national chain 
of 1,500 stores with an annual sales 
volume of $260,000,000 took the view- 
point that the Louisiana tax is not 
as dire a threat as it would seem, 
amounting to only 1 per cent of to- 
tal sales, while chains consistently 
undersell competitors by many times 
that figure. 

“Many states have repealed anti- 
chain laws at the request of the in- 
dependents who inspired them,” he 
asserted. “The independent retailer 
soon learns that he profits from the 
traffic created by chains and cannot 
exist without it. 


Independents Plan Action 


Supreme Court Upholds Unit ChainTax 
| UPWARD TREND SHOWN FOR USE OF COLOR IN MAGAZINES a 
PAGES 19335 1934 19 
8000 
7,000 
6,000 
AGGREGATE 
5,000 
WEEKLIES 
4,000 
3000 
2,000 WOMENS GROUPS 
WOMEN'S 
,000 GENERAL ee ae 
os ane 
ane STANDARD — Ee a 
This chart shows volume of color advertising for five years in all types of magazines. Total for '937 is estimated on the 
basis of returns for the first half. 
SCHISM OPENS Survey Shows 52 Magazines 
OVER PUBL CITY to Carry 8,000 Color Pages 


“Pessimists were sounding the 
death knell of chains a decade ago, 
but the chains have remained in 
business simply because they pro- 
vided the public with a needed 
service. As long as they continue to 
do so, legislation alone cannot stamp 
them out.” 

Activity of retail organizations 
representing independent dealers in- 
dicated that the minority decision of 
the Supreme Court was conservative 
when it said: 

“If the Louisiana statute be valid, 
other states in the Union may pass 
similar acts; and it is not improb- 
able that they will.” 

Rowland Jones, Jr., National As- 
sociation of Retail Druggists, as- 


(Continued on Page 35) 
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ADVERTISING AGE 


AFFILIATION HEAD 


Group Rates 
Given O. K. of 


Supreme Court 


Washington, D. C., May 17.--The ss : ; 
Supreme Court of the United States : . 7 
today refused to grant a writ of cer- a A 


tiorari in the case of the IJndiana 
Farmer's Guide against the Midwest 
Farm Paper Unit and its five mem- 
bers, its decision virtually establish- 


that group adver- 
Clash with anti- 


ing the precedent 
tising rates do not 
monopoly laws. 
The court's action today means that 
the United States Circuit Court of | 
Appeals in Chicago will forward its | 
mandate to the trial court, ending | 
the case, unless Indiana Farmer's | tarold Donahue (right), retiring pres- 
Guide elects to present new argu. | ident of the Advertising Affiliation, con- 
ments and fight the ruling back up| gratulates his successor, Harry Whitney, 
to the Supreme Court. Larkin Co., Buffalo. (Story on Page 1!4) 
The case, believed to affect valid-|——— — = 
ity of all of the numerous combina-| that damage to a competitor is in- 
tion rates offered in the advertising | cidental and therefore not offensive. 
field, attracted wide interest because! Defendants in the case included, 
of its implications. ibesides the sales organization, 
Several conflicting decisions were | Prairie Farmer Publishing Co., Chi- 
handed down, the ruling of the Su-| cago; Wallace Publishing Co., Des 
preme Court of the United States | Moines; Wisconsin Farmer Publish- 
being the sixth in the chain. The! ing Co., Madison; McKelvie Publish- 
Chicago court held that group rates|/ing Co., Lineoln, Neb., and Webb 
are a manifestation of efficiency, and | Publishing Co., St. Paul. 
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OLD GOLD POINTS 


TO HOLD TRADE 


900 Checkers Wrestle with 
Two Million Entries 


an 


| New York, May 20.—The task of 
grading 2,000,000 entries in its $200,- 


1000 Old Gold contest confronted P. 


Lorillard Company this week, but 
|} was not allowed to dim the even 
/more burning question: Can Old 


'Gold gains be retained? 


Habit alone will not be relied on 


_|to consolidate the gains Old Gold 


has achieved via the contest route. 
Lennen & Mitchell continued to 
place heavy copy this week in news- 
papers to remind new and old ad- 
herents that Old Golds are packed 
in an extra cellophane jacket to pro- 
tect their goodness. While the 4,- 
500,000 lines used in 300 newspapers 
|during the contest comprise a rec- 
}ord which will doubtless stand for 


4 


————————————— 
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EXPOSITION AMMUNITION UNVEILED 


Herbert Prentke, advertising director of the 1937 Great Lakes Fair opening j, 
Cleveland, May 29, points out some of the promotion pieces to a “Yeomanette 


one of the official exposition hostesses. 


Almost 5,000,000 folders, stickers ang 


direct mail pieces and more than 70,000 posters, tire covers and displays ar 
being used in the pre-convention drive. 


a long time, Lorillard will use a 
heavy volume of post-contest adver- 
tising. 

Meanwhile, the company has put 
900 checkers to work to handle the 
30,000,000 pieces of mail received 
during the contest. Lorillard let it 
be known that it would live up to 
its advertised pledge that every en- 
try will be carefully checked and 
awards made only on their merits. 
Thus it will probably be many weeks 
before the winners can be named or 
necessity for a run-off determined. 

Curiosity of advertising men now 
revolves around the question as to 
which of the other three leading 
brands sustained the greatest losses 
through the Old Gold inroads. There 
is no definite answer to this ques- 
tion at the moment and will not be 
until sales for the year are known. 

Lorillard announced that the con- 
test was particularly successful in 
arousing the interest of smokers in 
villages and rural districts. Thou- 
sands of stores in these areas 
stocked Old Golds for the first time 
at the insistence of their customers. 
This new dealer interest is held to 


be one of the stabilizing facto 
which will aid Old Gold in majy 
taining its freshly won laurels. 


Esty Gets Tussy ; 
Plan National Tey 


Lehn & Fink Products Corporatio; 
New York, has appointed Wm. Est 
& Co. to handle advertising for Tuss; 
products, planning a test campaig 
in newspapers and radio in one large 
city, beginning in September. 

Additions to the line will be fez. 
tured. The plan is to merchandise 
Tussy nationally, if the experimen 
is successful. 


Summersby Promoted 


J. J. Summersby, assistant vice 
president of Worthington Pump é 
Machinery Corporation, Harrison, \ 
J., has been appointed genera! sales 
manager of the company. 


ABP to Advertise 


The Associated Business Papers 
Inc., decided at its convention Ma) 
21 to launch an advertising and pr 
motion campaign in behalf of bus 
ness papers as advertising media 


ONE THING 


k 


C) The products these happy high-ha's 

sell may be as far apart as breakfas 
food and dessert, but from Cereals t¢ 
Et Cetera WBBM advertisers have on¢ 
thing in common... they know how 
to get results in the nation’s secon? 
largest market. 


They must get results, for WBBM ? 
led all other Chicago stations in bo 
local and network advertising fo: 
ears. And these WBBM advertises 
eep on renewing their contracts (1€ 
newal ratio 80-85%). 


First schedules may mean anythin 
but renewals mean results. 
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MERICA lives outdoors. To sell America, meet your prospects in 
= , 2) JACKETS ~Double ‘CELLOPHANE™ | the outdoor world—with “U-S” Posters. 
= 72 Sandie a 


“U-S” Posters have long life ... utilize to the utmost the power of 
color . . . make quick, colorful impressions . . . sell merchandise. 


To reach a particular territory, or to blanket the nation... to flash 
your message to consumers on their way to the point-of-sale .. . to 
supplement and reinforce every other form of advertising . . . use 
“U-S” Posters. 


The producing plant at Erie includes a complete poster organization 
and equipment to handle any quantity, large or small, by photo-pro- 
jection or straight lithographic reproduction, with utmost dispach 
and economy. 


If you are now using the boards, take advantage of ERIE—“U-S” 
service and facilities. In any event, weigh carefully the question of 
fitting outdoor advertising into your marketing program—and calla 
“U-S” representative. There’s an office near you. 


The WNITED STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS -® AMERICAN LITHOGRAPHIC DIVISION 


Mae ee 
# ATLANTIC LITHOGRAPHIC & sen ain : 
‘* DONALDSON LITHOGRAPHING DIVISION = 
HOME OFFICE: ‘* ERIE LITHOGRAPHING & PRINTING DIVISION. 
320 BEECH STREET, * PALMER ADVERTISING SERVICE DIVISION 


CINCINNATI, OHIO “+ W. F. POWERS DIVISION aes 
‘# THEO. A. SCHMIDT LITHOGRAPHING DIVISION 


SALES AND SERVICE OFFICES: 


GEORGE \ EHR vm tN c BALTIMORE CINCINNATI LOS ANGELES PHILADELPHIA 
ee BR ERY. : BOSTON CLEVELAND KANSAS CITY 
Fk RET 6 R — W BROOKLYN DETROIT MILWAUKEE —— 
BUFFALO ERIE, PA. MINNEAPOLIS ST. CHARLES, ILL. 
This Ehret poster was litho-serviced by J], L. Gibbs, of the “U-S” New York Office. CHICAGO INDIANAPOLIS NEW YORK ST.LOUIS 


e 2 
You need gas — Get NC )-NQ)X ETHYL’ 
hing This Gulf poster was litho-serviced by R. B. Anderson, of the Erie Division. 
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This Heinz poster was litho-serviced by G. P. Hughes, of the Powers Division. This Havana Ribbon poster was litho-serviced by C. H. Brown, of the “U-S” Philadelphia Office. : ute 
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SNPA’ERS 


GET INTO 


LOUISIANA TAX 
ON BIG CHAINS | 
CONSTITUTIONAL 


Supreme Court Finds Basis 


Of Total Units Levy Equitable 


Washington, D. C., May 18. 
ghost of Huey Long and the Patman | 
Act concessions came back to plague | 
national chains today when the Su- 


-The | 


CONCLAVE HUDDLE 


| Capt. Cranston Williams (left), SNPA secretary-manager; James G. Stahiman, 

| Nashville Banner and new ANPA president; J. L. Horne, Telegram, Rocky Mount, 

N. C., and J. S. Parks, Times-Record and Southwest American, Ft. Smith, Ark., 
comprise this interesting foursome at the SNPA convention in Hot Springs. 


preme Court of the United States up- 


held the Louisiana chain store tax | management within the state. 

based on the number of stores oper-| Justices Sutherland, McReynolds 

ated throughout the entire country by |#nd Butler dissented. While the 
Great Atlantic & Pacific Tea Com- 


any one organization. ° 

The law, fostered by the late Sena- | P@2Y Was the appellant in the case, 
tor Long in his campaign against | which was appealed from the District 
“foreign” industry, was held constitu- | Court of the . nited States for the 
tional by a four to three vote of the| astern District of Louisiana, many 
highest ‘tribunal. Justices ena and | Other chain store organizations inter- 


Van Devanter failing to participate.| Ved to challenge the law. 


The latter once dissented from a Su- Investigation Is Recalled 
preme Court decision upholding an} 
Indiana chain tax based on the num- | Though the Robinson-Patman Act 


ber of stores under the same general! was designed to end allowances to 


—_ 


\ TELL YA THERESE — ITE 


GHASTIY-1 HAVENT EVEN 


HAD TIME TO TAL TO 
THE BOY FRIEND S/INCE 


THE BOSS LEARNED ABOUT 


Mil /) 


en 


chains which are not made available 
on the same terms to retailers with 
whom they compete, the decision 
quoted liberally from results of the 
Patman investigation into relations 
between manufacturers and chains in 
1934. 

“The (lower) court's findings,” 
said the verdict, “are supported by 
evidence bearing upon a variety of 
advantages enjoyed by large chains 
which are unavailable to smaller 
chains. One striking illustration is 

(Continued on Page 33) 
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families reached by the second paper). 


Fourth Family by using the Journal. 


New York © Chicago °¢ Philadelphia * Detroit * San Francisco 


@ Phones and cash registers ring merrily for Journal advertisers. 
They ring loud and often because 4 families phone more orders, 
buy more merchandise, than 3 families. (With a circulation lead of 
31% in Portland, the daily Journal reaches 4 families to every 3 


And the Fourth Family, representing p/us coverage, plus 
buying power, plus sales, is a rich family. Spent $20,630,000 
alone in Portland's retail stores last year. How well Portland mer- 
chants know that fact! How they capitalize on it! In 1936 they 
reached and sold the Fourth Family by using 3,024,929 more 
lines of retail advertising in the Journal than in the second paper. 
In the first 4 months of 1937, Media Records show a Journal leader- 
ship of 906,835 lines. ‘‘You, too,’’ (excuse please) can sell the 


™ JOURNAL 


REYNOLDS-FITZGERALD, Inc., National Representatives 


PORTLAND 
OREGON 


* LosAngeles « Seattle 


INLAND MEMBERS 
CHARGING MORE 


TO SUBSCRIBERS 


Feel Public Must Bear Share 
of Higher Costs 


Chicago, May 18.—Results of ex- 
|periments to determine whether or 
|not it is possible to make the reader 
|bear a more equitable share of heav- 
ier publishing costs were revealed to 
the opening session of the spring 
meeting of the Inland Daily Press 
| Association today by W. R. Ronald, 
of the Republic, Mitchell, S. D., and 
R. L. Owens, American News, Aber- 
deen, S. D. 

Another important action taken at 
the meeting was to reduce the num- 
ber of annual gatherings from three 
to two, with March and October as 
the probable months. This will offset 
a small increase in dues necessary to 
finance the greater service to be ex- 
tended when Inland headquarters 
moves from Madison, Wis., to Chi- 
cago about Aug. 1. 

Mr. Ronald, who is chairman of the 
Inland subscription cost and revenue 
survey committee, reported that many 
newspapers are reluctant to make 
their subscription revenues and costs 
public, only 41 returning the asso- 
ciation’s questionnaire. Since these 
41 were divided into small groups, 
according to their circulations, the 
results, while illuminating, are by 
no means conclusive. 


Revenue from Subscriptions 


Ten newspapers with less than 
5,000 circulation reported that their 


22.4 per cent of total revenue. In the 
5,000-10,000 group, the figure was 27 
per cent; 10,000-20,000, 28.3 per cent, 
and over 20,000, 29 per cent. 

The report of Mr. Owens, chairman 
of the committee on rates, costs and 
publishers’ agreements on circulation 


practices read in his absence, was 
even more revealing. He took the 
viewpoint that higher advertising 


every angle. 
jis general, as 60 of 100 daily news- 


jand 20 more have reached no de- 
cision. 

Most of the newspapers which have 
{taken action did so so recently that 
no conclusive figures are available. 
|Mr. Owens indicated, however, 


where conditions 


local business are 
good, losses of circulation are insig- 
|nificant. A daily paper which 


| reported a decline of 25 per cent in 
circulation, due, it believes, to a poor 
crop in its territory rather than to 
the advance. 


Public !s Acquiescent 


Another newspaper which increased 
its carrier rates from 60 to 65 cents, 


subscriptions, sustained a loss of only 


quickly regained as subscribers 
their news. 


Even more significant was the re- 
its circulation dropped about 15 per 
cent, the net result was a 5 per cent 
increase in income. Another daily 
which increased both daily and Sun- 
i\day prices found that daily circula- 
tion held stationary, while Sunday 
fell off. The additional revenue 
amounted to $75,000 for the daily 


issues and $40,000 for Sunday. 
Study Reader Interest 


Inland Daily Press Association is 
planning surveys of reader interest 
through schools of journalism, 


Pownall, 
Towan, 


the 
chairman 


of 
Ia.., 


publisher 
Iowa City. 


Ban Advertising and 
Tobacco-Chewing in 
N. C. Liquor Stores 


Raleigh, N. C., May -The 
State Liquor Control board to. 
day ruled that liquor store 
operators and salesmen in the 
State may not mention a whig. 
ky brand, solicit 


20. 


returns from subscriptions averaged | 


rates are almost certain to result in | 


a decline in lineage and that the | 
question of increasing subscription 
revenue should be explored from | 


This attitude apparently | 


paper publishers canvassed reported | 
that they have already increased their | 
subscription prices, 20 plan to do so} 


that | 


in- | 
|creased its mail rate from $4 to $5) 


with a proportionate advance in mail | 


3 per cent in circulation, and this was | 
be- | 
came reconciled to paying more for | 


| port from one newspaper that while | 


this | 
project being explained by Fred M. | 
Daily | 
of 
the committee on journalistic educa- | 


business op 
post any liquor displays jy 
state stores. Liquor store em 
ployes also are forbidden ty 
chew tobacco’ while serving 
customers under the new rules 


: 
oe HOOPT OOO OR NONE 


tion and training. The first suryey, 
will cover syndicated features, |p 
this connection, Robert R. O'Briey 
business manager of the Coyngi 
Bluffs Nonpareil, and president of 
the association, remarked that he js 
now using two-week fiction, as eop. 
trasted to 13 weeks, as an experi. 
ment, and without many facts to 
guide him in his decision. 

In his annual address, Mr. O’Brien 
said that Inland members had been 
able to kill many anti-advertising 
bills introduced in legislatures of 
various states. Four alone were 
fought and defeated in Iowa. 

He characterized the local-national 
rate situation as “almost hopeless,” 
but said Inland would continue to 
work on the puzzle. 


Sheppard with Clayden 


Charles J. Sheppard, who has been 
in the New York office of A. E. Clay- 
den, Inc., has been appointed Chi- 
cago manager. He succeeds M. VY 
Gottschalk, who has entered the ra- 
dio field, serving as master of cere. 
monies on several programs. 


Terhune Resigns 


Palmer Terhune has resigned as 
Chicago manager for DeLisser, Boyd 
& Terhune, Inc., newspaper repre 
| sentatives. He has been with the 
company for 16 years. 
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Cd-eds in the 23 Maj ¢ Colleges 
spend this-staggering sum in a year 
| for powder alone! Advertisers who 
_use the progressive newspapers of 
these colleges, are securing the 
| lion’s share of the business. Find out 
for yourself how economically you 
can reach this CONCENTRATED 
college market of approxima 
100,000 college students. Write for 
our scientific analysis of the buy: 
ing power of these twenty-three 
major colleges. 
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Washington Monument and Capitol Dome at night across the Lincoln 
Memorial reflector pool. The lamps. which make this picture possible, 
use lots of watts—at night. WJSV uses 10.000 watts day AND night. 


GET TWICE AS FAR 
in Washington with WJSV 


Washington retail merchants, in their radio adver- 
tising, spend more money to buy more hours 


on WJSV than on any other Washington station. 


WASHINGTON - DE 


WJSV washington 


10,000 watts. Owned and operated by the Columbia 
Broadcasting System. Represented by RADIO SALES. Offices: 
NEW YORK, 485 Madison Ave., Wickersham 2-2000 +» CHICAGO, 
410 N. Michigan Ave., WHItehall 6000 - DETROIT, Fisher Bldg., 
TRinity 2-5500 - Los ANGELES, 5939 Sunset Boulevard, HOLly- 
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Sun, chairman of the committee in 
charge of the Bureau. 

The president of the Newspaper 
Advertising Executives Association 
will serve as ez officio chairman of 
the advisory group. The present in- 
cumbent is Irwin Maier, Milwaukee 
Journal. Other members will be 
designated in the immediate future, 
Mr. Friendly said. 

“After accepting the proposals of 
the United Front committee to add 
to the Bureau’s governing committee 
four special representatives, two each 
from the New York and Chicago 
organizations,” said Mr. Friendly, 
“we felt that a closer working rela- 


Invite 5 NAEA 
se Members to Be 
i Bureau Advisers 


New York, May 19.—Five newspa- 
per advertising managers “of abil- 
ity and talent” are to be invited to 
ict as an advisory committee of the 
Bureau of Advertising, American 
Newspaper Publishers Association. 
This announcement was made today 
by Edwin S. Friendly, New York 


tionship between the Bureau and the 
N. A. E. A. would also be highly 
desirable. 

“The advisory committee will meet 
periodically with Bureau executives, 
bringing to it the viewpoint of the 
men responsible for adequate sales- 
manship in the field.” 


N. E. States for Cook 


Arthur H. Cooke is now sales rep- 
resentative in Vermont. Western 
New Hampshire and Massachusetts, 
east to Worcester, for the Mergen- 
thaler Company. He has previously 
been located in the company's Bos- 
ton office. 


There are no congested districts in the 


salt Lake Market 


room. 


Area. People have 


elbow Even the largest city is 


noted for its Your Salt 


Lake Market 


ing of 


spaciousness, 
Area resident thinks noth- 
driving two or three hundred 
miles for the week-end fishing trip -or 


just for the ride. He has plenty of room 


to work in, to play in, to live in! Per- 
haps thats one reason why his retail 
purehases are 15% above the national 


per capita average. 


\ good market to “elbow” sour was 


into. ismt it? Thats easy, too. At one 


low cost. your message in The salt Lake 
Tribune-Telegram reaches evers part. of 
this vast four-state market. 

The Salt Lake Tribune-Telegram is the 


one metropolitan medium — effectivels 


serving this rich, responsive market. It 
is read by more people than any other 


six newspapers combined in this region 
National 


EES 


MORNING & SUNDAY 


Salt Lake Telegram 


EVENINGS ONLY 


Representatives : 


There's circulation, reader influence ind REYNOLDS-FITZGERALD. INC 

prestige worthy of a place on your \ Color Representatives: 

schedules. Member, ASSOCIATED WEEKLY 
a 7 whe t * ‘~ f - 


LIFE INSURANCE 
TELLS HOW IT 
CUSHIONS LIFE 


New York, May 18.—A total of 734 


/nhewspapers in 401 key cities this 
|; week carried human interest copy 
jand dramatic photographs in ex- 


|}panded nationwide 


advertising for 


Life Insurance week, sponsored by 
141 major companies through the 
National Association of Life Under- 
writers and released by Young & 
|Rubicam, Inc. 

| It is estimated that 1,000 communi- 
ties backed up the national campaign 
with additional local newspaper ad- 


vertising, window displays, radio 
| broadcasts, theater and street rail- 
way advertising and posters. To aid 


in such promotions by participating 
companies, Young & Rubicam re 
leased a portfolio outlining a sample 
program for celebration of the week, 
and pointing out the most efficient 
means of utilizing displays and tie-up 
advertising and methods of obtaining 
publicity to support the advertising. 


Women Are Featured 


A feature of this year’s campaign 
was the amount of attention devoted 
to women and to the value of life in- 
surance in doing more than merely 
holding the home together, if the 
unexpected happens. 

In addition to the appeal to 
women, copy emphasized the several 
services of life insurance to 64,000,- 
000 American policyholders and the 
part life insurance investments play 
in financing industrial enterprises, 
homes and farms, public utilities, 
transportation and governmental 
projects, 

Seeking the interest of students, 
the. National Association of Life 
Underwriters in conjunction with 
local associations has scheduled a 
national letter writing contest on life 
insurance, to be known as the ‘Roll 
Call of American Youth.” High 
school students are eligible for prizes 
aggregating $1,525 for the best letters 
on such subjects as guaranteeing a 
college education through life insur- 
ance, life insurance selling as a 
career, what life insurance means in 
the home and attainment of financial 
independence through life insurance. 

George L. Hunt is chairman of the 
Life Insurance Week committee for 
the National Association of Life Un- 
derwriters in New York. 


Newspaper Section Aids 


Concentrated build-up for the week 
io support paid advertising was 
; afforded in New York by a special 
| 16-page section of the Herald Tribune 
|issued May 16 including articles by 
| leaders in the field, financial authori- 
‘iies and heads of women's groups 
| publicizing every phase of the values 
| offered by life insurance. 
| Radio addresses, local and national, 
| likewise aided in the promotion. On 

May 17, Thomas H. Beck, president, 
|Crowell Publishing Co., New York, 
{went on the NBC Red network over 
|WEAF, while Lena Madesin Phillip, 
associate editor, Pictorial Review, 
was heard over WABC May 19. In 
j addition to these special broadcasts 
fand similar talks heard locally over 
radio stations throughout the coun- 
try, many regular commercial broad- 
casts of insurance companies devoted 
their entire programs to the week. 


Buick to Sponsor 
| Heavyweight Battle 
| Buick Motor Co. signed May 18 for 


sponsorship of the Lewis-Braddock 
heavy weight fight to be 
Chicago June 22, 


paying a reported 


$50,000 for the exclusive rights, 
through Arthur Kudner, Inc., New 


| York. 


| Both networks of National Broad- | 


|casting Company, a total of 125 sta- 
| tions, will carry the fight, starting at 
110 p. m. CDST. 

} ed 
| To San Francisco 

This Week has opened a new office 
in San Francisco in the Shell bldg., 
room 2702. 


Exbrook 7547. 


es 


Seek Playlet 
Showing Value 
of Advertising 


New York, May 19.—To compy, 
anti-advertising propaganda jn posi 
tive fashion, a competition for the 
“playlet which best demonstrates the 
economic and social values of adyo, 
tising,” for use before and by 
sumer groups, and open to “gn, 
woman connected with the advert, 
ing craft in any capacity,” was 
nounced yesterday by Mrs Anna 
Steese Richardson, associate edit), 
of Woman's Home Companion. The 
winner will be awarded a 
$100 by Crowell 
pany. 

Details of the contest. which 
closes August 1, 1937, can be oy 
tained from Helen A. Holby, directo, 
club contact department, Advertising 
Federation of America, 330 Wes 
42nd street, New York, or from \Vrs 
Richardson. 


Con 


an 


prize of 


Publishing (Cop. 


Members of Committee 


Entries will be judged by a com 
mittee comprising Rachel Crother 
playwright, chairman; Edith B. Ells. 
worth, Roche Williams & Cunnyng. 
ham, Inc., Philadelphia, vice-presj 
dent of the Advertising Federation 
of America and president of the 
Philadelphia Club of Advertising 
Women; Evelyn Blewett, Burroughs 
Inc., Los Angeles, chairman of the 
consumer education committee of the 
Los Angeles Advertising Association 
of Women; Helen Shaw Stauch, ad- 
vertising manager of Women's City 
Club Magazine and program chair. 
man of the Women’s Advertising 
Club of Detroit; Rita Otway, New 
York Edison Company, Inc., retiring 
president of the Advertising Women 
of New York, Inc.; and Erma Per- 
ham Proetz, vice-president, Gardner 
Advertising Company, St. Louis 
president of the Women’s <Advertis- 
ing Club of that city and a director 
of the Advertising Federation of 
America. 


Ford Hopkins Adds Two 


Ford Hopkins Co., Chicago, oper- 
ators of drug stores in 50 middle 
western cities, has leased the drug 
and cosmetic departments of Hill's 
Dry Goods Co., Milwaukee, and 
Rockford Dry Goods Co., Rockford 
where aggressive merchandising 
tests will be conducted. 


Ross Opens Office 


Norman Ross, producer of tie 
North Western hour and other shows, 
has opened an office in the Merchan 
dise Mart, Chicago, as radio program 
consultant. Associated with him are 
Ralph Andre, Jesse Alexander and 
Betty Onderdonk, script writers. 


Lubin-Weeker Names 
KH@&P for Pajamas 


Kimball, Hubbard. & Powel, Ine. 
New York, have been appointed by 
Lubin-Weeker Company, Inc. Ne* 


York, to handle national magazine 
advertising of Certified Weldon P* 
jamas. 


held in 


The telephone number is | 


| A new survey, made by an © 
| 1 : -nNow: 
| dependent publication, 5° : 

ar 


that The Sun is read by me 
FINANCIAL EXECUTIVES 
than any other week-day neW* 
| paper in New York. 


The seco Sun 


NEW YORK 
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pages discussing modern uses of color photography as a sales promo- 


tional implement. [t is yours without obligation. Send a request on your 


business stationery ... This book printed in full color, beautifully illustrated, out- 


lines the basic essentials and practices of color photography without the mysteries 


of scientific dissertation ... it contains pertinent facts regarding Manz capabilities 


as color photographers, engravers, and printers ... Send for your copy now. 


Two factors are responsible for the rapid increase in color 
usage—First, improvement in methods and equipment— 
Second, marked production economies . . .« MANZ has 
always been a step ahead of the normal advance in both 
divisions. MANZ introduced most of the production methods 


now the general practice. MANZ work has for seventy years 


set the standard of quality, and now with the new installation 


of the very last word in color equipment, MANZ prices will 
set the standard of economies. Regardless of the size of the 
job, confer with MANZ. If you require color photography, or 
color engravings or color printing—if you have need for any 
or all of these facilities call for a MANZ man—he will also 
outline the story of MANZ creative service. “ANY SIZE JOB Is 


A MANZ SIZE JOB” —whether black and white or color. 


MANZ CORPORATION ° 1043 Ravenswood Ave - CHICAGO 


NEW YORK OFFICE 


. 


245 FIFTH AVENUE 
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Guild to Ask 
Bigger Share 
of That 15% 


New York, May 19.- 
organized American 
Guild can do at least as well as the 
New York Newspaper Guild, Carl 
Randau, president of the latter, said 
at an open meeting last night. The 
newspaper union has increased mem- 
bers’ revenue $1,000,000 a year, while 
improving working conditions, he 
said. 


-The recently 
Advertising 


Jurisdiction a Problem 


The question of jurisdiction is 
causing the advertising guild consid- 
erable perplexity at the moment. It 
hopes eventually to embrace not only 
artists and designers, now organized 
separately, but stenographers and 
other “white collar” men employed 
by advertising agencies. Some of 
these workers are now members of 
the Bookkeepers, Stenographers and 
Accountants Union, which has just 
voted to secede from the A. F. of L. 
in favor of the C. I. O. 

Of the several hundred members of 
the Guild, however, those engaged in 
motion picture exploitation will prob- 


salesmanship. 


seems to challenge logic, and 


can be reached 


such unanimity of opinion. 


these who hold that in selling 
the simple. 


exponent of the latter school. 
tated to that the 


advertiser is the 


maintain 
every large 


average citizens 


NEW YORK 


ST. LOUIS . DETROLI! 


lection of mortals as ever tested the artifices of 


Indeed, to the uninitiate, the possibility of a 
common approach to so diversified an audience 


pears impossible of attainment. 

But human nature is a great leveler. De-pite 
the high peaks and low recessions of their intel- 
lectual limitations, the great majority of people 
-and SOLD — by a 
denominator of sales language. 

Few advertisers will dispute this faet. But as 
to the choice of that sales language. there is no 


In general there are two schools of advertising 
copy which are forever at variance. 
who key their sales messages to the mental level 
of their own circle of friends. 


down-to-earth language 


folks most effectively moves the goods. 


This agency is perhaps America’s foremost 
volume 


the millions of men and 
women whose knowledge of art and lite 


HOLLYWOOD 


COTTON WEEK TIE-IN 


Pepperell Manufacturing Company, Bos- 

ton, has developed this effective new 

display to tie-in with national Cotton 
Week, May 3l-June 6. 


ably be released to a new union being 
formed in that field. 
Merritt Crawford, of 
ing department of Grand National 
Films, Inc., will be elected president 
of the American Advertising Guild 
at the annual meeting next month. 


the advertis- 


ns 


nay ? 


account. for 


terogeneous a col- made in 


almost 


Unless we recognize this- 


33RD PROGRAM 
OF FEDERATION 
TAKING SHAPE 


New York, May 20.—The program 
for the 33rd annual convention of the 
Advertising Federation of America, 
to be held at the Hotel Pennsylvania, 
New York, June 20-23, began to as- 
sume form this week, as did meet- 
ings of affiliated organizations. 

Federation gatherings will include 
Monday and Wednesday luncheon 
sessions, a banquet Monday evening, 
and two conferences on international 
trade and retail advertising. The 
later, scheduled for morning and 
afternoon of Tuesday, June 22, will 
be presided over by Major Benjamin 
H. Namm, of the Namm _ Store, 
Brooklyn. The topics will be news- 
paper-retailer relationships in small 
and medium size cities, technique, 
measurement of advertising effects 
and of consumer demand and other 
retail factors 


The Newspaper Advertising Execu- 


* 


SHES A BIG-TIME MOVIE START” 


Ww advertising copy marches forth among 
some 50,000,000 prospects. it is destined 


to come in contact with as he 


confined to the newspapers and movies. but who 


90% of the retail sales 


America. 


-unless our adver- 


lising copy is simply and clearly expressed—it 


set a goal that ap- 


common 


ing language. 


can have small chance to make a selling impres- 
sion on the average mind which is in reality un- 
tutored to a surprising degree. 

Sophisticated sales talk may be all right to 
advertise thousand-dollar tapestries and im- 
ported motor cars—but heaven help the adver- 
tiser of tires, breakfast cereal or toothpaste who 
allots it a place in his everyday lexicon of sell- 


The success of this agency in helping to in- 
crease sales in good times and bad is due largely 


to its knowledge of the average man’s problems 


First. those 
had senamiiiy. most plentiful. 
a volume product. 


of average 


It has never hesi- 
market of 
none too erudite 
arrange an 


rature Is of course. 


Advertising 


SAN FRANCISCO 


interview. 


and wants. The knowledge of how to build the 
greatest volume of sales in the market where 
sales are most difhcult—but at the same time. 


Perhaps you would like to see how this kind 
of advertising looks in action. Perhaps you would 
be interested in going over some of the typical 
campaigns prepared by us 


-campaigns which. 


for client after client. have increased sales and 
profits right through the vears. 


A request by any interested executive will 


There is no obligation, 


RUTHRAUFF & RYAN, ie 


CHICAGO 


LAKELAND. FLA. SEATTLE 


FORMER PRESIDENT AT SNPA MEETING 


"action" 


A past-president returned to 
publisher of the Chicago Herald & Examiner, attended the SNPA conventic, 


at Hot Springs. 
(left), and Paul Bellamy, 


temporarily when Emanuel Levi (cente,) 


He is talking with John S. McCarrens, Cleveland Plain Deale, 


also of the Plain Dealer. 


tives Association its 
program. 

“The United Front” will be dis- 
cussed by Frank E. Tripp, general 
manager of the Gannett Newspapers, 
and Daniel Eisenberg of Tepper 
Brothers department store, Plainfield, 
N. J., will talk on “Department Store 
Merchandising and Advertising,” as 
headline attractions. 

Other speakers will include Frank 
W. Earnest, Jr., Anthracite Indus- 
tries, Inc., New York, on ‘Making 
One of America’s Basic Industries a 
Successful Newspaper Advertiser;”’ 
Frank E. Fehlman, New York news- 
paper advertising counsel, ‘“Develop- 
ing Local Display Advertising;” and 
J. Maxim Ryder, advertising director 
of the New Bedford Standard-Times 
and Morning Mercury, “Getting the 
Most Out of Salesmen.” Successful 
campaigns on retail advertising will 
be exhibited, with Charles H. Carson, 
advertising director of the Roanoke 
Times and World-News, in charge. 

The opening session of this asso- 
ciation Monday morning will be ad- 
dressed by its president, Irwin Maier, 
advertising director of the Milwau- 
kee Journal. Frank W. Lovejoy, 
sales manager of the Socony-Vacuum 
Oil Company, will address the Tues- 
day luncheon session on the subject, 
“So That’s How It’s Done.” J. Frank 
Duffy, Gannett Newspapers, is chair- 
man of the program committee. 


has completed 


Promotion Experts to Meet 

Newspaper Promotion Association 
program attractions include Harford 
Powel of Kimball, Hubbard & Powel, 
New York, who will discuss news- 
paper promotion from the point of 
view of the advertising agency; 
James Coveney, George A. McDevitt 
Company, who will discuss relations 
between promotion men and special 
representatives; Frank Soutant, 
Brown and Tarcher, Inc., New York 
agency, who will bring information 
on research and_= surveys; John 
‘aples, of Batten, Barton, Durstine & 
Osborn, New York, who will relate 
experiences in copy testing; and Ed- 
ward C. Lloyd, of the Department of 
Commerce, who will discuss govern- 
ment informational service. 

A special promotion meeting of 
papers using This Week will be ad- 
dressed by Tom Cathcart, the publi- 
cation’s promotion director. Clinic 
sessions are scheduled on reader 
service, advertising presentations, 
data books, promotional reference 
books, newspapers, use of radio, di- 
rect mail, merchandising, circulation, 
budgets, classified, typography and 
films. 

Among 
Charles Baum, 
Ore.; Ivan Veit, 


the clinicians will be 
Journal, Portland, 
New York Times; 
Kenneth Mason, New York Sun; Hal 
Jewett, Providence Journal; J. Al 
bert, Detroit News. 

Dan A. Sullivan, Pittsburgh Press, 
is president of the promotion asso- 
ciation. Elsa Lang, New York Her- 
ald Tribune, who is vice-president of 
the association, is program chairman. 

Utilities’ Big Meeting 

Sessions of the Public 
Advertising Association will open 
with an address by its president, 
Donald D. Parry of Wilson & Haight, 
Inc., Hartford, Conn., agency, and 
will be addressed by J. R. Pershall, 
Public Service Company of Northern 
Illinois, Chicago; Kenneth Magors, 
Union Gas & Electric Company, Cin- 
cinnati; T. K. Quinn, Maxon, Inc., 
New York; Robert E. Ginna, Roches- 


Utilities 


; ter. A 


ter Gas & Electric Company, Roches- 
symposium on the demon- 


stration home will be a featur 
the sessions. 

Relation of local advertising ¢)y). 
to business and organized advertisine 
will be discussed at a breakfast cop. 
ference Monday morning sponsored 
by the Council on Advertising (ly). 
Stephen Toadvine, president of 1), 
National Association of Better By: 
ness Bureaus and manager of 
local bureau in Syracuse, N. y., 
be one of the speakers. 

The Council on Women's Advyeyrtis. 
ing Clubs will hold its own breakfas: 
conference at the same 
discussion centering 
Ghosts in the Family 
Advertising Club.” In addition, a 
joint program for the two groups is 
being worked out. 


hour wit} 
around “Nine 


Closet of an 


Paul Nystrom Heads 
N. Y. Sales Executives 


Dr. Paul H. Nystrom was elected 
president of Sales Executives (| 
of New York May 18. He is pres 
dent of Limited Price Variety Stores 
Association and professor of marke’ 
ing at Columbia University. Jolin H 
Moore, London House, Ltd... wa: 
elected first vice-president; Richa 
C. Borden, Borden Co., second 
president; M. D. Finehout, Whitak« 


Paper Co., secretary; C. Wesley Hé 
lett, Bank for Savings, treasure 
Harry R. White continues as exe 
tive secretary. 

New directors include Dean Ba'- 
bitt, Sonotone Corporation 4! 
Charles J. Cutajar, of the agen 
of that name, for two years: Percy 
C. Magnus, Magnus, Mabee & Ra! 
nard, and Paul S. Willis, Associated 
Grocery Manufacturers of Ameri 
for one year. 


Glendining Joins 
“Hunting & Fishing” 


National Sportsman, Inc. \¢% 
York, publisher of Hunting & Fis 
ing and National Sportsman, has «| 
pointed Sherman F. Glendining 
sales representative in New Y 
and Philadelphia. 

Mr. Glendining was with 7le \¢ 
Yorker for several years. 


Kephart Buys Mill 


Marshall Field & Co. has 
flannelette garment mill at Roanos' 
Va., to S. N. Kephart, formerly sa! 
manager of the lingerie and flanne 
ette nightwear lines for the fit’ 
manufacturing division. 


ts 


sold 


e- ern? 


ONE. (OF THE THREE 
INDIVIDUAL 


MAGAZINES 
that comprise 


MODERN MAGAZINES 


” and this group ‘ 
leads the field 
vin aavertianie linage 
| forthe. 
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ADVERTISING AGE 


Will 


In France, the Radical Socialists are 
neither radical nor socialistic. 

In France, the government is more like a 
political sit-down strike than a governing 
body. 

In France, the Conservatives swear the 
Pacifists are going to provoke a war. 

In France, bewildered Communists have 
rioted on the side of the Fascists. 


Behind such conflicting surface condi- 
tions smolders civil war in France. A 
war between Haves and Have-Nots. 

In “The Popular Front in France” 
FORTUNE for June deals exhaustively 
with these conflicting war forces in the 
last great European democracy —tells the 
story of the government of the Workers, 
by the Intellectuals, for the Capitalists 
which is keeping the French Republic 
from extinction. 

But where did this government come 
from? Why is there still peace when a 
Socialist and a Jew is Premier of France 
while Fascist, Jew-hating Adolph Hitler 
glares across the frontiers? Why did the 
Communists and Socialists, who hate 
each other, form a political compact in 
France? What is the Popular Front? Has 
it any chances of success, and what will 
happen if it loses power? 

In “The Popular Front in France” 
FORTUNE has sifted out the important 
facts and trends, has written a clear, fast 
moving account of current conditions. 
This story —the fourth of a series of 
FORTUNE articles on “Background of 
War” —is without doubt one of the most 
authoritative accounts of what is happen- 
ing in France that has appeared in print 
in this country. 


Wo be Condit 


> 


Also in FORTUNE for June—WALL STREET TODAY—Which is doing as 
business as it did 10 years ago. Its new firms and new men. PRIC 
FREE?—General Hugh Johnson fills the air with dead cats 
cock-and starry-eyed New Dealers” who oppose prige fixin 


aced raid on the 


President Paul Hollister lashes back at pric er 
consumer. SMOKE—The average ity would bury its streets 


We: NS: — Having worked off $3,000,000 
R GOVERNORS, Frank Murphy of Michigan and 


twenty-one feet wie ST.JO 


of depression inve 
sales of $9,0 00.And 
en ylvania, CANADA DRY, THE BEE BUSINESS, THE INDEX OF 


lead miner turns in brilliant first quarter 


SIGN, a 7 page portfolio of color reproductions tracing the history 


of nati¥e American art and design. The June issue of FORTUNE is out this week. 


FORTUNE — By Subscription Only— $10 a Year— 350 E. 22nd St., Chicago, Ill. 
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Business Must Concentrate 
on Winning Public's Favor, 
Brown Tells Dotted Liners 


Chicago, New York Clubs| 
Honor Buchen, Winsley 


New York, May 18.—Terming the 
need for a “favorable public opinion” 
the most important issue before 


WATCH AWARDING 


Watching Paul Aldrich present the 
award are left to right—Walter Painter, 
Power Plant Engineering, (left); Lorry 
R. Northrup, Charles Daniel Frey Com- 
pany; B. C. Bowen, Boot & Shoe Re- 
corder; Otto R. Stadelman, Needham, 
Louis and Brorby, Inc., and Carroll Dean 
Murphy, Hays MacFarland Co. 


American business today, Allan 
Brown, advertising manager of the 
Bakelite Corporation, New York, 


and chairman of the Association of 
National Advertisers, addressing the 
annual presentation luncheon of the 
New York Dotted Line Club of the 
Associated Business Papers, Inc., 
laid down a challenge in which he 
called on advertisers, agencies and 
publishers to impress upon business 
the necessity of undertaking a pro- 
gram of employe and public rela- 
tions immediately. 

At a similar meeting in Chicago, 
Walther Buchen, president, The 


agency relations committee of the 
Four A’s, was presented with the 
first recognition certificate by Paul I. 
Aldrich, president, The National 
Provisioner, and president of the 
ABP. The New York award went to 
Roger L. Wensley, president of the 
G. M. Bosford Co. Following brief 
ceremonies, the evening was devo- 
ted to entertainment. Walter Painter, 
Power Plant Engineering, president, 
Chicago Dotted Line Club, officiated. 


Must Protect Progress 


Discussions of media and methods 
of advertising and selling are futile, 
Mr. Brown said, as long as “the 
very foundation upon which busi- 
ness rests is being attacked.” All 
the ingenuity and shrewdness and 
experience that have helped to solve 
many difficult marketing problems 
are needed in the current dilemma 
which transcends al] other problems, 
he declared. 

“You, whose business it is to cre- 


Buchen Co., and chairman of the 


BANQUETERS 


At the speaker's table for the Chicago 
Dotted Line Club agency recognition 
fete are Robert Morris (left), Simmons- 
Boardman Publishing Corporation; E. 
Ross Gamble, Leo Burnett Company, 
Inc.; Jack Rodger, McGraw-Hill Publish- 
ing Company; C. C. Younggreen, 
Reincke-Ellis-Younggreen & Finn, Inc., 
and H. A. Morrison, Simmons-Boardman 
Publishing Corporation. 


A. B. P. PREXY PRESENTS RECOGNITION AWARD 


. 


& 
_ 
a eS 


ne ee 


Paul Aldrich, president of Associated Business Papers, Inc., (center), presents 

Walther Buchen, president, The Buchen Company, Chicago, with the first agency 

recognition certificate on behalf of the Chicago Dotted Line Club at the annual 

dinner last week. James T. Aubrey, (left), president, Aubrey, Moore & Wallace, 
Inc., watches approvingly. 


ate advertising, can feel justly proud 
of the splendid job you have done 
in promoting the products of indus- 
try,” Mr. Brown said. “You have 
conceived numerous ways of moving 
goods from the factory door to the 
consumer's larder, but while you 
have been engaged in these activ- 
ities, the business institutions be- 
hind these products have been neg: 
lected, and in the meantime radical 
elements and agitators have  poi- 
soned the minds of the citizens of 
this country against business. They 
have been led to believe that busi- 
ness men as a whole are a lot of 
renegades and blackguards. It is 
time we came to the defense of 
business.” 

The solution to the problem, Mr. 
Brown said, is the interpretation of 
the facts of business in simple, ele- 
mentary language which can be 
easily understood. While this can- 


not be done in a day, a week or a 
month, he pointed out, “we must 
start now if business is to protect 
itself in the final court of judgment, 
the court of public opinion.” 

At the Chicago meeting officers 
for the ensuing years also were 
elected as follows: president, H. A. 
Morrison, Simmons-Boardman Pub- 
lishing Corporation; first vice-presi- 
dent, C. L. Loefel, Ahrens Publish- 
ing Company; second vice-president, 
L. C. Monroe, The Welding Engineer; 
secretary-treasurer, H. M. Thomp- 
son, Domestic Engineering Publica- 
tions. 

Members of the executive commit- 
tee include Paul I. Aldrich; C. A. 
Barnes, Bakers’ Helper; B. C. Bowen, 
Boot & Shoe Recorder; Ray Dean, 
McGraw-Hill Publishing Company; 
A. E. Meanor, Chilton Company, 
Inc.; T. W. Nelson, Gulf Publishing 
Company; and Walter Painter. 


Agencies Plac. 
61% of Copy 
in ABP Papers 


Hot Springs, Va., May 1) 
rapid rise in the percentage je 
business paper advertising pja,,, 
through advertising agencies wag ,. 
ported to the Associated Busines, 
Papers yesterday by Judd Pars, 
executive vice-president.  Agenoi,. 
accounted for 61 per cent of the totg 
in 1936, the highest on recorg | 

Another record was made jp », 
number of advertising agencic 
given recognition certificates py », 
ABP this year. The total was 99) 
Presentation of certificates to ages, 
cies in New York and Chicago wx 
made this week at dinner at » 
Dotted Line club of the ARP jp the 
two cities. 


California Guide Out 


Lord & Thomas, Los Angele 
have prepared a California gui« 
book in rotogravure with a two 
fold purpose for the All-Year (ly; 
It is designed to aid in selling trip, 
to the state and, distribution upm 
tourists’ arrivals, through varioy 
agencies, acts toward lengthenin 
the vacation sojourn. 


Barton Quits Agency 
for Scripps-Howard 


Charles W. Barton has resigne 
from Wortman, Barton & Co., Ney 
York agency, to join the national aj. 
vertising staff of the Knozville New; 
Sentinel. 

Mr. Barton was formerly a Wyom- 
ing publisher and later a New York 
publisher’s representative. 


Institute to Publish 


“Ice Cream Currents” 


Ice Cream Merchandising Institute 
Inc., Washington, D. C., has started 
publication of a dealers’ help peri: 
odical, Ice Cream Currents. 

G. W. Hennerich, manager of the 
Institute, is in charge. 


ea ae 


That’s what Cincinnati 


advertisers think of WKRC 


wkrc has more local advertisers 
than any other Cincinnati station. 


More than half of them use wkKRC 
five times every week. 


Sixty-nine percent of them use 
wxrc fifty-two weeks a year. 


Upon such facts as these wxrc has built 
its reputation as Cincinnati's first local 
station. If you want more facts, consult 
WERC or any office of RADIO SALES. 


Radio Sales, New York, 485 Madison Ave.; Chicago, 410 N. Michigan Ave.; Detroit, 90% Fisher Bldg.; Los Angeles, 5939 Sunset Boulevard; San Francisco, 601 Rus 


k R C CINCINNATI. 5000 Watts, Day; 1000 Watts, Night. Owned and operated by Columbia Broadcasting System. Represented bY 
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TELEPHONES WABASH 6284-5-6 


Offering a complete geared-in service under 
centralized supervision. 


Commercial Photography 
A fully equipped department under the able supervision of Bert Moser, long recog- 
nized as a master of the art. 


Art Department 
Creative layouts of distinctive technique . . . drawings and retouching of all types 
for advertising. 


Engraving 
Specialists of broad experience and consummate skill perform each operation, untiliz- 
ing the most advanced types of equipment for the making of superior plates. 


Put it up to us to keep the wheels turning on your jobs. Closer teamwork for finer 
results. Time and worry saved. 
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Advertising Display Wastes 


A. C. Nielsen, head of the Chicago 
marketing research organization of 
that name, talked very frankly about 
some of the troubles which national 
advertisers encounter in the display 
field when he addressed the conven- 
tion of the Lithographers National 
Association at White Sulphur May 13. 

One of the facts which 
learned through the reporting sys- 
tem of his company, which covers 
2,000 typical grocery and drug stores 
throughout the country every month, 
ig that advertisers are not getting 
anything like the display representa- 
tion, either in windows or inside 
stores, that they apparently think 
they are. At a given date, out of 57 
advertisers using display material, 
only one had as much as 12 per cent 
representation, and 23 had displays 
in use in less than 1 per cent of the 


he has 


stores. In one case, Mr. Nielsen 
said, a manufacturer of a grocery 
product produced 250,000 displays, 


but less than 1 per cent of them 
were ever used! 

A great deal of study and investi- 
gation has been devoted recently to 
the subject of window displays from 
the standpoint of their circulation 
value. This is important, and the 
information developed will no doubt 
be useful. However, no one has seri- 
ously questioned the value of win- 
dow displays to the advertiser, and 


the problem seems to be principally 
one of getting store and window dis- 
plays installed and maintained, rath- 
er than merely agreeing that this is 


good advertising and making the 
material available. 

Professional installation of win- 
dow advertising accounts for not 


more than 20 per cent of the dis- 
plays used, according to national 
authorities, and if the whole field of 
window and store display is consid- 
ered, less than 10 per cent are pro- 
fessionally installed. Manufacturers’ 
and jobbers’ salesmen are relied on 
for the most part, while many adver- 
tisers include display material with 
shipments of goods and leave it to 
the merchant to install the display. 
The waste of expensive material, 
Mr. Nielsen told the lithographers, 
is little short of criminal. He added 
that he felt the lithographers have 
a moral responsibility for seeing 
that the display material they pro- 
duce for advertisers gets into use. 
This may be true, but it seems evi- 
dent that national advertisers, who 
are spending millions for displays, 
might concern themselves immedi- 
ately with the practical problem of 
installation and use of this expen- 
material. This is even more 
important than statistical work cov- 
ering the general aspects of display 
advertising as a medium. 


sive 


Free Publicity for Beer? 


brewers through a 
just 


Plans of the 


national institute which has 
involve 
getting their the 


public through a free-publicity drive, 


been organized apparently 


story across to 
rather than through = advertising. 
Well-known public relations counsel 
is reported to have advised that the 
not yet in a 


brewery industry is 


position to undertake advertising 
expenditures in endeavoring to mold 
on the subject of 


beer distribution and consumption. 


public opinion 

The decision of the brewers is in- 
teresting, in view of the methods re- 
ported in Apverristnc Ace as having 
been adopted by the Women’s Chris- 
tian Temperance Union and. other 
all 


are 


opponents of alcoholic bever- 


ages. They modern 


adopting 


advertising and promotional meth- 
ods, and expect to become still more 
attacks the 


allies through 


aggressive in their 


Rum 


On 


Demon and his 


the of 


use advertising as modern 
business employs it. 
There may be a publicity angle 


in the affairs of the brewers, but un- 
fortunately they 
the defensive 

needed. 


are 
when 


generally on 
publicity is 
A constructive presentation 
of the position of the industry could 
be made through advertising, pro- 
vided its methods were improved to 
a point which would command the 
support of the _ intelligent 
Many fair-minded 
that as a whole the brewers are still 


public. 


observers 


in the vulnerable position they ocu- 
pied before prohibition. If so, their 
situation should be improved before 
any industry 


campaign is” started. 


After all, as we have suggested a| 


months, 
publie relations work must begin at 


good many times in recent 


home. The job is to eliminate abuses 
within before attempting to present 


a story to the public 


| 
| 
| 
| 


GRAND SLAM FOR THE POINT OF SALE 


The Progressive Grocer. 


"May | have the afternoon off, sir? Our best customer wants a fourth at bridge.” 


Views from 
Trailers 
(As viewed by George M. Slocum, 


publisher, in the Automotive Daily 
News) 


I think in the minds of many, in- 
cluding both manufacturers and deal- 
ers, the possibilities of this new 
trailer business are being discounted 
too much. I recall that in the “‘cats- 
whisker” era of the radio, there were 
few indeed who saw much more than 
a gadget which would be built by 
and used more as an experimental 
toy by boys and perhaps a few long- 
haired adults. Today there are more 
radios than automobiles in America, 
nearly twice as many radios as tele- 
phones. 

As a whole, the trailer industry 
has been going through its most seri- 
ous teeth-cutting days during the 
past six months. There were hun- 
dreds of small builders scattered in 
every state. Many have already 
folded up. Others, however, have 
strengthened their financial position, 
equipped modern plants and built 
strong selling programs for the long 
pull and it is my own modest opinion 
that many present pessimists are go- 
ing to be amazed at the volume of 
this before the year 1938 
is ushered in. 


business 


Regulation 


(As viewed in Business Week) 


When the head of a business dis- 
covers that he has added a line or a 
department that costs far more than 
he expected, he knows he’ must re- 
vise his plans, either to pay the ad- 
ditional money if the result will be 
worth it, or to cut down or completely 
the 


serap new line or department. 
Now the Federal government is in 
that position. It has assumed an 


enormous new job—to police all the 
distributing trades of the country. 
And it is just faintly beginning to 
realize what it has left itself in for. 

The Federal Trade Commission is 
expected to get $458,000 for enforce- 
ment of the Robinson-Patman Act in 
the fiscal year beginning July 1. Its 
chief counsel, William T. Kelley, has 
told the House Appropriation Com- 
mittee that the FTC “will not come 
anywhere near” enforcing the act un- 
less it can greatly increase its per- 
sonnel. From every corner of the 
country it is receiving complaints of 
price discrimination, Its 
must handle a vast volume 


lawyers 


of cor- 


feel | 


respondence and confer 
merable lawyers and business men 
who have gone to Washington to 
urge or oppose Patman Act prosecu- 
jtion or find out what the law means 
to them. 


For 


with innu- 


this task of enforcement, 
$458,000 isn’t enough, nor 10 times 
| $458,000. It isn’t as difficult a job as 
|}prohibition enforcement was, but it 
|has many of the same characteristics, 
including the of multitudinous 
jsnooping. And the enforcement may 
‘break down for much the 


cost 


same 


the Outside 
causes. Gradually the country will 
have an opportunity to appraise the 


results and decide whether the new 
experiment is worth its cost. 


Truth 


(As viewed in the Jewelers’ Circular- 
Keystone) 

A recent resolution condemning 
the advertisement of watch repair 
prices “which are unfair and mislead- 
ing to the public and are no true in- 
dication of the repairs to be made” 
was adopted by the Horological So- 
ciety of New York. With this reso- 
lution went the request to newspa- 
pers to refuse to accept advertise- 
ments naming watch repair prices be- 
cause, it was pointed out, such ad- 
vertisements discriminate against the 
society’s standard of attainment in 
the art and science of watchmaking. 

This resolution and request to 
néwspapers met with co-operation on 
the part of the New York 
which has set an example 
should be followed by all newspa- 
pers. To advertise the repair of 
watches for a set nominal amount 
only serves to deceive the public and 
cause dissatisfaction. No honest 
watchmaker can tell what it will cost 
to properly repair a watch which he 
has not examined. 


Times, 
which 


The fight for truth in advertising 


|has been going on for years. There 
is no short cut in this field. Expe- 
rience has shown that such trade 
abuses do not always offer them- 


selves to quick and permanent rem- 

edy, but progress is being made, 
Trade 

when 


practices frowned upon 
business is good are often 
winked at or even openly accepted by 
many when times are bad, but fortu- 
nately the great majority realize the 
need to preserve high ethical stand- 
ards. 


Time Selling 


Milan V. Ayres in 

Time-Sales Financing, publication of 

the National Association of Sales Fi- 
nance Companies) 


(As viewed by 


Finance charges and rebates 
prepayment can probably never 
effectively regulated by law. There 
are many ways by which any 
law of that sort can be legally evaded. 
Any attempt at such regulation is in 
the nature of price fixing and would 
probably be unconstitutional. 


for 
be 


too 


The proposal to have the books of 
finance companies periodically exam- 
ined by some state bureau has no 
legitimate purpose. It could aeccom- 
plish nothing in the publie interest. 

All of the other proposals usually 
embodied in bills to regulate finance 
companies can be better 
plished, if it is desirable to accom- 
plish them, through the enactment 
of measures dealing with the specific 
objectives and not limited in their 
application to finance companies 


accom- 


ee 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from Compe. 
nies sponsoring them, or through 
ADVERTISING AGE, by any nationa] ad. 
vertiser or advertising agency execy. 
tive writing on his business ett. 
head. 


No. 1169. Liquor. 

Issued by the Portland Journg 
this brochure presents an analysis of 
liquor sales in Oregon, based on fg. 
ures of the statistical department o; 
the Oregon Liquor Control Commis. 
sion, showing trends and shifts in 
buying habits, with particular reg. 
erence to development during 1936 


No. 1170. Who's Who and Where. 

A new druggist route list bookle 
has been prepared by the Syracuse 
Post-Standard in co-operation with 
the Syracuse Nabor Druggists Aggo. 
ciation, It covers all retail druggists 
in 16 counties of central and north. 
ern New York, trade association of. 
ficers, wholesalers, and chain buyers, 


No. 1168. Valuable Data on Ney 
York, the World’s Greatest Market. 


This is the fourteenth annual edi. 
tion of the New York Sun’s market 
data book. The volume presents a 
summary of the 1936 standing of 
New York newspapers in various ad. 
vertising classifications, the editorial 
and circulation scope of The Sun, and 
descriptions and charts showing the 
size, character and buying power of 
the New York market. 


No. 1132. The Minneapolis Star Route 

List of Grocery Stores. 

The Minneapolis Star has issued 
this guide showing the retail grocery 
outlets in Minneapolis broken down 
into convenient routes. In addition 
it contains an analysis of wholesale 
grocery houses, chain store headquar. 
ters, voluntary organizations and 
other outlets for the purchase of food 
products from manufacturers. 


No. 1157. 85 Hours a Day. 

Issued by National Broadcasting 
Company, this brochure tells about 
the planning that lies behind its 
many types of daily broadcast pres- 
entations. There are many illustra: 
tions of artists and program scenes 


No. 1143. Glorify Your Product. 
This booklet issued by Herman A 
De Vry, Inc., discusses the value o! 
sound films in advertising, selling 
and training, lists typical firms us 
ing films, and results of their use. 


No. 1127. The Family Circle Marke! 


Retail sales figures from the 1930 
U. S. Census of American Business 
have been used in this new circula 
tion map which charts sales activity 
by counties and indicates coverage 0 
the territory by The Family Circle 
Magazine. 

No. 1155. Looking Beyond Circult 
tion Figures. 

In this brochure Screenland Uni 
holds a magnifying glass above the 
homes of its readers, giving a picture 
of the families, their possessions and 
buying habits. 


No. 1107. Dynamic Buying Power. 

This brochure, issued jointly 
National Home Monthly, Canadian 
Home Journal, Chatelaine, Maclean’ 
Magazine and Canadian Magazin 
gives a comprehensive picture of 
Canadian markets. It marks the firs! 
co-operative presentation of the! 
market by Canadian magazine pub 
lishers. 


No. 1148. Standard Market Data !" 
WFBR, Baltimore, Maryland. 
This brochure issued by radio s'® 
tion WFBR contains market data °° 
the Baltimore trading area, merchant: 
dising service offered by the statlo? 
and a description of its facilities a 
coverage. Also included is 4 stu® 
of radio ownership and — 
habits based on a Ross Federal 
vey of Baltimore’s metropolitaD d 
trict. 
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A Month May Mean a Year 
to This Farmer 


+ the seed is in the ground, it’s too late to 
change crops. When planting time comes, the 
farmer plants. Seasons won't wait, neither can he. 


Delay in getting some vital crop information or 
learning of some new development can cost 
him much of the year’s effort and profit. 


The first obligation of a farm magazine to its 
readers is to supply news and information in 
time to be of use. Farm Journal with its 4-day 
writer-to-reader service does just that — gathers 
current information on every phase of farming 
as late as Thursday and delivers it to 1,316,000 
modern farm families by the following Monday. 


This timeliness and freshness, throughout the 
entire magazine, has intensified reader interest 
...has increased reader responsiveness... has 
given Farm Journal the fastest growing circula- 
tion in its history . . . the fastest growing adver- 
tising volume of any farm magazine. 
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STOP WORRYING 
ABOUT CONTROL, 
GRISWOLD URGES 


Government - Business Talks 


Mark Affiliation Conclave 


(Pictures on Page 39) 


Erie, Pa., May 18.—A suggestion 
that business stop worrying about 


current political experiments and 
concentrate on a better job of public 
salesmanship was offered here by 
Glen Griswold, editor of Business 
Week, as a galaxy of advertising 
leaders addressed more than 350 
members at the 34th annual Adver- 
tising Affiliation convention here Fri- 
day and Saturday. 

Other speakers during the two-day 
conclave included Frank W. Love- 
joy, sales manager, Socony-Vacuum 
Oil Company, New York; Arthur E. 
Pryor, radio director, Batten, Barton, 
Durstine & Osborn, Inc., New York; 
Dr. Hubert Greaves, Yale University 
professor and sales training coun- 
sellor of the Massachusetts Mutual 
Life Insurance Company; Paul N. 
Berner, sales promotion manager, 
Lovell Manufacturing Co., Erie; 
James P. Selvage, publicity director, 
National Association of Manufac- 
turers; A. C. Nielsen, head of the 
Chicago marketing research com- 
pany; Barclay W. Newell, advertis- 
ing manager of Flint & Kent, Buf- 
falo department store, and Mrs. June 
Hamilton Rhodes, New York stylist 
and market counsellor. 


Whitney New President 
Harry W. Whitney, comptroller of 
the Larkin Co., Buffalo, was elected 
president of the Affiliation, succeed- 
ing Harold Donahue, Lawson & 
Jones, Ltd., London, Ont. 
C. M. Elliott, sales manager of the 


Reed Press, Hamilton, Ont., was 
elected first vice-president; Don 
Allshouse, advertising manager, 


Northern Equipment Co., Erie, sec- 


ond ss vice-president; Donald A. 
Thomas, catalogue editor of the 
Larkin Co., Buffalo, secretary-trea- 


surer; Floyd M. Crawford, executive 
secretary of the Greater Buffalo Ad- 
vertising Club, executive secretary. 
The latter club, incidentally, sent 
about 75 members to the convention, 
including groups riding in four white 
cars furnished by Ford and Chev- 
rolet. 

Directors elected include Wilford 
S. McKeon, Sulphur Products Com- 
pany, Greensburg, Pa.; John H. 
Walsh, Cleveland Paper Company, 
Cleveland; Earl Putnam, Earl Put- 
nam & Associates, Kitchener-Water- 
loo, Ont.; Fred B. Isaacs, Middlesex 
Motors, London, Ont.; Sam _ K. 
Smith, Sam K. Smith & Associates, 
Pittsburgh; Arthur G. Pinard, Lowe 
Brothers, Toronto; Kenneth G. An- 
derson, Walsh Advertising Agency, 
Windsor, and Albert M. Wearstler, 

(Continued on Page 28) 
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Gasoline Retailers 
in Safety Campaign 
Gasoline dealers in many parts of 
Children’s 
Save-a-Life safety campaign May 15, 
under sponsorship of The Gasoline 
Retailer, New York. The drive runs 
through July. 

The publication feels that because 
of their close contacts with the mo- 
toring public, gasoline stations have 
a fine opportunity to carry on auto- 
mobile 


launched a 


safety education. 


I. D. to Resume 


After a lapse of several years, I. D. 
York, will shortly 


Co., New 


launch a trade paper and direct mail 
campaign. 
direct 
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ADVERTISING AGE May 24, 1937 
of the A. N. P. A. Mechanical De-|stitute of Technology, wil] je. in 


Invite Agency 
Production Men 
To AN PA Meeting 


New York, May 20.—Production 
men of recognized advertising agen- 
cies throughout the country will join 
with newspaper mechanical experts 
in discussing problems of color repro- 
| duction and typography at the elev- 
enth annual Mechanical Conference 
of the American Newspaper Publish- 
ers Association, to be held at the 
Drake Hotel, Chicago, June 7, 8 and 9. 

In throwing open the sessions to 
agency men, W. E. Wines, manager 


partment, said: “It is believed that a 
larger agency representation is ad- 
visable and will help improve the 
service rendered jointly by newspa- 
pers and agencies to advertisers who 
use newspaper space.” Time has been 
allotted on the program for com- 
ments and suggestions by agency men 
who attend. 

New techniques that will result in 
more exact color reproduction will 
occupy a prominent place on the pro- 
gram. A series of exhibits has been 
arranged for presentation by the In- 
ternational Printing Ink Corporation, 
with some recent research findings to 
be made public for the first time. 
Prof. A. C. Hardy, Massachusetts In- 


charge of the presentation. 

Specimens gathered from A. N. Pp 
A. members who offer run-of-paper 
color printing will be available for 
examination. Other program Sub. 
jects include plant lighting, ventila. 
tion and humidity. Curtis B. Jopp. 
son, publisher of the Charlotte, x C 
Observer, will exhibit the Semagrap), 
typewriter and Semagraph setter unit 
operating a linotype. 


Caldwell-Clements Move 


Caldwell-Clements, Inc., publighe, 
of Radio Today, has moved to ney 
and larger offices at 480 Lexington 
avenue, New York City. Their Radi, 
Trade year book will be issued this 
month. 


have looked over the list of Country 


Gentleman subscribers who get mail out 
of the Hamburg, Iowa, Post Office. I tind 
many of the names are customers of this 
bank, in fact over 60 per cent of them 
carry active accounts here, and that the 
list represents the better class of people 


D. C. Dougan, 


in the community.’ 


President, lowa State Bank, Hamburg, Ia. 


They set the pace for 
their neighbors “You 
subscription list for Butler, 
Indiana, is just top-notch 
Atrer looking at it name by 
name, T can why such 
companies as International 
Harvester and Coleman Lamp, 
whose products we handle, 
use Country Gentleman in 
advertising. This list goes to 
the leader type of farmers in 
this community. [| mean by 
that, the type of farmer that 
sets the pace for his neighbors 
in his farming activities.” 
Wim. Mutzfeld & Sons, Hard- 
ware, Butler, Ind. 


see 


Profits 

are higher in the 

Country Gentleman Market 
because: 


1. Prices—and people—are more stable. 2. Volume per sale 
is greater—overhead lower. 3. Competition is cleaner; 
there are fewer high-pressure “deals.” 4. Good rural 
stores buy in larger quantities than most city stores. 5. The 
CONTROL FAMILIES influence all the other rural families and 
in themselves represent the most profitable class of trade. 


Which part of Rural America 


do you know best? 


If you want the word of retailers on 
Country Gentleman’s CONTROL 
FAMILIES from some particular sec- 
tion with which you happen to be more 
familiar, write Country Gentleman 
: and ask for it. 


Would be “‘tops’’ if hesold them 


all “A great many of the people on your 
Country Gentleman subscription list tor 
this county are already good customers ot 
this store. If I could sell the rest of them 
... TI would have the best clothing busi- 
ness in Northwest Missouri.’’—W. . 

Montgomery, Montgomery Clothing Co., 


Maryville, Mo. 


Feed man rates them 


good farmers “| hav 
looked over your list of Coun 
try Gentleman subscribers 
through the Warrenton, Vir- 
ginia, Post Office. I tind most 
of them good representative 
farmers of this section and I 40 
business with most of them 0" 
the list.’ —W. W. Gullick. Mid 
County Feed Stores, Warret™ 
ton, Va. 


90% rated excellent credit “Your Country Gentleman subscribers around here 
are the ‘cream of the crop.’ [ have checked the list and believe that 90% of the farmers on it 
should be rated excellent credit. At this time we are selling tractors and equipment to a 
number of them.” —F. H. Wilke, Farm Equipment, Harvard, IIL. 
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Broader Field EYE-OPENER The copy utilizes both the cartoon | CLIMAX COPY 


strip and candid camera techniques, 
Fi urine in each insertion presenting a human 
or M 
Roto Schedule 


interest story in words and pictures. 
The first, for example, is titled 
“After Office Hours” and opens with 
a boudoir shot of a girl lamenting 
. the fact that a hard afternoon of 
May 19.—Reaching an 


: Chicago, - culties of Taeneen dictation has ruined her eyes and is 
estimated xtensive caaeaiaaiaine ahi likely to prevent her from going to 
the first ex's Murine Co., Inc., will a dance that night. In succeeding 


rising of he 


be releast .d May 23 to 11 rotogravure 
"ions of the Metropolitan Group, 
t nnounced today by the local) This illustration is the first in the se- of to the party. 


shots, she is given Murine by the 
girl friend, revives and trots happily 


it was a : This climax illustration, with the girl who 
fice of Ferry-Hanly Co., Inc., adver-| quence employed in a newspaper cam- The next strip will be “Smoke| gsed Murine clasped in her boy friend's 
' rising agency. paign for Murine Company, Chicago. Gets In Your Eyes,” photographically | arms, winds up the sequence. 
” The schedule calls for 200-inch, |= ——S depicting the aid Murine can ren- | ———— Ee 


: ne column insertions every other|on the campaign, although it will der at a picnic party. Succeeding themes and tie-in . with a variety of 
| week, With no definite time limit set} run throughout the summer and fall.| insertions will play up similar| summertime activities. 


~ — : — = 


-fown retail outlets 


THLE 


OF RURAL 
AMERICA 


ARE THE KEY 
TO 40% OF ALL RETAIL SALES 


a / 
1 
if 
li 
yt 
n 
, _ 2 
| 3 EEA 7. 
ORTY per cent of all retail sales made si 
in America are directly influenced by 
an easily reached, nation-wide, high-profit 
group of CONTROL FAMILIES. : 
Who are they? Why are they CONTROL . « wu aieegdeatevaeaaalan ‘. 
FAMILIES? They are the families of the leading — Seventy per cent of all Country Gentleman readers own ? 
‘anil. : . homes. This compares with a national average of 46.8% D4 
agriculturists, merchants, bankers and profes- and with an average of 52.4% in all places under 2,500. & 
sional men of Rural America. They are CON- | 
r Pi . . e . . . . Bd 
(ROL FAMILIES because, in rural communities — termine brand popularity and living habits for i 
especially, the rank and file looks to people of — 40 per cent of the entire national market. & 
their calibre for guidance. Extensive heaping up of advertising in gen- pt 
hese CONTROL FAMILIES are easily reached — eral publications will not stir these CONTROL 
i because they have a common interest in agricul- | FAMILIES to the belief and action that is in- ie 
Ne ture and because they read agriculture’s lead- duced by a publication specifically their own. us 
rs ing magazine, Country Gentleman. Country Gentleman—the publication that is 
J Obviously, these CONTROL FAMILIES areextra __ first with the CONTROL FAMILIES of 40 per cent 
: Profitable to sell. They buy more. Their credit — of the entire market—should be one of the first 
Jn rating is high. Ret ailers cater to them. They in any national advertising plan. Country 
1 set the pace for other people. In fact, they de- | Gentleman, Philadelphia, Pa. 


OUNTRY —ENTLEMAN 


FIRST with the CONTROL FAMILIES of Rural America 


SCHICK 1936 
COPY COST ONLY 
1.5% OF SALES 


New York, May 17.—A “freak 
year” of low advertising costs was 
reported today by the Schick Dry 
Shaver, Inc., Stamford, Conn., for its 
electric shavers, with a record of 
$10,000,000 business attained on an 
advertising expenditure of only 
$154,000. 

Believing it will not be able to re- 
peat this record of low per-unit ad- 
vertising cost and with new com- 
petitive factors to meet, the company 
is already operating on a more than 
300 per cent increased advertising 
schedule which, however, is expected 
to promote the sale of 1,500,000 in- 
stead of 725,000 shavers, the sales 
volume reported for the year. 

Manufacturing capacity was 
strained last year to accommodate 
the demand for the company’s 
product which was introduced to the 
public in 1932. Because last year 
represented the attainment of that 
point in the cycle of marketing a 
new product at which the demand 
becomes greater than the supply, 
company spokesman said it is con- 
vinced that greater advertising bud- 
gets will henceforth be necessary. 

Price Held at $15 

The Schick dry shaver, reputedly 
the first on the market, was initially 
priced to sell at retail for $25. A 
year later the price was reduced to 
$15 at which it has remained ever 
since. The company reports a total 
sale during this period of 1,200,000 
shavers. The product is distributed 
through 23,000 dealers, who are pro- 
vided direct by the company. 

The present advertising campaign, 
which is being conducted on the 
basis of a yearly expenditure of 
$500,000, is using full pages in most 
of the national monthlies and two 
half pages a month in weeklies. Its 
maximum newspaper list covers 85 
metropolitan centers. Briggs & 
Varley, Inc., New York, is’ the 
agency. 

Dealer aids currently employed in- 
clude baseboard cut-outs, folders and 
electrical and mirror displays, the 
latter enabling a prospective cus- 
tomer to look into a mirror and try 
his hand at shaving himself elec- 
trically. 


“News” Appears in June 


Plumbing and Heating News, new 
mid-month supplement of Domestic 
Engineering, Chicago, will appear in 
June. In tabloid form it will cover 
the entire plumbing and heating in- 
dustry. 


William Mack Appointed 

William D. Mack, formerly with 
the Cuneo Press, has been appointed 
sales manager of the Breeders’ Ga- 
vette printing house in Spencer, Ind. 
Sales headquarters, however, have 
been established in Chicago by Mr. 
Mack. 


of 7 OE a Constructive 

Rea — Informative 
— Profusel 
llhastrated. Your request will 
bring only the book—no sales- 
man, 


me ee ee mm 
y PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


I Send me your free book on Porcelain 
H Enameled Signs. 
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May 24, 193) 


Voice of the Advertiser 


welcome. 


FROZEN POSITION 
'HUSBAND DIVORCED 


This department is a reader's forum. Leiters are 


|Why Not Some Cash 
Slash for Agencies 


Louden’s Ejaculation on 
Sales Specialization 


To the Editor: My God! The age To the Editor: Inasmuch as adver 
of specialization has reached its/tising agencies have to meet in-| FOR BARRING ICEMAN 
zenith! creased costs of production, overhead, n 

“Tornade—-A_ Divorcee’s Parfum|and numerous taxes with the same Los Angeles, May 4.—(I. N. 8.)— 

er mame: , ° OR cas _ ene Mrs. Margaret Isaac was granted a | 
for the Skin. No foolin’. Page <, | spread ... Why not a 5 per cent cash divorce Tuesday because her hus- 
May Town and Country. discount on all media? band, Lee Isaac, refused to permit the | 


iceman to deliver ice during his ab- | 


sence from home, 


 OLVMPIC)™ 
N 


QO coined Refrigerator // 
\h 


AWN wr 

Vy WA Most 

7 yy = \ Beautiful of 
all 

\ Refrigerators 


308 


LOUDEN, | J. M 
Department, Louden 


. Korn, 
President, J. M. Korn & Co., 
Company, | 


Fairfield, Ia. | Philadelphia, 


DEVELOPS DIVORCEE MARKET 


Advertising 
Machinery 


Inc., 


Pa. 


.° | ae 

G gan? the Shae Naha taal see 
gon TOLORADO 

O isl — STORAGE C | 


This juxtaposition prompted Mr. Dan- 

vers to pen different copy for the 

Colorado Ice & Storage Company in- 
sertion in a Denver newspaper. 


Proverbial Ice Man 
Again Is On the Spot 


the Editor: The 
insertion appeared in a local 
newspaper May 4. The advertiser 
might justly ask “What the ——~ is 
this, mutiny?” 

Methinks 
served the 
to buy an 
Well, ahead, 
Parfums Revillon know very 

! and believe me, of them cer- 
tainly have a way with the ladies. 
Far be it from me to discourage any- 
thing you want to do, but, for me, 
{I'd never give an ice man a chance 
| to make a play for my little wife. 
| But then there’s always the chance 
ithat your man will be different. 

take a chance and buy an 


To 
ing 


accompany- 


this copy might have 
purpose: “So, you want 
refrigerator, huh? 
but personally, I 
handsome men, 


- Tas 
frown aor 1€€ 
HOR SUMMER so 
some ice 


some 


| ice 
Go ahead, 

| ice refrigerator.” 
Rover 8. 


Berna 
Cuan & 


DANVERS, 


Writers Agency, 


Colo. 


This magazine copy aimed at the ex-of-Reno market, elicits some candid Advertising 


comment Denver, 


. ‘ | 
purchase of the article at some time | 7 ¥ 


Advertisement Evokes 


° in the past. : 
Protest From Publisher! |, |. ci alwavs convenient f C.C.A. Copy Clicks 
Ss rf avs ; fe 3 or a 
To the Editor: The Collins, Miller}a contestant to send a carton, or cou- Overseas in Sydney 
“4 ‘hings : rertise “ i ADVER- é » facsimile s ; a 73s : 
- coosigratcage ~ — ee alg bi - Sere Sane ee lo the Editor: In ADVERTISING AGE 
TISING AGE May 3, mage 33, is ¢ » honore . 95 : 
oe ™ ies s ni aes : a Ay ‘| a. February 22 an advertisement ap- 
ees weve t to oo enth OF the HELEN KING, pears on behalf of the Controlled 
Sener VETS Peer. Contest Consultant, |Cireulation Audit, Inc., giving a list 
Use of the epithet “nigger” is not New York. N. Y. of the various publications affiliated 
only bad taste but disgusting to fair- with that organization. 
minded persons everywhere. v,vy Would you kindly ask the secretary 
As a long-time reader and a re- | 7 or manager of C.C.A. if he would 
cent mail subscriber, I offer my _ pro- Advertiser Pulls | kindly communicate with me, as I 
test to your pearls me gndel Hubby Out of Jam contro] various business publications 
ing such copy in your otherwise use- in Australia, and would like to ob- 
ful publication. To the Editor: Many have been the }tain from him a list and some details 
Cre, BE. NEWMAN, queer letters received from radio lis-|of his various publications. 
teners. But our sympathy and that . , 
Publisher, Minneapolis Spokes- ae kit te . a ane ' +b a As a subscriber to your newspaper, 
man, “ | “gn mar tics ; ‘aces ; "IT find it extremely informative and 
o a chap in Fa iver, Massachu-|....... ; BRS ; : : 
: . , very interesting reading indeed. 
Minneapolis, Minn.  |setts, who last week wrote to our cs 
= os client, the Decorative Cabinet Corpo- | O. F. MINnGay, 
ration (better known as the E-Z-DO | Sydney, N.S.W. 
: : ’ ’ ‘oadcasting rer WOR. 
Mies King Has Awarded § (Pcomic). broadcasting over WOR. | a o/s 
He wrote: “My wife asked me to 
Prize on Facsimile , Mien gai agi . 
ibe sure to write to you and ask you) When Better Coronations 


——=—= 


FOUNDATION COPY SLIPS INTO FINE SPOT 


Karsch calls attention 
wear copy in the current issue 


Mr. 


Karsch Spots Foundation 


of Preferred Position 

To the Editor: Writing frequent 
corset advertising during the spring 
months for women’s retail ready-to- 
wear stores has made me foundation 
minded. 

Imagine my interest then in Pages 
138-139 of the May Woman’s Home 
Companion, carrying a four-column 
feature story entitled “Keeping It in 
Shape” with an illustrated two-col- 
umn lingerie and foundation adver- 
tisement next to it. 

The headline of the feature 
tainly ties in nicely with the 
tration in the advertisement. 

ALBERT KARSCH, 
Statf, Ironwood Daily 


cer- 
illus- 


Advertising 
Globe. 
Mich. 


Reader Grows Weak Over 
the Number of “Weeks” 


To the Editor: With Candy Week, 
Safety Week, Baseball Week, Health 


Ironwood, 


Keeping 


ltr in Shape 


to this symphony of copy and text for this Munsing. 


of Woman's Home Companion. 


Week, Fire 


Prevention Week. Boy: 


Week (I’m gettin’ weak too). 
Why not a “Week to end 
Weeks"? 


Any support? 
STAFF 
LaMonica 


MEMBERs, 


Thomas P. and Asso- 
ciates, Inc., 
Easton, Pa 


SAN FRANCISCO: AGENCY 
WANTS AYMAN! 


Specifically, a plan and copy man 
with ideas . . . with broad business 
and advertising background. A man 
who can come into this 6-man, well- 
financed, rapidly growing agency and 
go places with it. State full qualifi. 
cations and salary expected in letter. 
Strictly confidential. Box 1127, Ad- 
vertising Age. 


one 


This means that the thousands of workers in our huge farm implem 


A NEW high in employment and payrolls makes Moline-Rock Island 
of the PREFERRED territories for resultful advertising. 


. . achj v. 
Farmers all over the world are buying modern farm machiner! 


ent 


‘ f ; aa a 
plants and the prosperous neighbor farmers in our rich trading are 


are eager to buy what you have to sell. 


Largest number Emploved and largest Payroll in our history: 


A Member of 


Nat'l Rep. ‘The Allen-Klapp-Frazier 


To the Editor: I was interested in/to send her whatever you are adver- ee 3 
your report in the May 10 issue titled | tising over the radio. Ull be hanged Are Made, Buick Will— 
“Flaunting of Down Payment Called it | can remember what it is. My | > the Balter: What with ihe | 
Unfair. Especially did the part re-| wife is out now and T can’t wait till| puke of Windsor and Mrs. Warfield 
ferring to prize contests amuse mé she gets back to ask her again. Please | riding around Cande in a Buick and 

You see, as a judge I have awarded | send it and save me.” |Viscountess Rhondda. covering the 
prizes to persons sending in “fac Inasmuch as we do quite a bit of | coronation for the Herald Tribune, 
similes”’! Therefore I must take ex: | men’s advertising, we appreciated the quoting a Fisher Body advertising 
ception to Mr. Wilson's statement gravity of this situation and sent the | headline. “Not a hair out of place.” 
that there is no case on record where man his wife's free E-Z-DO moth |General Motors was right in the mid 
the contest using a faesimile was sue |jumidor, via Air Mail, Special De-|dle on the coronation festivities. 
cessful. Quite recently I was. sole livery and Special Handling! S. D. Fuso. 
judge in the Radio Guide handwrit eS ze ee we . 
ing contest—and readers sending in : ; ; ice President, Arthur Kudner, 
facsimiles won! To me, a facsimile kdwin M. Phillips & Co., In 
is honored-—for it shows proof of New York, N. Y New York, N. Y 
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Illinois Markets 


York, Chicago, Detroit. 56% 
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WITH NEW MODEL 


irm Chair Sets to Establish 
Radio Style 


Chicago, May 19.—While courting 
co-operation of all other manufactur- 
ers in selling a new idea to the pub- 
lic, Zenith Radio Corporation is pre- 
naring to throw a substantial part of 
ita expanded advertising appropria- 
tion back of its arm chair models, 
comprising about one-fourth of its 
entire 1938 line. 

The opening page, to appear in The 
saturday Evening Post of June 15, 
will be devoted in large part to the 
end-table radios, built to stand along- 
side of the chair, where the set may 
ne tuned in or changed to a new sta- 
tion without effort. 

With special models designed for 
the farmer, Zenith will tell the same 
story of new comfort in the 30 farm 
papers on its schedule. A new chain 
program, the first in the company’s 
history, will be devoted largely to the 
new crusade, while copy in The 
imerican Weekly, Cosmopolitan and 
other magazines will lay stress on 
the claim that old wall models are 
made truly obsolete by the new line. 
Sixty-five newspapers will carry the 
same story in an August campaign. 


Arm Chairs for Dealers 


The arm chair radio is not entirely 
new, but its presentation is. Zenith 
is laying so much emphasis on the 
presentation of the new line that it 
went to the extreme of stocking arm 
chairs so that dealers installing the 
new models in their windows would 
have the supplementary material 
with which to show the new radio in 
its logical setting. Marshall Field & 
Co. Chicago, whose example is be- 
lieved to carry great weight with 
other retailers, were among the first 
to feature the new arm chair Zen- 
iths in a window with the correct 
background, 

As far back as January of this 
year, Commander E. F. McDonald, 
Jr, president of Zenith Radio Corpo- 
ration, was calling on his contempo- 
raries to produce and feature arm 
chair models. 

“On the subject of design in the 
styling of bodies, fenders, general 
outlines,” he said in his proclama- 
tion at that time, “automobile manu- 
facturers do an excellent job of work- 
ing together and putting the obvious 
imprint of the current year on the 
line they are producing at any given 
time, 

“We in the radio industry are do- 
ing little along these lines and I feel 
that the time is now here for us to 
awaken to the possibilities which are 
Present if major manufacturers will 

(Continued on page 19) 


STOCK PHOTOS 


Thousands of ready - to - use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire’or phone .. . 


KAUFMANN & FABRY GO. 


425 5. Wabash Avenue @ Chicago 
Telephone Harrison 3135 


CBS Elects Three 
Edward Klauber, executive vice. 
president, and Paul Kesten and 
Mefford R. Runyon, vice-presidents, 
have been elected directors of Co- 
lumbia Broadcasting System, Inc. 


Plan Pen Campaign 
David Kahn, Inc., North Bergen, 
N. J., through La Porte & Austin, 
New York, will start its first con. 
sumer campaign for Wearever de 
luxe $1 fountain pens in four general 
magazines next fall. The company 
has sold primarily through syndicate 

stores and other large outlets. 


William H. Strong 
director of Batten, Barton, Durstine & 
Osborn, Inc., has been elected a vice- 
president. Charles F. Emerson, former 
assistant to the president of the Inde- 
pendent Grocers Alliance, has been 
named regional sales manager of Calvert 
Distillers Corporation with headquarters 

in New York. 


(left), author and 


more. 


“New York 
I. A. KLEIN, Inc. 


ter districts. 


Kansas City, Mo., May 19.—The 
weather man will decide on what 
kind of days the full page and 60- 
inch advertisements of the Cook 
Paint and Varnish Company’s new 
house paint campaign will appear in 
newspapers of thirty-six cities of the 
Middle West and Southwest, it was 
announced here today. 

Contrary to the belief that reader 
interest is highest on dark or rainy 
days, repeated tests by this com- 
pany show that house paint adver- 
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Karberg, Haugen to WIBA Cl. W. th tisements are most effective on 
1E Paul Karberg and Maurice Haugen ear ea er clear, warm and supposedly low 
have been appointed to the advertis- M Eff 2 reader interest days. Copy is sent 
ing sales staff of WIBA, Madison, ost ective to newspaper offices for release at 
REPLACEMENT Wis. ° the direction of the local Cook's 
for Paint Copy |». 


Priming Coat Featured 

The copy features a priming coat 
which forms a hard surface over 
the wood, one coat of paint complet- 
ing the job. 

The pocket book appeal is de- 
veloped by the copy, “How we made 
our home worth $500 more. You too 
can make good money this sure, 
quick and simple way. Paint to sell, 
lease or to live in—you can’t lose. 
You pay whether you paint or not! 
So—paint, paper and_ recondition 
now!” Ferry-Hanly Co. is in charge, 


\\) 


Suppose a pitcher’s got a sharp-breaking curve and a 
fast ball like Walter Johnson’s at his peak. What good’s 
his delivery if half the time it sails over the catcher’s head 
or hits the ground in front of the plate? 
have control. 

The Detroit News has 3,500 Junior Salesmen who work 
out from 146 exclusive Detroit News sub-stations. 
unique system gives us perfect control over our home- 
delivery service. Wecan put our circulation where we want 
it to go. We can concentrate it where it'll carry your mes- 
sage to the people you want to reach: 

The people who own their homes. Who live in the bet- 
Whose standards are higher. 
guage, the people who make more money . . . and spend 


For 60 years The News has been Detroit’s outstanding 
home newspaper. That leadership was recently confirmed 
by a thorough, impartial survey.* 
revealed by this survey prove something that we’ve known 
a long time: 

You cannot cover the Detroit trading area without The 
News... and you can cover it with The News alone. 

“A recent Ross-Federal survey of 12,034 Detroit homes showed that The 
News: Covevs 63%% of all Detroit homes taking any newspaper. Is 


vead in 772% of the homes having telephones. 
in 42.2% of newspaper-reiding homes. 


The DetroitNews 


THE HOME NEWSPAPER 
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The hard-boiled facts 


| 


He’s got to 


This 


In blunter lan- 


It is the only paper read 
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ADVERTISING AGE 
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May 24, 1937 


Westinghouse 
Merges Control 
of Advertising 


East Pittsburgh, Pa., May 18.— 
Centralized control of all advertising 
for Westinghouse Electric & Mfg. 
Company and all its subsidiaries is 
effected with appointment today of 
S. D. Mahan as general advertising 
manager. 

Although the company has had gen- 
eral advertising managers before, 
their jurisdiction did not embrace ap- 
paratus as well as merchandising ad- 
vertising. Mr. Mahan, whose super- 
vision will also cover sales promo- 
tion work, will make his headquar- 
ters in Mansfield, O., where the mer- 
chandising division, of which he was 
formerly advertising manager, is 
located. 


Veteran In Advertising 


Succeeding Mr. Mahan as merchan- 
dising advertising manager is Roger 
Bolin, associated with the company 
in that division since 1925. R. R. 
Davis continues as advertising man- 
ager of the apparatus groups, with 
headquarters here. 

Mr. Mahan has been directing ad- 
vertising and sales promotion activ- 


NEW EXECUTIVE JOBS 


Paul Jones (left), formerly with N. W. 

Ayer & Son, Inc., has joined Thornley & 

Jones, Inc., New York, as associate copy 

director. C. B. Thomas is new advertis- 

ing manager of the Chrysler Export Cor- 
poration. 


ities in agencies and industrial con- 
cerns for more than 20 years. Start- 
ing in Cleveland, he was first asso- 
ciated with the H. K. McCann Com- 
pany and while with this agency 
spent four years in Toronto, Canada. 

In 1924 he returned to Cleveland 
with the Roger Williams Company. 
Then he joined the advertising 
agency of Fuller and Smith and Ross, 
where he was vice-president and man- 
ager of the Cleveland office. Later he 
became vice-president of the Green- 
leaf Advertising Agency in Boston, 
which post he left in 1933 to become 
merchandising advertising manager 


SOUTH’S FIRST 
NEWSPRINT MILL 
TO OPEN IN °38 


SNPA Hears Stahlman Report; 
Dealey New President 


(Additional Pictures on Page 39) 


Hot Springs, Ark., May 20.—Re- 
alization of the long cherished dream 
of Southern newspaper publishers for 
the establishment of a newsprint mill 
in their territory was announced at 
the annual convention of the South. 
ern Newspaper Publishers Associa- 
tion here this week. 

Mill in Texas 

Reporting as head of the SNPA 
newsprint committee, James G. Stahl- 
man, Nashville Banner, and newly 
elected president of the American 
Newspaper Publishers Association, 
revealed that the first Southern news- 
print mill, which will produce news: 
print from Southern pine, will be in 


of Westinghouse. 


operation late in 1938, and will be in 


.. + Growing SWIFTLY 
by serving PROFITABLY 


This is only one of its applications. 


mA 


AIR CONDITIONIN 


One of the elements in the swift growth 
of air conditioning is its service to the 
retailing field. 
better business in retail stores, other 
retail stores have been forced to install 
it. So air conditioning grows because 


Because it has made 


it has become an effective merchan- 


dising weapon in the retail field. 


Residential air conditioning is, of course, out in front with its full 
demand yet to be developed. Men in air conditioning, sensing the fact that a bigger future than they 
dreamed of is opening before them, are bending every effort to achieve their full power to serve profitably. 


There is no other dealer group in the country so much alive to its opportunity, so eager for technical 
and merchandising information, so ready to grasp and prove the marketability of worthy products. 


That they may be addressed effectively through the paper that was created for them—AUTOMATIC 
HEAT and AIR CONDITIONING—is proven by the response they give to product advertising and 
to campaign ideas offered through its columns. 


In order that you may familiarize yourself with the broad service this paper is giving the industry, write 
for a copy of the monthly report, “Current Conditions.” 
and advertising executives in keeping abreast of this swift-growing industry. 


EAT and 


It has rapidly become a necessity to sales 


ed 


CONVENTION — 


The candid cameraman caught Payton Anderson, Jr. (left), Telegraph and News 
Macon, Ga., in a cheerful mood at the SNPA convention last week. £. K 
Gaylord, Oklahoman and Times and retiring board chairman of the SNPA (cen. 
ter), faces the candid cameraman with John S. McCarrens, Cleveland Plain Dealer, 


full production in January, 1939. It 
will be located in east Texas. 
Establishment of this mill, he said, 
will undoubtedly be followed by the 
opening of similar mills on both sides 
of the Mississippi. Within 15 years, 
he predicted, the newsprint and pa- 
permaking industry will be one of 
the major industries in the South, 
with resultant benefits not only to 
publishers, but to every type of busi- 
ness and industry in the South. 

It is not at all improbable, Mr. 
Stahlman declared, that the news- 
print industry may in the near fu- 
ture replace cotton as the South’s 
major cash crop. 


Honor Stahiman, Herty 


Immediately following Mr. Stahl- 
man’s report, an unusual tribute was 
paid to him and to Dr. Charles H. 
Herty, head of the Savannah Pulp 
and Paper Laboratory, whose re- 
search first indicated the feasibility of 
producing newsprint from Southern 
pine. Officers of the association pre- 
sented Mr. Stahlman with an unusual 
tribute, set in type and pressed into 
a mat, which was guilded and 
framed, and expressing their appreci- 
ation for the splendid work he has 
done in bringing the associations’ 
dream to reality. To Dr. Herty went 
a bronze plaque expressing similar 
sentiments. He was also voted a life 
membership in the SNPA, the fourth 
in the association’s history. 
- At the closing meeting today Ted 
Dealey, Dallas News and Journal, 
was elected president of the organiz- 
ation, succeeding James E. Chappell, 
Birmingham News and Age-Herald. 
who was elevated to chairman of the 
board. W. C. Johnson, Chattanooga 
News, was again named treasurer, 
and Capt. Cranston Williams was re- 
appointed secretary-manager. 
Directors, each representing his 
own state, were elected as follows: 
Horace Hall, Dothan, Ala., Eagle; 
J. N. Heiskell, Little Rock, Ark., 
Gazette; Ralph Nicholson, Tampa, 
Fla., Times; P. T. Anderson, Jr., Ma- 
con, Ga., Telegraph and News: Fred 
B. Wachs, Lexington, Ky., Leader: 
John D. Ewing, Shreveport, La., 
Times; J. H. Skewes, Meridian, Miss., 
Star; D. Hiden Ramsey, Asheville, 
N. C., Citizen-Times ; Dave Vandivier, 
Chickasha, Okla., Express; A. W. 
Huckle, Rock Hill, S. C., Herald: 
Adolph Shelby Ochs, Chattanooga 
Times; B. N. Honea, Fort Worth 
Star-Telegram; Raymond B. Bottom, 
Newport News, Va., Press and Times- 
Herald; Luther T. Long, Huntington, 
W. Va., Advertiser and Herald-Dis- 
patch, 
The concluding session this morn- 
ing developed into a general discus- 
sion of labor problems, trade unions 
and rising Aside from the 
usual resolutions of thanks and ex- 
pressions of gratitude, the only reso- 
lution submitted by the resolutions 
committee and adopted by the mem- 
bership was one asking the appoint- 
ment of a special committee to report 
to next year’s meeting on training 
printing trades apprentices, 
This resolution developed from the 
fear of a large number of member 
publishers that the upturn in the de- 
mand for skilled newspaper labor, 
coupled with the practice of typo- 
graphical unions in cutting down the 
number of apprentices in training, 
would in the near future create a 
condition which would make it virtu- 
ally impossible to secure 
skilled personnel. 

That rising costs, due to higher la- 
bor costs and higher paper and other 


costs. 


adequate 


material costs, will be met partially 


3 TS 


a 
—, 


at least by higher subscription ang 
news stand prices of newspapers was 
clearly indicated at the session 
where a substantial number of pyp. 
lishers reported that they had jp. 
creased circulation rates during the 
past year, and a still larger numbe 
reported that such increases were 
definitely planned soon. 

The question of a co-operative roto. 
gravure or magazine supplement fo; 
Southern newspapers, the subject of 
widespread agitation and interes 
during recent years, has apparently 
lost its appeal to Southern newspa. 
per publishers. No interest in any 
proposition of this kind was mani. 
fested when the subject was intro. 
duced on the floor. 

Warnings against the standardiza. 
tion of newspaper editorial content 
through over-emphasis on _ features 
and syndicate material were sounded 
again and again during the discus. 
sions of editorial affairs by the con- 
vention, speakers who stressed this 
subject including Clayton Rand, Bi- 
lori-Gulfport Herald; Tom Wallace, 
editor, Louisville Times and chair: 

(Continued on Page 22) 


Paste Pot 


i : | paste pot he “no 
part in the editorial program of the 
Missouri Ruralist. Nor do reprints from 


from personal contact that the form 
families to whom you would sell you' 
merchandise are subscribers to daily 
papers and most of them have ras 


Uetres forming. ond batial ia be 
the farm family epitomizes the - 


impartial investigation shows over 
whelming preference for The Ruralis 
among the farmers themselves—e "'? 
no advertiser can pass_up in his selec: 
tion of media to cover Missouri. 


It’s @ propitious time right now t0 3 
into a media discussion. With the best 
crop prospects in years, there will be 


at least fifty million dollars bat 
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JENITH CENTERS 
IN REPLACEMENT 
WITH NEW MODEL 


(Continued from Page 17) 
work together to create an obvious 
trend. 

“The end table models we put out 
this year have clicked to such an ex- 
ent that I am going to continue the 
present end table cabinet design 
‘hrough next year. I notified my dis- 
tributors of this intention last De- 
vember when none of them could get 
deliveries enough, so they would not 
think I was over-stocked on this 
model whem I announced its contin- 
ance.” 

The wall type of console is a mon- 
strosity Which should never have ex- 
isted, Commander McDonald contin- 
ved. The radio never belonged 
against a wall, but along the chair 
ceupied by the owner. 

‘If we can get each major manu- 
facturer to bring out a set of these 
models,” he told the trade, “we can 
change the trend to such an extent 
that when a woman goes into a 
neighbor's home and glances at her 
wall type of console she will say, ‘Oh, 
vou have one of the old-fashioned ra- 
dios.’” 

Commander McDonald ended his 
yroadside with the comment, “This 
is the first time I have ever given 
a competitor an idea of what I 
intended to produce the following 
year and I am doing it now only be- 
cause I firmly believe that if all ma- 
jor manufacturers get behind this 
idea, we can obsolete console types of 
radio and create an enormous re- 
placement market.” 


Problem of Correlation 


Qne of the errors committed by 
otherwise progressive manufacturers 
in trying to popularize arm chair ra- 
dios, it is said, was to squeeze the 
conventional radio into any end table 
available. Design of the new type of 
radio, it is asserted, calls for proper 
relation between the chassis and 
speaker, with the table built around 
the unit. In the arm chair set, the 
dial faces upward, where it is visible 
ata glance from the owner, instead 
of outward, as in wall sets. 

Edgar G. Herrmann, advertising 
Manager of Zenith Radio, said that 
While the radio market is about 70 
per cent saturated, many of the sets 
in operation should have been sen- 
tenced to death several years ago. 
The new idea of obsolescence, used 
80 effectively in other fields, will 
lasten their replacement, he _ be- 
lieves, 

_No fewer than 16 models in the 
938 Zenith line are of the arm chair 
‘ype. Starting at $29.95, the same 
minimum price used on other types 

' radios, the new models scale up 
to $185, 

E. H. Brown 


Advertising 
landles the 


Zenith account. 


Agency 


“| Am 
Your 
Letterhead” 


It : 
would letterhead could talk, 


Fanizatio 
of a mod 


erha 
tiene’ of its yi olllcnell seis 
heads pol-known fact that letter- 
tithes talk, and that yours is 
Fen. Speaking for—or against— 
terhead oe well-designed let- 
reflees “a superb investment. It 
* character, instills confi- 
Rot be waa such a letterhead need 
© ve roe y—and will not be costly 
SEND tr from us. 


Wite oc FREE PORTFOLIO 


wlay 
tisem *—©r merely pin this adver- 
to oe your letterhead—and mail 
Without v1), Ul send you FREE and 
eat Port (a, &8tion a copy of our new- 
4tterheaj. of Modern Lithographed 
owing (ds, also a complete price list, 
UNIVERSAL it en six grades of paper. 
inveRSAL LITHO, & STATIONERY CO. 


T . cY AVE., CHICAGO, ILL. 


WW ELEPHONE SPAULDING 7600 


“Time” Advances Hering; 
Calloway to Detroit 


Brooks Hering, formerly in charge 
of the Philadelphia advertising 
staff of Time, has been appointed 
assistant advertising manager of 
Time, with headquarters in New 
York. Paul A. Synnot has been ap- 
pointed New York office manager. 

Lew L. Calloway, formerly with 
Conde Nast Publications, Chicago, 
and Frederick S. Gilbert, of Pictures, 
Inc., picture-selling subsidiary of 
Time, Inc., have joined Time's De- 
troit advertising staff. 


Post Gets Haviland 


Theodore Haviland & Co., Inc., 
New York, importers and manufac- 
turers of French china, have ap- 
pointed W. L. Post, Advertising, 
New York, to direct advertising. 


Magazines of 


Canada Record 
20.2% May Gain 


Chicago, May 20.—Seven Canadian 
magazines carried 280,458 lines of ad- 
vertising in their May issues, for a 
gain of 47,170 lines, or 20.21 per cent 
over the 233,288 carried in May, 1936, 
according to publishers’ reports to 
ADVERTISING AGE. 

The Canadian edition of Liberty 
carried 19,260 lines in April, 1937, the 
last month for which complete figures 
are available, a decline of 10,313 
lines, or 34.87 per cent, below the 
29,573 lines published in April, 1936. 


Virtually all of the May magazines 


ONE FOR ALL NEEDS 


Seven products are in this new vacation- 
ists’ John H. Woodbury, Inc., Beauty Kit. 


lished in May, 1936. Chatelaine car- 
ried 38,805 lines in May, 1937, for a 
gain of 4,621 lines, or 13.51 per cent 
over the corresponding month of 1936. 

MacLean’s carried 54,334 lines in 
its two May, 1937, issues, the gain 
over 1936 being 110 lines. Canadian 
Homes & Gardens made a gain of 
2,082 lines, or 8.1 per cent, over May, 
1936, with 37,575 lines in the current 
issue. The increase for Mayfair was 
44.82 per cent, the May, 1937, lineage 
being 55,305, as compared with 38,187 
for May, 1936. 

National Home Monthly carried 
33,023 lines in May, for an increase 
of 9,556 lines, or 40.71 per cent, over 


+ ithe 23,467 lines carried in May, 1936. 


reported increases over 1936. Cana-|Canadian Magazine published 16,262 
dian Home Journal carried 45,154]/lines in May, for a decline of 4,780 
lines in May, 1937, for a gain|lines, or 22.71 per cent, from the cor- 


of 8,463 lines over the 36,691 pub- 


responding 1936 issue. 


Of Hea 


Maybe Youre T 


*No premiums or high-pressure promotion methods used. 


Average Net 
Paid Circulation 


March 31, 1933. . 
ee | 
March 31, 1935... 

March 31, 1936... 

March 31, 1937....... 


And April Net Paid Circulation Figures Showed This: 


Daily circulation 3,264 increase over April, 1936 
The 46th consecutive month to show a gain 
Sunday circulation 4,932 increase over April, 1936 
The 45th consecutive month to show a gain 


\ 


New York 


ired 
ring About Circulation 
But You Can't Ignore This... . 


—Because such steady, natural* increases in Times-Union circulation 
mean an interested and responsive readership as well as absolutely dominant 
coverage of Jacksonville and its Trading Territory: 


Increase over 
Daily Previous Year 
54,422 
60,636 
65,538 
68,144 


71,257 


6,216 
4,902 
2,606 
3,113 


and Speaking of 
You Can't Ignore 


The Times-Union's milline rates, based on 
3-31-37 net paid circulation are: 


DAILY $1.96 


One of the 50 lowest milline rates in the 
United States. 


SUNDAY $2.02 


One of the 42 lowest milline rates in the 
United States. 


The Mlorida Times-Union 


LARGEST CIRCULATION IN JACKSONVILLE 


Daily — FLORIDA'S LARGEST NEWSPAPER o5¢ 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Philadelphia 


Chicago 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Increase over 
Sunday Previous Year 
60,936 
66,332 
71,447 
74,645 
79,139 


5,936 
5,115 
3,198 
4,494 


Milline Rates 
This .. . 
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networks offer 
you two or three 


station California 
coverage. Don Lee Gr 
Golden Group hooks § “* 

rate 

ten stations together ... 9 
delivers California's gold (,, 
coast... golden valleys...to f vin 
you in one potent package. F buy 


crati: 


LEWIS ALLEN WEISS 
General Manager 
7TH AT BIXEL STREET 
LOS ANGELES, CAL. 
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more...yet pay 
less...rates for the 

on Lee Golden 
Group of ten stations 
are actually less than 
rates of other networks for 
Yor 3 stations. * To sell Cali- 
fornia EffectiveLee, Con- 
vincingLee, ThoroughLee, 


buy Don Lee Golden Group. 


BROADCASTING SYSTEM 


W. G. RAMBEAU COMPANY 
Eastern Representatives 
TRIBUNE TOWER, CHICAGO 
CHANIN BLDG., NEW YORK 
GENERAL MOTORS BLDG., 
DETROIT 
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Strip Technique 


Marks New Ehret 
Poster Display 


(Picture on Page 35) 

New York, May 17.—What is per- 
haps the first application of photo- 
graphic continuity to poster display 
has been put into practice on the 
midsummer poster advertising for 
Khret’s Extra, a local brew, advertis- 
ing for which is handled by the 
Ferry-Hanly Company. ; 

Applications of this illustrative 
technique of photographic continuity 
newly asserting itself in the editorial 
sections of magazines and newspa- 
pers, have been sparse in all forms 
of advertising. In Ehret’s poster, 
there are three photographic shots 
of a man before, during and after the 
process of downing a glass of beer. 

The pictures provide a significant 
change of the subject’s appearance 
from that of excessive warmth to 
smiling comfort. Background colors, 
indicative of heat waves, shade off 
from the fiery red which is appro- 
priate background to the first photo 
reproduction to the cool yellow that 
backgrounds the final picture. 


Roscoe Drummond, managing editor, the 

Christian Science Monitor, gives some 

editorial pointers to Southern Newspaper 

Publishers Association members during 

the annual convention last week in Hot 
Springs. 


Booked for posting in the metro- 
politan area during June and July, 
the display is in behalf of the George 
Ehret Brewery, Inc., which re-en- 


tered the beer market last spring. 


SOUTHS FIRST 
NEWSPRINT MILL 
TO OPEN IN '38 


(Continued from Page 18) 
man of the SNPA editorial affairs 
committee; Roy Roberts, managing 
editor, Kansas City Star, and numer- 
ous others. 

Efficient coverage of local news 
continues the mainstay of the suc- 
cessful newspaper, these speakers de- 
clared, and while worthwhile features 
and syndicate material have their 
places, they should not be allowed to 
overrun the paper, with resulting 
playing down of local news. 


Urges Freedom Protection 


Another angle on news coverage 
was presented by Roscoe Drummond, 
Christian Science Monitor, who 
pointed out that with the day of the 
clean news or picture beat rapidly 
passing, spot news is not quite so 
important a factor in selling news- 
papers as it once was. As a result, 
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A CHEERFUL MOMENT AT THE SNPA CONCLaye 


Someone cracked a joke just before the candid cameraman snapped this picture 

at the SNPA convention of Clark Howell, Atlanta Constitution (lower left), 

J. W. Chapman, News and Piedmont, Greenville, S. C.; Charley Peace, Greenville 

News and Piedmont; J. C. Gafford, Advertising Age, (standing, left), and 8 
Frank Cook, Bryant, Griffith & Brunson, Atlanta. 


the treatment accorded news, and 
particularly pictures, is becoming in- 
creasingly important, he sad. 

Giles J. Patterson, Jacksonville, 
Fla., attorney, warned the publishers 
that eternal vigilance is the cost of 
freedom, and that this is particularly 
true with reference to freedom of 
speech and of the press. “Since free- 
dom of the press cannot be precisely 
defined and set within definite lim- 
its,” he said, “there remains a no- 
man’s land between freedom and li- 
cense which is vague and indistinct. 
If you are not eternally vigilant that 
no-man’s land will be occupied by the 
enemy while you are not looking, and 
your battle will be lost before you 
have begun to fight.” 

Reporting to the convention the 
first steps toward unionization of 
business department workers’ on 
newspapers, President Chappell took 
occasion to point out that the seri- 
ous discrepancies between the aver- 
age pay of mechanical and editorial, 
circulation and advertising depart- 
ments must be leveled off if collective 
bargaining on the part of the latter 
type of newspaper workers is not to 
become an increasingly important 
problem for publishers. 

A special closed session on adver- 
tising problems was held Monday 
afternoon, with so much _ interest 
shown in the various topics discussed 
in informal style that those in at- 
tendance were reluctant to close the 
meeting. The session was arranged 
by Harry B. Bradley, Birmingham 
News and Age-Herald, and George C. 
Biggers, Atlanta Journal, in co-opera- 
tion with Herbert Porter, Atlanta 
Georgian-American, chairman of the 
SNPA advertising committee. 


Tells ABC Plans 


Howard Stodgill, special circula- 
tion representative of the general 
management of Hearst Newspapers, 
and a director of the Audit Bureau of 
Circulations, told the meeting that a 
solution to the problem created by the 
fact that gross circulations of mag- 
azines and farm papers are played up 
on A. B. C. reports while newspa- 
pers’ circulation is confined to net 
paid, is in the immediate offing. A 
new report, which does not give a 
total distribution figure for maga- 
zines and farm papers, has been sub- 
mitted to these members for com- 
ment, he said. 

Selection of the 1938 meeting place 
was left to the discretion of the offi- 
cers and directors. Following the 
practice of alternating between east- 
ern and western points, the 1938 
meeting will be held in the south- 
east. 

The convention had its lighter mo- 
ments highlighted by the golf tourna- 
ment Tuesday. Winners were: 

First low gross, Horace Hall, 
Dothan Eagle; second, W. C. Allsop, 
Little Rock Gazette; third, Enoch 
Brown, Memphis Commercial Appeal; 
fourth, John Ewing, Shreveport 
Times. 

Low net, John A. 
Journal: 


Brice, Atlanta 
Purser Hewitt, 
Jackson Clarion-Ledger; third, John 


second, 


Fanz, New Orleans Item Tribune; 


— ————— 


fourth, R. F. Hudson, Montgomer, 
Advertiser. 

Best kicker, James Donahue, Ty}; 
Courier-Telegraph; second, Don Elias 
Asheville Citizen; third, J. L. Gree 
Denison Heraid. 

Most pars, S. D. Jones, Waco News. 
Tribune. Most sixes, Clark Howell 
Atlanta Constitution; worst gross 
Barry Bingham, Louisville Courier 
Journal; worst net, Lisle Baker 
Courier-Journal; worst score on oné 
hole, Talbot Partrick, Goldsbor 
News-Argus; best nine blind holes 
Carter Glass, Jr., Lynchburg News 
and Advocate; best gross by non-win- 
ner in 1936 or 1937 tournaments, B 
N. Honea, Fort Worth Star-Telegran 

Guests’ low gross was won by 
James Donaldson, Stora-Kopparburg 
Corporation, New York. 

Joins “Farmer’s Wife” 

George Dietrich, formerly in th 
Chicago office of E. Katz Special Ad- 
vertising Agency, has joined the Chi- 
cago office of The Farmer’s Wife Mag- 
azine. 
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10ST HOSTETTER 
BITTERS FOUND 
BY ADVERTISING 


Norvell Tells How Copy 
Jumped Sales 500% 


vew York, May 19.—How an 
almost forgotten 85-year-old product 
was brought back into buying favor 
was related today by Saunders Nor- 
yell, president, Hostetter Corpora- 
tion, New York, maker of stomachic 
pitters. 

After 15 years of virtual abandon- 
ment of advertising during which 
neriod sales dropped steadily, adver- 
ising was resumed the latter part 
¢ last year with the result, Mr. Nor- 
vel] said, that sales in April of this 
year showed a five-fold increase over 
‘hat of the same month in the pre- 
yious year. 

At present advertising is being 
concentrated in the Middle West 
and South with test campaigns be- 
ing currently conducted in about a 
dozen centers. The company’s prod- 
yet had its former following in rural 
areas and present distributing ef- 
forts are being conducted in them. 

“Advertising tests being carried 
n by our company indicate that 
morning newspapers and radio time 
around 6 or 6:30 p.m. make an 
effective combination,” declared Mr. 
Norvell. “The newspapers are read 
py store and office people while the 
radio is listened to by shop and 
factory folks when they get through 
The combination thus catches 
two separate audiences.” 


WOrK 


Describes Advertising Divorce 


‘In 85 years the Hostetter com- 
pany has sold 30 million bottles of 
bitters,” he continued, “and the Hos- 
tetter interests received over four 
millions in profits during that time. 
The product—there is only one and 
it comes in an 18-ounce bottle retail- 
ing for $1.50—always contained a 
fair percentage of alcohol and when 
prohibition came along it became 
necessary to change the formula re- 
lucing the alcoholic content. A little 
later, those in control of the busi- 
ness decided to cut advertising to a 
minimum and this policy was con- 
nued until the product practically 
eased to be advertised. 

“This reduction in advertising was 
ccompanied by a heavy decrease 
In sales. Following the repeal of 
the Prohibition amendment the old 
lormula was restored but the change 
had little effect upon sales.” 

In the latter part of 1936 Mr. Nor- 
vell became president. The company 
Segan advertising and merchandis- 
Mg campaigns in territories where 
many of the old-timers would re- 
member the Hostetter name. 

“Our efforts have been successful 
and we are steadily enlarging our 
‘eld of operations,” Mr. Norvell 
said, 

_ Distribution is mostly through 
jobbers. In rural areas we are 

“ertising in weeklies and in mag: 
Zines having large farm circulation. 

* Company more than 15 years 
7 issued almanacs; today we are 
‘Paring the first of our issues of 
“ealth News. We are using a 
“oratory and expert medical ad- 
“* to check all of our claims in 
hd hot to run afoul of the Federal 
“te Commission and its rulings.” 


Sales Aid for Vitalaire 
Be sales manual giving visual ap- 
‘ “4 the qualities of ice refrigera- 
: “toe issued by the City 
sete 4 tel Co., Cleveland, to pro- 
ie Sales of Vitalaire, a refrig- 
ss Se nufactured by the Ice Cool- 
tel upilance Corporation, a subsid- 
’ of the company. 


Youngelaus to Grey 


| ° 
H Youngelaus, formerly with 


s Farrish & Co. and Batten, 
yg stine & Osborn, Inc., has 
Nov Grey Advertising Agency, 
“*W York, as assistant art di- 


President’s Mother 


on Lux Radio Hour 


Making her first radio appearance, 
Mrs. James Roosevelt, mother of the 
President, talked for five minutes on 
the Lux radio program from Holly- 
wood May 17. 

Speaking from her New York home 
on the CBS network, Mrs. Roosevelt 
gave a dissertatiom on how to raise 
children so that they will “find them- 
selves.” 


Bennett Bates to B&B 


Bennett Bates, copy executive, has 
joined the staff of Benton & Bowles, 
Inc., New York. He was formerly 
with Lennen & Mitchell, Ine., and 
previously with Ruthrauff & Ryan, 
Inc., New York and Chicago, and 
Charles Austin Bates, Inc., Chicago. 


WOODBURY STAR 


Bob Hope (right), new comedy star of 

Rippling Rhythm Revue, sponsored by 

John H. Woodbury, Inc., through Lennen 

& Mitchell, Inc., practices on Shep Fields 

and Frank Parker, co-workers, just before 
the show opens. 


Copy Scoop Is 
Scored by C-D 


on Coronation 


New York, May 18.—Canada Dry 
Ginger Ale, Inc., scored a beat here 
Saturday by inserting in daily news- 
papers a four-column layout featur- 
ing a coronation photograph flown 
across the Atlantic by Dick Merrill 
and a message of greeting from the 
head of John Walker & Sons, Ltd., 
London. The picture, showing the 
royal coach passing a large Johnnie 
Walker outdoor sign in Trafalgar 
Square, was the first newspaper re- 


production of any of the Merrill- 
flown photographs. 

Although Merrill’s round-trip flight 
was primarily designed to rush coro- 
nation photographs to American 
newspapers, the Johnnie Walker 
shot was the only one to appear the 
day following his arrival. The news- 
papers had _ previously published 
radio pictures of the event and with- 
held use of Merrill’s collection for 
special Sunday pictorial sections. 

Arrangements for the special shots 
were made by cable between the 
distiller’s London office and Canada 
Dry headquarters here. Merrill’s 
plane was met at Floyd Bennett 
Field by William S. Brown, Canada 
Dry advertising manager, and repre- 
sentatives of J. M. Mathes, Inc., 
agency handling the account. 


B Puaine the day Grocer Jones’ 
big mission in life is to SELL. 
That’s the way he makes the rent 
money and some to put aside to 
send the kids to college. 

That is why most of the fifteen 
or twenty salesmen who call at 
Grocer Jones’ store every day get 
one-minute interviews or get lost 
altogether in the shuffle of women 
deciding what to have for dinner. 
Grocer Jones is busy selling. 

He would like to listen to all 
the salesmen have to say, but he 
simply hasn’t got the time. 

It would be a fine thing, as every 
salesman knows, to get to Grocer 
Jones after he has added up the 


P. 3. 


Progressive Grocer. 


MALLERS!BLDG., CHICAGO se 


day’s sales 
were a little bigger. 
listen then. 


HOME IS A SWEET PLACE TO 


SELL 


and is wishing they 
He would 


Or better still, get to Grocer 
Jones at home some night with his 
slippers on and you may find him 
searching for the very kind of 
sales ideas, helps and news that 
he didn’t have time to hear about 


during the day. 


Can’t you just hear Jones saying 
to his wife Nellie,—“When we 
get the profits at the store up a 
little more we will trade in the 
car and...” (Yes, grocers have 
dreams.) Get your story to Jones 
at a time like this and you will find 
him as open-minded as an oyster at 


high tide. 


HOBART BLDG., SAN FRANCISCO 


A good way to reach Grocer Jones at home is through The 
It is an old friend of his—and also of 74,999 other 
top-notch big-volume grocers who are busy selling all day. 


THE PROGRESSIVE GROCER 


BUTTERICK BLDG., NEW YORK * 
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ADVERTISING AGE 


24, 1937 


Coming 
Conventions 


May 30-June 1-— Associated Gro- 
cery Manufacturers’ Association an- 
nual convention, Hot Springs, Va. 

June 13-17 Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City. 


June 20-23 — Advertising Federa- 
tion of American annual convention, 
Hotel Pennsylvania, New York. 

June 20-23—-Newspaper Advertis- 
ing Executives Association annual 
convention, Hotel Pennsylvania, 
New York. 

June 20-23—-National Association 
of Broadcasters annual convention, 
Hotel Sherman, Chicago. 

June 21-25—National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 

July 2-4—Trade Association of Ad- 
vertising Distributors annual con- 
vention, Southern Hotel, Baltimore. 

July 5-10—Continental Advertising 
Association, Paris. 

Aug. 23-27—Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 


Sept. 13-16—Annual convention, 


NEW CLUB OFFICERS 


Wilmot P. Rogers, California Packing 
Corporation (left), is newly-elected pres- 
ident of the San Francisco Advertising 


Club and Walter J. Held, Standard Oil 


Company of California, is new vice- 
president. 

Financial Advertisers Association, 

Syracuse, N. Y. 

Sept. 22-24—National Industrial 
Advertisers Association annual con- 
vention, Edgewater Beach Hotel, 
Chicago. 


Oct. 10-183—Mail Advertising Serv- 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 11-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 

Oct. 25-28—Outdoor Advertising 
Association of America, Inc., annual 
convention, Hotel Jefferson, St. 


Louis. 


COLOR GRAVURE 
PROGRESS TOLD 
AT N. Y. MEETING 


Bender Predicts Wide Use 
Through New Fountain 


New York, May § 17.—Technical 
achievements that have spurred use of 
color printing in various reproduc- 
tion processes by advertisers and 
publishers were studied here last 
week-end at the annual conference 
sponsored by the Graphic Arts Re- 
search Bureau and the Metropolitan 
Section, American Society of Me- 
chanical Engineers. More than 200 
technicians attended the three-day 
session. 

The new enclosed ink fountain now 
being used on color gravure presses 
was termed the “most important in- 
novation in intaglio printing in the 
last 25 years,” by Frederick W. Ben- 
der, manager, Alco-Gravure Division, 
Publication Corporation, New York. 


Another I. 


IN THE SOUTH’S CASH FARM INCOME 


State 


Texas 
Kentucky 


Florida 
Tennessee 
Georgia 
Arkansas 
North Carolina 


Louisiana 


South Carolina 
West Virginia 


TOTAL SOUTH 


Farmer—with 


Mississippi eceeesceens 
pS SS eee ee 
iy 


TOTAL 48 STATES. 
PERCENT SOUTH...... 26.8% 


Same Period of 1936 


*Cash Income 


Jan.-Mar. 7°37 


*Receipts from the sales of principal farm products including Government 


Source: U. S. D. A. Report May 7, 1937 


dominant coverage and 


PERCENTAGE CHANGE IN CASH RECEIPTS 


FARM PROOUCTS* 


FROM THE 

INCLUDING ANO EXCLUDING GOVERNMENT PAYMENTS 
ANUARY- MARCH I936 TO JANUARY-MARCH 1937 

—~— 


* NCL JOINE 


SALE OF PRINCIPAL 


influence— provides 
unequaled medium for reaching this prosperous market. 


First Quarter of 1937 Shows 46.7% Gain Over 


Gain Over 
Jan.-Mar.” 


36 


% Gain 


rawecet $79,512,000 $13,910,000 91.2 
pexerentiaie 59,492,000 28,839,000 94.1 
eee Ty 19,396,000 10,403,000 26.7 
papeaes 37,046,000 6,231,000 20.2 
oreo 36,468,000 20,540,000 129.0 
eee eees 35,420,000 13,021,000 58.1 
reshcas 29,541,000 9,984,000 51.0 
REGS 28,942,000 10,028,000 53.0 
winners 26,108,000 12,545,000 92.5 
ere 24,458,000 2,175,000 9.7 
<nearens 21,140,000 11,953,000 130.1 
siete etehes 20,675,000 4,220,000 25.6 
cieigthiaien 19,338,000 6,484,000 50.4 
saesies 7,298,000 915,000 14.3 
eee $474,834,000 $151,248,000 16.7 

.$1,770,737,000 $388,383,000 28.1 

38.9% 


Payments. 


AND FOR THE REMAINDER OF 1937 


the favorable price and statistical position of cotton and other crops 
assure increased sales opportunities in the Rural South. Progressive 
its 


an 


Fro gressive tarmer 


d Southern Ruralist 


BIRMINGHAM MEMPHIS 

RALEIGH DALLAS 

250 Park Avenue Daily News Bldg. 
eoveannse aT mueaturs NEW YORK CHICAGO 


THE RURAL SOUTH, 


IT'S 


PROGRESSIVE 


FARMER'"' 


SPEEDY PROMOTION 


Arnold Van Leer (left), Cowan & Van 
Leer, Inc., hands the first Coronation 
Acousticon for his client, Dictograph 
Products Company, Inc., New York, to 
Dick Merrill, transatlantic pilot. The 
next day the hearing aid was delivered 
to Lord Beaverbrook, English publisher, 
for presentation to the neediest deaf 
person in London. 


Increased speed and the use of new 
inks that possess higher luster and 
produce greater brilliance and higher 
opacities were the chief qualities at- 
tributed to this development. 

“We believe that the progress of 
colorgravure to date, its quality and 
speed due to the invention of the 
Weiss Speedry Fountain,” Mr. Ben- 
der said, “will make it the outstand- 
ing and most widely used printing 
process of the future.’ He cited the 
introduction of colorgravure in the 
pages of American Magazine, Col- 
lier’s, Country Home and Woman's 
Home Companion as evidence of the 
appeal of quality colorgravure print- 
ing to national advertisers. He also 
made mention of the multitude of 
new applications found for the en- 
closed ink fountain in printing of 
cellophane, foils, fancy papers, light 
boards and tag stocks. 


Too Much Retouching 


M. Raoul Pellissier, Gravure Foun- 
dation, New York, called the amount 
of retouching that has to be done on 
negatives and positives due to a 
faulty rendering of color values, “one 
of the bugaboos of present day roto- 
gravure color work.” 

“Suppose we are working on a re- 
production of J. M. W. Turner’s 
‘Fighting Temperaire’,” he said. “It 
is full of Turner’s individuality and 
wonderful color. What chance is 
there that the reproduction will be a 
faithful copy of the original if too 
much of this retouching has to be 
done? We shall lose the technique 
of the master and in the end just 
have the more or less doubtful tech- 
nique of some retoucher.” 

The solution of this difficulty, he 
indicated, may be found in a method 
now being worked out that will make 
use of purely automatic retouching 
in no way affecting the artist’s touch. 
The technique of masking with the 
aid of the Densitometer, he said, has 
also been of material assistance in 
achieving accurate color reproduc- 
tions with very little retouching. 

“The best newspapers’ cologravure,”’ 
Mr. Pellissier commented, “is turned 
out by a plant that makes a complete 
etching and proving of all colors, cor- 
recting the final proofs and with 
these as a guide proceeds to make 
the actual cylinders that print the 
edition. Waste of time and money? 
Not a bit of it! Their quality calls 
forth praise from advertising agen- 
cies and the amount of color adver- 
tising inereases accordingly.” 


Urges More Small Presses 


Although newspapers and maga- 
zines seem to want bigger and better 
presses, Mr. Pellissier concluded, con- 
siderable improvement in rotogra- 
vure quality might result from the 
use of a larger number of smaller 
which would be ‘more eco- 
nomical in the long run, to say noth- 
ing of the difference in quality and 
register.” 

Color offset printing has “forged 
to the front of the graphic arts hori- 
zon,” Herman Bernhardt, Latham 
Lithographing Co., Long Island City, 


presses, 


N. Y., told the technical experts, be- 
cause its broad applicability has 
ranged from small miniature por- 


traits consisting of very fine detail 
and color graduations to 24-sheet 
posters retaining “all the wonderful 
graduation of color values that are 


in the better originals plus color vi- 
tality. 


May 


BBD&O Again. 
of ABP Papers 


New York, May 20.—Batten, Bar 
ton, Durstine & Osborn, Ine. Place 
more advertising with members ,, 
Associated Business Papers, Ine. »),. 
any other agency in 1926 accordin, 
to preliminary figures released top. 
by the ABP. . 
G. M. Basford Company ranks 
second and N. W. Ayer & Son, thi» 
with Lord & Thomas fourth and Py 
ler & Smith & Ross in fifth place 
The first three have held the ga», 
rank in volume placed with ARr 
members for the last three years 
Lord & Thomas were tenth jin 19 
and seventh in 1935. Fuller & gmiy, 
& Ross, Inc., was seventh in 1934 ay; 
fourth in 1935. 


Business Picks Up 


4 ang 


The preliminary estimate of », 
ABP is remarkable chiefly for th 
improvement in business conditigy 
which it reflects. Batten, Bartor 
Durstine & Osborn, Inc., which ) 
all other agencies in volume placa 
with ABP members in 1934, houg! 
only 1,550 pages in that year, 

In 1935, when it again led the lis 
it placed 1,998 and in 1936, age 
ranking first, it placed 3,507 page 
almost doubling its 1935 volume. 
G. M. Basford Company, whi 
ranked second in 1935 with 14 
pages, increased its 1936 placeme 
to 2,085 pages. N. W. Ayer & Sq 
Inc., which ranked third in 1935 wi 
1,103 pages, increased its use of by: 
ness papers in 1936 to 1,580 pages, 
Lord & Thomas used 714 pages i 
1935 and 1,272 in 1936. Fuller é 
Smith & Ross, Ine., bought 1,4! 
pages in 1935 and 1,196 in 1936. 


the onward pace of color offset prin 
ing,” he said. “This, with engine 
ing principles has brought it to its 
present high commercial productiy 
ness. Modern offset presses, phot 
composing machinery, improved cam: 
eras and a keener knowledge of the 
chemical composition of various [0 
mulas used, have produced pres 
plates of greater vitality and a qu 
ity in the finished product that, \ 
careful guidance of the human ¢ 
ment, have made color offset | 
graphic arts giant.” 
Photo-gelatine color printing, Ru 
dolph Fehse, Consolidated Film ! 
dustries, New York, told his aut 
ence, has now been developed t 
point where editions of 10,000 1! 
pressions can be run from one pia! 
with production and uniformity 
der complete control. The direct! 
tary press has stepped up productio! 
to 8,000 impressions a day, he sa 
compared with productivity of 2 
impressions a day on the old fiat be 
presses. 


KTAR To Biddick 


. Walter Biddick Company, 
Angeles, has been appointed Pat 
Coast representative for KT‘ 
Phoenix. 

— 


nn EE eed 


Complete Broadcast 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADGASTIN 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


HoLLYwoo? 


NEW YORK 
5833 F 


521 Fifth Ave. 
MUrray Hill 
6-2370 


Avenue r 
Hottywood 5 
CHICAGO 
333 N. Michigan Ave- 
STate 0366 


“Inventive genius has accelerated 
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STAINLESS STEEL SPRUCES UP POSTERS 


ORGANIZE FACTS aan 
T 10 MEET ATTACK ’ RYERSON STEEL: SERVICE | 


| Rochester, N. Y., will resume in the| which advertisements were placed 


= HE publisher Addresses Meeting) iimvi." 2accr Ectstin'Sd Gita: hes seh ap the stone as lent [#20 use of national media with half/on the supposition that women guid 
n F Ne ae P P and full page space in Esquire, The|ed the purchase of the clothing worn 


14 of Inland | Press — ee |Saturday Evening Post and Time.|by men. 


Additions to the list may be made 


. before the campaign opens. 
National Copy Founded in 1849, the company 
claims to have been one of the first 
To Be Used by to standardize the manufacture of 


" men’s clothing, brand it and make 
Michaels, Stern it available to retail outlets through- 
out the country. It is considered to 
—— be not only one of the first compa- 

New York, May 13.—One of the|nies to advertise ready-to-wear 
|first national advertisers of men’s| clothing but one of the pioneers in 


| 
| 
| 


ke should know by personal inquiry how | teachers of advertising in the schools Shows Quality Market 
ird tures on eng 39) advertising is being taught in the |of business which are a part of most | = === ' ; 
Pu Cl +o, May 19.—A four-point pro- schools in his own part of the coun-|of our leading universities, to assist lin their efforts to present advertising Resumption of national advertis- 
- 2 which advertising can safe- | ‘'Y- If the attitude of teachers is un-|them in presenting the facts about 2 its proper light.” ing on the part of Michaels, Stern in- 
ame ence +s chief asset, public confi- fair, or if the criticism extends be-|advertising, from the practical stand- In concluding, Mr. Crain stressed | dicates the feeling in the trade that 
(BI ete ane presented to the Inland yond the occasional advertiser who|point of everyday business, to their |the necessity of organizing the facts|the market for branded quality 
are tally’ Pr ss Association today by G. |°Versteps the bounds to include all students. These teachers know about about advertising for effective pres- goods, sacrificed during the depres- 
1934 4 Cre n. Jr. publisher of Apvertis- jadvertisers and all advertising, we /|the unfair and unfriendly criticisms |}entation. Too many of the attacks | sion to price considerations, is ex- 
nith “ ss Other features of the gath- should know about it and take steps | of advertising which frequently ema-|made upon it in schools and colleges panding, according to officials — of 
and pede were a report by H. Z. Mitchell, |t® have the proper information placed |nate from other parts of the campus, |and among consumer groups are al- Alfred J. Silberstein, Inc., New 
; ‘the Pioneer, Bemidji, Minn., as before them. pand are always glad to have the co- | lowed to go unanswered, he con-| York, advertising counsel for the 
naire an of the association’s vigil- | “Fourth, we should work with the ;operation of business and advertising | tended. company. 
pee committee, and E. P. Adler, Dav- : : : = — = . — ae ee ee 
me enport Times, on newsprint. 


Following the latter’s report, the 


om association adopted a resolution con- 
re emning the $7.50 newsprint price 
1 le ‘ 


raise announced by a leading com- 


laced vany for the first half of 1938, while 
pugi onceding that paper mills are within 
their rights in making reasonable in- 
e lis reases in their charges. 
aga Mr. Mitchell took the view that 
page publicity handling is an individual 
ee ather than an association problem 
ss and should be turned back to mem- 
on hers. 
‘. Mr. Crain outlined results of a sur- | 
des vey of colleges, which showed that 
hace many instructors are using anti-ad- 
E bus vertising material in their daily 
os work, and offered these four rem- 
i£es nea ae 
ller it — a 
7 Case for Advertising 
i “First, let us admit that advertis- | 
ug has some faults, just as all other 
a isiness and professional activities 
t print have faults. But let us add that ef- 
ginee! forts are being made to correct them 
to its and that improvement is being made 
luctive > inall directions, with the end in view 
phot tf eliminating objectionable advertis- 
pd carl ing through the application of effec- 
of the tive self-regulation. 
pus for “Second, let us insist that adver- 
| press ising has proved itself as an _ eco- 
a qua nomic factor of unquestioned value. 
at, Wi lt is a part of the scheme of mass | 
lan ¢ production under which we are oper- 
set | wing, Making possible economies in 
istribution which are comparable to 
ng, R economies brought about in manufac- 
‘lm | ‘uring by the same plan of low-cost 
is aud peration, Greater production and 
ed to distribution of wealth at lower cost 
000 ir is the objective of mass production / Fx —_— 
re plat n the one hand and mass distribu- () f Za S— 
nity ‘ton, through the aid of advertising, t A | <=> 
irect T nthe other. Innumerable instances = 17) A ——= 
oductio! attest to the truth of the fact that it 12 (i Z —_e 
he sail pays to eng in the sense that A\" yt A | => 
9 it pays both the advertiser and the ts 0 eE  S=_ 
“Third, let us realize that teachers | ut 7 or 
n high schools and colleges are train- | 
ig the business men and consumers 
ck Pine and therefore make a- 
vf 0 o ‘ Sliar ot niw « 
ny, Lit tit wh Rataseatiggoe ceeds toy age vad Orwty PROOF of extra value in actual production could account for the consist- 
d Pati é g Overy 
KTAR ‘dvertising man and every publisher ent growth in the demand for LEXINGTON OFFSET. Its surface-sizing assures more 


uniform distribution of ink; it is trimmed square and free from stretch to assure 


fine register work, and its brilliant whiteness provides true reproduction of colors 


and tones. LEXINGTON OFFSET is first choice for economical long-runs of advertis- 
ing circulars and broadsides, posters, maps, box tops and calendars. Available in 


White and India, in standard finish, and in White in four distinctive, fancy finishes. 


LARGEST OF ‘ALL aa Specify Lexington on your next offset job. 
SCREEN MAGAZINES, | INTERNATIONAL PAPER COMPANY 
is one of the three — : 220 East 42nd Street, New York, N.Y. 


individual magazines | Branch Sales Offices: BOSTON CHICAGO CLEVELAND 
~ that c comprise | 


MODERN MAGAZINES 


For FAITHFUL REPRODUCTION 


CMINGTON QFE 


NTERNATIONAL - 


-) e e e 


ind this group — 
- leads the field 
ertising. linage” 
e for the © 
first fi 


ee oe oe ee a ~~ a i ae ae - 1 ar ee ee i Me ~ it. Ta ae a — re + =o ey V he “ tS. 
y eT Be 
Refi p = 
i "se figs? 
hed: ire 
- = a 
ee is 
i 
~ a 2 
STER SARS. Snaps. PLATES. SHEETS. TUBES, JOSEPH T. RYERSON & SOM, IK Oey Monts 0¢ 
LLOY AND TOOL STAINLESS T ‘ST. Lows, : 
WMECIATE SHIPMENT FROM COMPLETE STOCKS. SUPFALO, PHU ADELPHIA, JERSEY CITY, BOSTON ---- 
P 
ar 
j a a a eee eee : 
“ ee Ps. t ; & | in ~ 
Pee 
ee 
on ae 
oe 
y “pl, * 
Spee 
Poy : 
0 ; 
- ees *% 
i: no 
aay oy 
ere 
a. ee 4 
: ae r 
re 
~ Po Si 
ae 
is ew a 
eee ae oe 
a 
1 by 
ee 
Mgrs si 
Se ek 
wae 
at ; 
i 
Co) hea 
ee eae > 
ar SS a aoe 
os ies 
i Vi c “ae 
| ar 
aoa : 
; ne ert 
he: wae 
na (tee ae 
as Panter: j 
ees ae a 
a ine “A 
2, eer. ae 
: po. me 
* hs ee rie 
a= oe 
oe 
: =a aes ec 
; ey eS 
Mg ti! 
SUS. aes 
peli a a 
, ae hy, 
; ‘ae ae t 
» Sty, " = Re : rr 
ae 
Peri ‘eee Sc, 
OS oa q 
Cae 
aa adil P 
Sa rs yar lagen 
; :, sagels. 2 Saaiee Rese 
fee “ees 
ey Stee 
ae Set Ate 
a Sa eon 
I ie xe 
ti ees 
a4 CPi aie 
ee pas Ra Te 
ae at ein tN tienes 
PANES SoU Ae Pea : 
: } 
i. a se 
oe oe oe 
oe ei 
_— a" 
— ‘7? 
— mee Te 
—= ee. ; 
———— ae aii 
— ‘ cl is ae 
— pr ohne sah iad 
—_— m Peta 7 
ee Sia We 
pe on eae 
begins oes (oun ee 
Re ie : vial 
ba ia Migs >, i 
ek ae rae 
be Des oe fan Oa 
Aero | 
aaa 
re sh ais 
Pgh Some 
LE SN Eel aly : 
ate De cee 
eels or ae 
Scere aaa 
petite 
cage 
tn eet ole 
=e tee 
gone ae 
— ps ee 
— ee 
NodenS | ; 
(eee 8 
- 
“<. 
sa sees. 
Sosa ped 
i cone 
| is cat 
‘i ai 
cic 
as ‘ tse 
tie 
Ed) 
ak 
: 
et 
F ie ene ke orks a : - 
‘eo ics abs ey % pase 4 
N | sane gerd ay a : 
Oe ad d 
j er & ee ~ 
RP. : | 
- ; ee ‘ : ~ oa 5 - . “| se 
Pe ee Meio. pres 
D | ety G8 oo" ae Ce oe 
ywoo i Oe aaatad 3 i e.. m8 s J ae 
| 3 3S _ a Z —_ r 7 aS ied . 
Fernwood i : " ae anc ee e yr. tae 
| | 
one ; _ ae 
sh a Sore 
ood | 7 se! ss 
ee eS eae 
: oe Se eee 
— 1937. ee = Alas ee * 
ae | Sane. 
' Sapgeer 
SFU eae 
el eens oe 
eae syst? Se: 
eae 
ye FSA Pe 
, , chef 
cS aa = ‘ . ' 3 2 aoe 
a : fk tees - age SONS a ie | yee) ‘ x5 ieee Bt: eae bi We fs ¥ es PES re 7 q More “ : Fe ga LS srk ee i eee - “ % a Se pe Bgl og eee OS be eee es ost See aS ae ¥ 


mg: 


es Pte opin 
Se OP cn Pep 


26 


ADVERTISING AGE 


May 24, i937 


52 MAGAZINES — 
TO CARRY 8,000 
PAGES IN COLOR 


(Continued from Page 1) 
in 1934, 86 pages in 1935 and 68 pages 
in 1936. 

Ten weekly magazines carried 1,995 
pages of color advertising in 1933, 
increasing the figure to 2,371 pages 
in 1934, and to 2,440 pages in 1935. 
The 19386 total of color pages for 
weeklies was 2,939. 

Twenty general magazines carried 
only 478 pages of color advertising 
in 1933, but increased the figure to 
647 pages in 1934. The trend was 


temporarily reversed in 1935, with 
only 602 pages, but color forged 
ahead again in 1936, with 737 pages. 


Twelve women’s magazines which 
earried 1,225 pages of color in 1933 
increased their color advertising to 
1,464 pages in 1934. The tide ebbed 


to 1,431 pages in 1935, but a new 


RISE OF COLOR IN STANDARD MAGAZINES 


PAGES 1433 1934 


(50 
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1935 1436 1937 


After a slight decline in color in 1936, standard magazines are coming back 
strong this year. 


total volume in these magazines. In 
spite of the progressive gain in use 
of color by advertisers, color copy 
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Color record in weeklies for five 


years. Total for 1937 estimated. 


high for recent years was reached in 
1936 when the total number of color 
pages soared to 1,533. 

In the outdoor field, three maga- 
zines carried 79 pages of color adver- 
tising in 1933, increased the figure to 
80 pages in 1934, to 93 in 1935 and to 
126 in 1936. 

Three women’s groups have made 
consistent yearly gains of color ad- 
vertising. From 240 pages in 1933, 
the volume of color ran to 374 in 
1934, 409 in 1935 and 461 in 1936. 

This rosy picture is given a slightly 
different complexion when color ad- 


has failed to advance as rapidly as 
total volume. 
Improvement in 
tions, in other words, has brought 
back into the advertising pages of 
magazines many advertisers who 
were absent a few years ago, and 
most of these newcomers apparently 
prefer to spread their appropriations 
out as much as possible by confining 
their advertising to black and white. 
It is possible that improvements in 
technique and accompanying reduc- 
tions in cost may alter the situation 
in the future, but it must be admit- 
ted that for the present color adver- 


business condi- 


vertising is considered in relation to 


(Continued on Page 27) 


PRINTIN 


There are a large number of concerns that 


render one type of service and do it well... 


*x THE FAITHORN CORPORATION, 
however, renders THREE DISTINCT TYPES 


of service—ad-setting, engraving and 
printing—and does them ALL equally 
well—with less effort and less cost. 


FAITHORN CORPORATION 


504 SHERMAN STREET °* 
Telephone WABash 7820 


Y——-DAY AND NIGHT SERVICE——~ 


CHICAGO 


Cine Opens Studio 


Joseph Carter has announced the 
opening of his studio in design at 8 


S. Michigan Avenue, Chicago. 
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Pate Offers _ 
Insurance on 
Gas Mileage 


Milwaukee, Wis., May 18.—Insur- 
ance protection on gasoline mileage 
is being used today by the Pate Oil 
Company here to promote the sale of 
its Challenge motor fuel. 

Pate “Hello Neighbor Service Sta- 
tion” operators are making available 
insurance policies guaranteeing the 
motorist “plus mileage” of 5 to 10 
per cent for ordinary driving and 10 
per cent to 20 per cent at cruising 
speeds along the country highways. 

After a 50-gallon mileage test with | 
this motor fuel, Pate Oil Company 
stands ready to refund to the motor- 
ist the difference between the cost | 
ot Challenge and ordinary gasoline 
if he has not increased his average 
mileage 5 to 20 per cent. 


Backed by Advertising 


Pate contends that its Challenge 
has three times the volatility of | 
gasoline and that its special coun- 
terbalancing gives absolute protec- | 
tion against vapor-lock. It declares | 


| opened offices at 505 Fifth 


a 


that Challenge is heavier than Baso 
line and that its aromatic ingredien; 
has a solvent action. : 
The company declares jt jg the 
first to give insurance prote tion on 
mileage and is backing up its pro. 
motion with large space hewsp 


advertising. 7 

Sixty-four prizes also are being 
offered to Milwaukee County moto, 
ists showing the best mileage po, 
ords made each month with Chal 
lenge. Cars are divided into eigh: 
groups with awards to be mag 
June 15, July 15, Aug. 15 ang Sep 
15. Eight first and eigh: seen 
prizes are being offered each month 
with the first prize in each class , 
one-year supply of motor oi] fro 


with complete service and the ge, 
ond, two complete grease jobs 


Railways to St. Clair 


Railways of France, Ine., Ney 
York, has appointed Robert St. (jg), 
Company, New York, to place adyor. 
tising. Class and general magazine 
will be used. 


Furman Opens Offices 
Norman B. Furman, Ine., has 


Avenue 
New York, as a foreign language aq. 
vertising agency. 


“That reminds me ~ KELVINATOR buying 
THIS WEEK’and getting BOTH” 
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COLOR TREND IN GENERAL MAGAZINES 2 Mi AG AZINES COLOR ADVERTISING IN WOMEN'S MAGAZINES 
. 
: mes 1933 (934 1935 1936 1939 PAGES 1933 1934 1935 1936 1937 
TO CARRY 8,000 |: 
0- a 240 
AI 
ir al00 
ul &000 
hy (Continued from Page 26) 1900 
de tising is being used in volume only 3 
Dt by a comparatively few pioneers. 1800 
nd Ratio of color to total volume of 1700 
th advertising has been fairly high in 1600 
4 weekly and women's magazines, 1500 
ee somewhat lower in general maga- 
@( zines, and still lower in other types 1400 
of publications. 1300 
In weeklies, ratio of color to total lao 
lineage has ranged from 20 to 22 per 
7 cent in the last five years. Though 1/00 
“ 1933 was a poor year for total vol- |o00 
er ume, it saw a relatively large use of 
hes color, which amounted to 22.92 per Five-year record of color in women's field, with 1937 total estimated on basis 
cent of total lineage carried by week- of figures for early months. 
Genera mogeines made a substantial gain in color enverthing in 1936. lies, The ratio declined somewhat in ————— —— sears = 
a | 1934 and 1935, as volume i roved, ‘ , a . , 
to uaa mimes eck picked e bag Page oe age for several years, the high being |is running far ahead of any recent 
has N W. L. Post porter of English antiques, has ap- : ; ‘| reached in 1936, when color advertis- | year. 
ne ames ointed W. L. P New Yor reached 22.58 per cent. F 
ue p . L. Post, New ork, to Ww : ing amounted to 22.87 per cent of the The accompanying tables do not 
ad: smith & Watson, Inc., New York,|place advertising in metropolitan omen's magazines have carried | | 44) necessarily coincide with the charts 
ker of English furniture and im-| newspapers. about 21 per cent of total color line- ag ning 
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BOUNCING BABIES... 


“THIS WEEK” is growing fast, for a two-year old. Three new 
newspapers are extending its influence to the Pacific Coast. 
700,000 new families are pushing up the circulations of its 
original 21 papers. A flock of new accounts are sending its 
sales curve to new highs each month. And all because this 


“bouncing baby” was raised on a new formula—a formula 


that gives the advertiser— 


<8 fi ® . . . 

— It gives you a coast-to-coast magazine circulation of more than 
2,200,000 families... and big-city newspaper concentration 

a that averages 1 in every 3 families in 24 key markets. * It 

a Sives you a rich magazine color page at less than '4¢ per family 


‘and newspaper flexibility that allows you to make that color 
ad fit each of your 24 markets. * It gives you magazine 
reader interest that attracts and holds the whole family ... 
and the local newspaper’s dealer influence and shopping 


appeal that sells your product on both sides of the counter. 


Buy “THIS WEEK”~— and watch your sales grow with it! 


“THES WEEK? MAGAZINE, 


In general magazines, 1933 was the 
best recent year, color accounting for 
17.5 percent of the total. The 1936 
percentage declined to 13.52 per cent. 
Incomplete figures on color adver- 
tising for the first half of 1937 show 
a sharp rise in use of color in gen- 
eral magazines, amounting to about 
20 per cent of the total volume. Wom- 


shown, the latter including only 
papers for which complete figures are 
available. 


Grove to Humphrey 
Roy Grove, formerly with NEA 
Service, Inc., has joined Humphrey, 
Prentke & Associates, Inc., Cleveland 
advertising agency, as art director. 


COLOR IN OUTDOOR MAGAZINES 


GES 1933 1934 


1935 1936 1937 


—. 


This type of magazine is enjoying a big 1937 increase in color advertising, early 
1937 figures indicate. 


en’s magazines continue to reflect the 
predilection of advertisers in this 
field for color, which accounted for 
about 20 per cent of all lineage. 
Outdoor magazines appear to have 
come back in color advertising in 
1937, about 22 per cent of their total 
volume consisting of color. Other 
types of magazines have made hand- 
some gains in total volume without 
increasing their color advertising in 
proportion, according to incomplete 
figures submitted to ADVERTISING AGE 
by publishers. As indicated, how- 
ever, total color advertising in 1937 


BLACK ON RED... 


— 

A coope 

PHOTOSTATS) 
QUICK 


FRANKLIN 347° 


Y 
Y A 
but this is No Ball! 


Atlas makes 
Photostats in TRUE monochrome 
gradation even where Black on Red 
is involved. 


Mautner in New Post 


L. Mautner, formerly president of 
Mautner Mfg. Company, New York, 
has been named general manager of 
F. B. Rogers Silver Company, Inc., 
Taunton, Mass., succeeding Harry 
Scheer, who has joined National Sil- 
ver Company, New York. 


Radio for Foot Week 
Radio will. be the primary medium 
of Dr. Scholl’s Foot Comfort Week, 
June 5-12. The Chicago company 
will use morning and evening an- 
nouncements over 22 stations. 


RED GETS 
BULL MAD 


“Color Corrected" 


how it used to make Art Directors tear their hair where 
photostats were involved. But not any more! A new ATLAS method makes it 
possible to separate color WITH 100% ACCURACY. 
Black on Red included! ATLAS “Color Corrected" Stats 
reproduce ALL colors of the spectrum in their true mono- 
chrome gradation. 


doubt? .. . CALL ATLAS! 


ATLAS PHOTO COPY CO. 


General Offices, 225 No. Michigan Ave. 
4 Chicago Locations e All Phones FRAnkliin 3470 


Want to see it proved beyond all 
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Plan Unified 
a Ms Field Service 
SR. For Chrysler 


us. He 
urgency 
compressed the 
putting through the New 
bee program of social legislation, 
nant od and reform from what 
might ordinarily have been 50 years | 


handed to 
that the 


been 
the fact 
depression 


what has 
stressed 


STOP WORRYING 
ABOUT CONTROL, 


; i a few months. 
Mew York. Wav 19.—Pians tor an | The job of establishing business | 
ambitious program of unified field | firmly calls bd powerful salesman. | 
See ; frst ——— iship, Mr. Griswold declared, and | 
service supervision for the four di- ; ‘ bj jut ie he: hed 
Sat > ‘ ‘ : ' t> Ss SS 4 , now 8 ( ake 
visions of the Chrysler Corporation (Continued from Page 14) errennn = oo ) ; : 
and also for the merchandising of : better care of customers and public 
“apna een ag of Meek & Wearstler, Youngstown, | relations “or it will be just too bad 
this service program were outlined | Onio : 
cok teat wank hatare 6 sithertns af | . when another depression rolls 
thes “fp seein 5 Discussing, ‘Where Business is | around. 
newspaper and magazine men. Headed and Why,” Mr. Griswold 
Merchandising of Plymouth,| ctressed that governmental regula- Worry About Competitors 
Dodge, DeSoto and Chrysler service | tion of business is inevitable, and in , a 
facilities on the basis of their safety | nis opinion for the next 18 months is | Mr. Lovejoy agreed with Mr. Gris- | 
appeal were described by Harry C. going to be approximately what the wold that industry must get used to 
Moock, vice-president in charge of | administration wishes it to be. There | S0Vernment control and admitted | 
Plymouth sales, and T. W. Moss,| will be no runaway stock market.| that industries have had many short- | 
general service manager for the| Checks have been applied against| comings in the past. Oil companies | 
four Chrysler divisions. |such a development, he said, and| have spent too much time worrying | 


Chicago 
Club voted 


ica. 


| 


Chicago in A. F. A. 


May 
the Advertising Federation of 


will continue to be applied. about what their competitors were | 

Taggart Starts Agency “We haven’t had such business ac- doing. The petroleum industry to-| 

R. H. Taggart has resigned as ad tivity as some people imagine, and| day gives a better product at a bet- 
vertising manager, Jersey Life, East | DUSiness developments have been | ter price than ever before and the | 
Orange, N. J., to establish his own|SPotty in many ways,” he declared,| industry must now tell the public | 
agency, The Taggart Company, at| “but the sooner we forget what has about it. Business, he said, is what 
586 Central Ave., East Orange. | happened to us as a result of the| the public thinks it is, and industry | 
{present political experimentation,| must find out what the man on the} 


it to him. 
and Why 


street wants and give 
Discussing “The How 


the better.” 
This country never 


. 
has turned its | of 


Federated Advertising 


15 to affiliate with back on social reforms; there is no| Radio,” Mr. Pryor declared the way | 
Amer-| Point in praying for the demise of|to get the most out of radio is to} 
the New Deal, and we must digest! avoid haste and to decide definitely 


Brother... 


can you spare 10% 


That's all the premium 
for an additional color 
costs per page in the two 


leading magazines in the 


outdoor sporting world. 


627,683* 


Prosperous, good-spending sportsmen 
—a top quality market—can be reached 
via their favorite hobby magazines for 


$2.57 per page per thousand; $1620 
per page; only $160 per color added. 


HUNTING « FISHING 
NATIONAL SPORTSMAN 


° PHILADELPHIA © CHICAGO * 


| 


| 


SAN FRANCISCO 


SHAME ON HER! 


eer) id 


JUST AN IDEA OF HOW SMOOTH YOUR FACE FEELS AFTER USING | 
PACH ARR. LERTRO-SHAVER «races ase sesamin opin it Pin at 


This copy, placed in national magazines by Cowan & Van Lear, Inc., for Packard 
Lektro-Shaver, was recently rejected by some magazines on the grounds, it was 


— 


SHE WAS REJECTED 


xf 


said, that it was too — er — frank. 


| first what the advertiser wants to 
|do. Radio, he said, can corral the 
greatest possible audience; build 
good will; do a selective selling job, 
and do a dealer-influence job. Mr. 
Pryor stressed the idea that radio is 
not intended to be self-sufficient, but 
should be combined with the printed 
word. 

Mr. Berner discussed 
| dising a Specialty,” 
| company’s promotion of the Lovell 
wringer by means of national and 
trade advertising, booklets, broad- 
sides and sound films. 


“Merchan- 
and traced his 


Describes Letters Showmanship 


Mr. Donahue who had _ written 
some 1,100 letters in Affiliation in- 
terested during his term in office, il- 
lustrated a discussion of ‘“Show- 
manship in Letters” with letters 
showing his avoidance of the stereo- 
typed. Mr. Donahue believes, he 
said, in putting all one has into the 
first letter to anyone. If it doesn't 
click, a follow-up may be used, he 
jsaid, but too much should not be ex- 
pected from it. 

The luncheon speaker, Mr. Selv- 
age, echoed Mr. Griswold’s declara- 
‘tion that business must be guided 
by a greater consciousness of public 
desires, and that the trend is _ to- 
| ward greater government control. 
| Discussing “Continuous 
ing Research, a New Way to Greater 
Profits,” Mr. Nielsen showed 
to detect changing trends 
once and demonstrated that it 
possible very accurately to 
on business the nation over, and to 
| check legitimately both on one’s own 
‘and one’s competitors’ products and 
| their sales. 


need at 


Urges Quality Stress 


Mr. Newell gave the opinion that 
|} department stores have gone 
| substantially for price 


and cheaper goods. He urged better 


is | 


in | 
competition | 


Market: | 


the | 


check | 


| 
| 


quality and advertising of quality | 
goods as such. in his address on ‘Re: 
tail Merchandising.” 

Next year’s convention goes to| 
Hamilton, Ont., and five reservations 
already have been made for it. 


of the Erie convention 
were morning trips to the Hammer- 
;} mill Paper Co. plant. a pre-conven- 
tion-evening Rathskeller party in the 
Krie Brewing Co. plant, which about 
125 attended, and, for the ladies, Fri 
day. luncheon at the Erie plant of 
the General Electric Company, 
an inspection trip through the 
sightseeing trips and 
urday in the Women’s 
Hh) women were present. 


Sidelights 


luncheon Sat- 
Club. About 


with | 
plant. 


Chica 
als a 

nefit 

4 st 
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1 out 
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ti 


Nell F ‘idpen Aaa st 


Pettingell & Fenton, Inc,, \ 

York, has been appointed to hand): mee" °° 
advertising and promotion of git jptendant 
novelties manufactured by Nell F 55,000 ce 
ton, New York. Coast-to-coast news HD” pour 
papers and national magazines | Brounters 

be used early in the fall. Baigi 
— mers, stor 
wacks, h 
Der adve 
i Bppeal ; 


F THEY 
LIKE IT! 


Stal 
Everyone in the show cter 
business knows that you 
can't pack the house un BBP: 16. 
d £0 


less the show's a "Wow Mp. 
... and that's the way sets, 1 
it is in Radio. There ate Mit: ; 
582,551 families liste ro 
ing to radio in the | 
WHAS proven primary 


listening area. . - ae 
$607,768,000 retel Bi. \ 


. We 
1 Chese 


trade market 
can reach every one ° 


these homes, day % BP vein 
night... but remember i ly exe 
—it's the show they ls fi: 5," 
ten to, and _ theyl BR dis 


listen if they like it! 


Multigra 

> Indiyj 

ADDRES: 

L} 

Represented Nationally by - De 


Edward Petry & Co. 


* 


Owned and Operated by Th 
Times Company — Publish 


THE COURIER-JOURN 
THE LOUISVILLE TIME 
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Pd tae % 
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, May 24. 1937 ADVERTISING AGE 
ine —_— nme — —-- - — — ne . — 
STEADY GAINS FOR FARM PAPER COLOR Color Pages in Farm Papers, 1932-1936 
Farm Papers 1932 1933 1934 1935 
PAGES 1933 1934 1935 1936 American Poultry Journal....... ae 17 28 45 
oe APROMERS POTMOP 5.6 ccc rces 12 12 12 12 
oo Cepere POreer sik ci caw sccwaes rer 43 35 36 
6 Country Gentleman ............ eh 79 94 101 
Country Home ..... erry as $1 31 17 41 
Farm Journal .... aes aia tae aa 27 32 21 
00 eS ae 7. i) i) 28 
5 Hoard’s Dairyman fetecamta % ror 3 3 
; Missouri Ruralist . oe ene . 10 6 Ss 
Chicago, May 20.—Though a study Oregon Farmer .............222 eee: { rs 29 
of color advertising in farm papers Progressive Farmer 
400 reveals some startling: variations in Texas Edition .. a ease are ns 18 on 
the records of individual publica- Carolina Edition ... er? oT 10) 
tions, consistency seems to be the Ky.-Tenn. Edition ........ i fA 17 24) 
watchword ot the field bool a whole. Ga.-Ala. Edition .......... : Be ax 92 2 
300 From the low figure of 63 pages ot Miss. Valley Edition..... - Wie 14 30 
color advertising carried by 16 farm Average 5 Editions...... ee m8 2} 2 
papers in 1932, steady progress has Rural Progress : ee re «& La 2» 
been made year after year, as the ac- Southern Agriculturist ..... a 10 7 10 20 
200 companying table and chart reveal. Successful Farming ............ oe 67 78 84 
Only publications which provided Stockman-Farmer ............. ree os re wee 
complete figures for the last four years Washington Farmer ............ iets { 6 22 
ire represented in the chart, while the : 
100 table gives individual records as far Total....... Ds. yee 82 210 190 666 
as they are obtainable. : 3 
- This weighted chart indicates that *No color accepted until 1936. 
= advertisers in farm papers are ap- 
2 0 parently more thoroughly sold on the] * ‘a — 
: 3 ww . ‘ ‘ , ji > Pep. 937 i icé ¢ is vear rj > | , 
2 mae r Se —_ in ne gen- | 1937 oe = - a vear will be Carter s New Post 
eral field. mach year has shown a/no exception to the rule. ‘ ne 
- How color odeaiaing in the farm press has increased during the last four we, oo Bs ete . seine AR til aoa tg ety nly John Archer Carter has joined the 
: — = — ~ pie fim fio nein tnaranitomp consi gibagetrn: oneaggphy sae ising in 1926 than | 2@!0 department of Pedlar & Ryan, 
housing, and equipment division of |!" Number of color pages used to win} more color advertising in 1956 than! New York, as director of commer- 
More. ananaS wnited states Advertising Corpora-|#ttention of the farm reader. Incom-|state publications, many of the lat-|cjals. He has been with 


- ition, New York. {plete figures for the early part of |ter made satisfactory records. Bowles. 
ee | 
for Children, ' lame seiiaeennenien ee 
E IGA Objective 
ING Chicago, May 19.-—Breakfast ce- 
) eals and bananas will receive the | 
henefit of a new contest promotion 
we. New Yor 5 
4§ states by the Independent Gro- 
fackard cers’ Alliance, designed to capitalize 


it was on the changes brought by spring 
to youthful appetites, it was an- oun PQ e A weeli e a es 0 all 
—— nounced today. 


Benton & 


° \ total of 1.512 prizes for children 
unl, will be offered through the Alliance’s ‘ANTED EUBTORIAL CMONE. NEW YORK AMERICANA Paper for People Who Think—SUNDAY, DECEMBER 20, 1936 "Saat {See MERCHANDI 
> ha 6) retail member stores with at- Help Wanted—Men lp Wested—ee he te — =| _ =i Vacuum Cleaners M 
ih mendant sales expected to surpass the Industria) Positions Offered 253 Industria} Posttions Offered 233 in} Posttions—Agenci¢s 253 General Inetruction pomeral_ Snstractiee____. 
, of hy 9 ¢ es , ie CELLULOID. experienced Fibs - and rack mon. Forman | Gl ARDS. retired Nayr men ooly age to =2 . af : “Swine Machine, 280 tis & aot 
Nell F 65.0) cases of corn flakes and 6,000,- “Devismen button. 164 a eee si. “Coron dere: 2°) | egeg Diege Levington 2.0390 
ast news feb") pounds of bananas sold over IGA at HEMP ze Sewing Machines Joh 
rj s i ' mtere as rear . P si : ar - a One of America’s Res * caw 
nes Brounter last year ina similat cam » HAT AG! PT! 
Bpaign Lithographed window post- ow tie = 
me's, store banners, pennants, display 
SE racks, handbills and dealer newspa- 
a : 
per advertising are used with all the 
Appeal aimed at the ’teen age con- 
Bu 


1248 6th ave 


J Sidney Johnson, director of the 
it WA merchandising-advertising divi- 


riginated the contest. With Motel, Restourae “ae as 
| purchase of bananas or cereals BIENDER. Irn 


cleret 
Rite -AR 431 A 


5 
t 
the boy or girl is given a picture to 
be corrected. Intentional mistakes 
D in the picture by the artist 
: IT! Dust be encircled by the contestant 
a 
v 
q 
| 


CaetEMt A EXPRRIFSCE. 6 
'M 6-08R2 


; ) Entire § a 
le picture returned with a 10- ae 
td statement as to what the main 
acter is saying, to fill in a “bal- 
+ you . panes ees, Each os ct “x 
evstaphical sections covered by 

se un- he IGA will get 252 prizes, with one 
vd going to the national winner. 
(les, camera sets, pen and pen- 
e way sets, roller skates and radios are 


pciuded in the merchandise to be 
re are hus distributed. 


AGENCIES 
Hotel, Restaarast, Institete 354 


Classe ; 


EPS oke, waiters, soda dispensers 
= salwtmen eridd #.. diock- A full ye 
tchem help, ete.; city, course ff 


obs 
ICE HC i SAM. TOTP M. Vielt our Isberatory an¢ 
cSTTC AGENCY, 69 E. 10TH ST. } yg ut my can not 
MONT AG CY. 1831 6TH AVE. (49) No 
“TAND WICH MBN, SIA, S00, 926 Utilities Eng. ‘institute 
cacly, Hippetrome, 123% 6th ave W. aoth « LISHEL W032, 
, he oe 
seal 


ne i wee 


Laundry Posttions Offered 855 ngineerir ag 


ASSEMBLERS and beegicey 
pertenced Trde a altey les 
pas en * 19%: De 

f i Heating cout 
Barker 


i} > 
; Ls 7 he 


listen: Seaberg-Sills COo., Chicago, is ail ROSLRY De rite Ft agit ier 7 
n the p “NS promotion of the contest. alte 4 Bere, Tay. 88°88. RR. Storage Wise, Bi2 W. 24 
. e oy . 1 at Leoeese 
- - - e oa . Brcorn & . : oy 
rimary Curlers to Dreher kes on sumnware. Bor f1¢ wom Se ee lSavip Mi: 
a .L. Shell 'y Co., New York, maker , - eine Barca 
a2 “ady Shelby invisible hair curlers, 


ve SI RN a —in the “AGE OF ACCUMULATION” 


one of Cheseldine Joins U. S. 


a at C. Cheseldine, formerly assist- More people are at the ae oe born, sone MORE BUYERS...AND MORE COSMOPOLITAN 
ay , onal director of the Federal s . . are built, and families “accumulate READERS IN THE “AGE OF ACCUMULATION” 
vembe! : . ig Administration and more re- height of their buying power their worldly goods. 
». , AeCUtive secretary and direc- i : ES eg EE 
lis: ; tthe Committee for Economic during these 10 years | orig — a 2 pn sepa <n 
ey Social Progress, has been ap- ple are at the peak of their earning 
they’! red director of the construction, than at any other time of life — and buying power. A greater pro- 


portion of them have jobs and steady 


it! Sear eeenetecninsatnba URN through the “want-ad” !ncomes. They want more things 


Mailing Service E section of your morning paper. and are better able to buy them. 
Multigraphed lette filled. : Notice how cruelly explicit these ads Cosmopolitan, of all the large na- 
‘0 individually Hoshi ag are as to age qualifications. Skilled tional magazines, most nearly par- 
ADDRESSING. MIME encoun . workers too old atthirty. Applicants allels the market for goods. 
THE LETTER SHOP ns for salesmen’s jobs out of | luck if It selects readers by their ages in COMPOSITE CHART OF COMMODITY BUYERS 
440 So, Dearborn Se.. W 9 Inc. they y are much over thirty-five. almost exact proportion to their 35.2% represents the average of all radios, new cars, 
‘0 abash 6655 vacuum cleaners, floor coverings, refrigerators, ranges, 
CHICAG Most people spend their first buying. There is no finer medium washing machines and homes purchased by people 
twenty years growing u P Then for reaching people between 25 and between 25 and 35. Note how closely Cosmopolitan’s 
_ come the 10 years between 25 and 35, in the “Ave of Accumulation.” readers parallel this group in the “Age of 


Accumulation,.”’ 


(Figures from surveys by Market Re- 
search Corp. of America, a leading auto- 
mobile finance company, the Starch 
Magazine studies. Detailed data on these 
and other purchases on request.) 


RADIO EVENTS, INC. 


- Stray PRODUCING GRO 
uP 
= OVERTISING AGENCIES 


535 Fifth Avenue, 
New York, 


36.2% OF COSMOPOLITAN’S ALERT, 
UP-TO-THE-MINUTE AUDIENCE IS 
CONCENTRATED BETWEEN 25 AND 35 
IN THE “AGE OF ACCUMULATION,” 
Copyright, 1937, Hearst Magazines, Inc. 
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ADVERTISING AGE 


$2,000,000 If 
N. Y. Publicized 


Like Vermont 


New York, May 18.—If New York 
spent in proportion to its size and 


population as much to lure tourists | 


within its borders as do such states 
as Vermont and New Hampshire, it 
would have to vote an appropriation 
somewhere in the neighborhood of 
$2,000,000, it was estimated here to- 
day by an authority on state travel. 

As it is, the state legislature has 
increased the budget of the Bureau 
of State Publicity to $150,000 for the 
year, commencing July 1, an addi- 
tion of $50,000 over this year’s bud- 
get. The expenditure of this appro- 
priation is expected to be about 
evenly divided between office mainte- 
nance, including salaries, and adver- 
tising. 

In addition to the spring and sum- 
mer insertions involving the expendi- 
ture of $35,000, the Bureau is ex- 
pected to repeat last year’s perform- 
ance of publicizing the state’s autum- 
nal beauties and attractions and of 
playing up the state as a winter 
sports resort area. 

Batten, Barton, Durstine & Osborn, 


May 24, 19% 


“WOMEN'S GROUPS COLOR TREND SHOWN 


PAGES 


600 


500 
| 


1933 


1934 


1935 1936 1937 


Volume of color in women's group magazines has increased consistently during 


the last five years. 


Inc., 


is the agency, 
Scharps account executive. 


Joins Gdidune Staff 


Ira S. Eintract has joined I. 
Goldman & Co., Baltimore agency, as 
copywriter and account executive. 


with 


C. 


E. 


7. 


A. 


Carroll Joins Janes 


H. J. Carroll, formerly advertising 
manager, Armour Fertilizer Works, 
Atlanta, Ga., has taken a sales ex- 
ecutive post with the Janes Manu- 
facturing Co., refrigerator manufac- 
turers, Greensboro, N. C. 


other fiel« 


Ag 


~) 
So 


is— 


ic 


NASHVILLE 


Who blazed the Southern Color Trail? 


HE same farm paper that has pioneered in so many 


Southern Agriculturist 
Witness these firsts in the color field: 
1. September, 1930. ‘The Southern Agriculturist ran the 


first four-color cover ever to appear in a Southern 
Farm Magazine. 


2. October, 1936. The cover of the Southern Agricul- 
turist carried a natural color photograph of a gentle, 
grey-haired old lady at her quilting frame. First time 
any Southern Magazine made use of the color camera. 

These color firsts help explain why the Southern Agricul- 
turist is the first magazine in over 800,000 southern farm 
homes. They also caplain why the Southern Agriculturist 
should be the first medium for your advertising. 
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TENNESSEE 
FIRST IN THE FARM HOMES OF THE SOUTH 


Color Pages in National Magazines Over Five-Year Periog 
General 1932 1933 1934 1935 
MOMMIES 255.4 06lsa0veucnieass 104 = 107,119 yggs 
American Boy .. 13 21 15 16 
American Home ........... 23 48 68 
Arts & Decoration.............. “. 32 2) 
Better Homes & Gardens........ om 68 84 9] 
IR a aces wba wiee/aa 17 25 23 6 : 
Et ee eee ee eet eee 122 196 
Extension Magazine ............ Te ces ace 15 
[rade TORGREP onesie cwnscewes 15 16 16 91 
rr 12 14 14 
House Beautiful ................ rer 44 118 60 
Bouse & Garden... . occ csvvccccs 97 90 157 Rs 
Macfadden Detective Group..... 21 26 
Maclean’s Magazine ............ kc 52 68 
National Geographic ....... 49 63 56 
Open Road for Boys............. sae 40 23 
ee ee ee ee ria 43 7 99 
Scribner’s ...... Tee eee ee 10 6 6 15 
TOWR BB COORITs «6s ki5isiocvss. 148 99 
Be oe ke Oa wee neo q 16 
0 ee er 256 504 1,163 1,104 
Women’s Groups 
Fawcett Women’s Group........ 206 318 317 
Macfadden Women’s Group..... MSs 3 31 
Modern Magazines ............. 34 43 61 
 cincdidieh oriase di eieKes 240 374 409 A 
Outdoor 
American Rifleman ............. 36 38 36 
Outdoor Life .. 2.6.65 cecccccens 16 25 37 
BUOTtS ANGIE 2... cccccvcccsenns 27 17 20) 
| a oe ree 79 80 43 
Standard 
American Mercury ............. ei 22 28 19 
Atlantic Monthly ........... 6 5 4 25 
a Sn eee each 15 15 20 
Review of Reviews............. 24 13 16 29 
5 CREE OE Ce EHR EL ED 30 55 63 86 \ 
Weeklies 
The American Weekly........ 171 190 208 
Business Week ................. deen er 112 71 
Oo a a arn 356 314 306 366 
ON ee ee 168 129 181 200 
Ses Sere oe ee ee ne voutece ae 
PACOTATy DIGORt 6.25.00 0500 > ehtes wats 125 107 
THO NOW YOrker. .......cccccees 175 210 347 310 « 
The Saturday Evening Post..... 869 902 883 
NE NE ec Una ea ab aves be Kb 7 Bo as 59 
rss i Vitae slob ¥ 4:3 less 84 262 302 445 73 { 
RecA loest eieak oowaek Odea. 961 1,995 2,608 2.677 
*Six issues. 
Women’s 
Farmer’s Wife Magazine........ 8& 37 43 30 
Good Housekeeping .. .......... 274 221 297 296 
Home Arts-Needlecraft ......... 16 16 13 q 
Household Magazine ........... 44 60 45 ib 
Junior League Magazine........ cca 25 25 } 
Ladies’ Home Journal........... 250 274 285 ’ 
3 ee 197 218 216 ) 
The Parents’ Magazine... ....... 19 31 48 ; 
Pictorial Review-Delineator ..... ee 59 54 52 ) 
TOMMRONMIN oe ea aiatg gcalace a ca eig: bibs sva-anie ie 198 144 221 178 
Woman’s Home Companion...... 213 211 225 245 
MVOMOGI SWOPE 6 i6sci cca tees aes 27 25 23 
RR eee 773 1,225 1,489 1,456 1m 


United Broadcasting 
Will Join Mutual Net 


The United Broadcasting Company 
of Ohio will become a participating 
member of the Mutual Broadcasting 
System on or before Dec. 1, it was 


Ronan Now Free Lance 
J. P. Ronan, art director of Wa‘ 


Popper & Co. and Stunts, Inc, ™ 
York, has resigned to go into bus? 
as a free lance cartoonist and get 
visualizer. 


announced last week. Pending the 


new arrangement, which will give 
Mutual more effective coverage of 
the nation’s fifth largest trading area, 
program service will continue over 
the present Cleveland affiliate sta- 
tion WGAR. 

United Broadcasting owns WJAY, 
Cleveland 500-watter; WHK, Cleve- 
land, 2500 watts (1000 at night); and 
WHKC, Columbus, O., 500 watts. Un- 
der the terms of the understanding 
with Mutual, WJAY will become a 
full time Cleveland outlet for the 
network with WHK serving as a sup- 
plementary outlet for Mutual pro- 
grams. 


Club Forum Director 


to Head Wieboldt Sales 


W. T. White, director of the Ad- 
vertising and Marketing Forum of 
the Advertising Club, New York, and 
until recently connected with the ad- 
vertising department of the New 
York American, assumed new duties 
May 17 when he became sales mana- 
ger of the Wieboldt Stores, Inc., Chi- 
cago. 

He is a member of the board of 
directors of the National Retail Dry 
Goods Association, and past chair- 


man of its sales promotion division. 


BOXCARS 


Six research studies, by six org 
well recognized research ager" 
confirm THE FAMILY CIRCLENA 
ZINE'S story of coverage, reode! 
terest, and uncanny habit of Of 


OF PRO? 


ducing for advertisers. 


THE FAMILY CIRC 


MAGAZINE 
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RCA TO RESUME 
NATIONAL COPY 


|] INNEWSPAPERS 


Samoff Tells Dealers ‘‘Not 
Yet’’ on Television 


May 20.—An 
resumption of national 
newspaper advertising in over 200 
metropolitan newspapers in addition 

retaining the full program of 
jealer co-operative advertising high- 

‘ehted campaign plans of the RCA- 
Victor Manufacturing Corporation, 
camden, N. J., outlined here today by 
thomas F. Joyce, advertising mana- 
ver, to a convention group of over 
-) distributors from the United 
states and foreign countries. Of pro- 
motional plans for the future, Mr. 
Joyce said: 

“To advertising belongs a major 
share of the credit for the phenom- 
enal revival of interest in recorded 
music, and as the record business 
continues to increase from year to 
vear, RCA-Victor will continue to 
make progressive increases in the ad- 
vertising budget.” 


Chicag increased 


igpt 
pudst 


Color for Magazines 


The newspaper program calls for 
onsecutive insertions the year 

_ around in order that RCA-Victor 
copy will always be appearing in 
some section of the country, further- 
ing the development of the all year 
market sought by the company, Look- 
ing forward, H. C. Bonfig, general 
sales manager of the company, pre- 

dicted that radio business in 1937 

would be even better than that in 

in 1936. 

In addition to the newspaper ad- 
vertising, the campaign will include 
s use of Collier’s and The Saturday 

Evening Post, along with other gen- 

eral national magazines as yet unde- 

termined. 
Copy in The Saturday Evening 

Post will run every two weeks, either 

i spread In black and white or a 
in color. The schedule is 
similar for Collier’s, except that copy 
will appear every three weeks. 

Three main copy themes will be 
utilized. These are “Press A Button, 
There's Your Station,” promoting the 
the automatic tuning control; “Arm- 
hair Tuning Control,” emphasizing 
the end table models; and “A New 
Uverseas Dial,” pointing out that this 
nakes it just as easy to tune in for- 
"ign stations as domestic by spread- 
‘Ng out the space which the interna- 
tional entertainment bands occupy on 
the dial. Also to be featured is the 
Sonle-Are Magic Voice,” a new acous- 
eal development which improves 
tonal reproductions. 

_ The advertising budget for disc 
‘tcords, combination radios and in- 
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Verified by Post Office Count 


Wisconsin Agriculturist & Farmer 

Walla The Farmer, St. Paul 

rairi ces Farmer & lowa Homestead 
© Farmer Nebraska Farmer 


This photograph of Martin Levy, other- 
wise known as Man Mountain Dean, 620- 
pound wrestler, will feature promotion 
for the new Hancock valve, product of 


Hancock Valve Division, Consolidated 

Ashcroft Hancock Company, Bridgeport, 

Conn., in both business paper and direct 
mail efforts. 


struments for playing discs through 
radio sets has been boosted 25 per 
cent over the appropriation for 1936. 

Color pages will be used for the 
first time since 1930 in promotion 
for records, with approximately six 
insertions of the regular magazine 
schedules devoted to this phase. Ad- 
ditional advertising will include full 
pages in The New Yorker, Scribner's, 
Stage and Time, and insertions in 
the American Mercury and the Na- 
tion. 

No Television Yet 


In an address to the distributors, 
David Sarnoff, chairman of the 
board, RCA-Victor, said that the com- 
pany had no plans for television dur- 
ing this year. He added, however: 

“T am a firm believer in the coming 
of television. It can no more be 
stopped than the waves of the Atlan- 
tic Ocean. There is a human need 
for it.” 

Questioned concerning the possible 
effects of television, when and if it 
arrives, upon commercially sponsored 
programs, Mr. Saranoff said that, 
while the cost of such programs 
would naturally be higher than those 
in sound only, he believed that the 
increased results to advertisers would 
justify the higher expense. 

The New York office of Lord & 
Thomas is the advertising agency for 
the campaign, with Sheldon R. Coons, 
vice-president of the agency, account 
executive. 


Old oe Guests 


at Agate Tournament 


Former members of the Agate Club 
who have been made ineligible be- 
cause of transfer to some other phase 
of advertising, will be guests of the 
Chicago organization May 25 at a 
golf tournament at LaGrange Coun- 
try Club. 

Members will pay a $5 fee, which 
is waived in the case of guests. Many 
former members of the club are now 
situated in New York, San Francisco, 
Detroit, and other cities. Some, at 
least, are expected to come to Chi- 
cago for the veteran’s reunion. John 
W. Bannister, of Capper Publications, 
is chairman of the golf committee. 


Advertising Golfers 
Hold First Tourney 


Western Advertising Golfers’ As- 
sociation held its opening 1937 tour- 
nament at Midlothian Country Club 
May 18. Other 1937 dates are as fol- 
lows: 

June 18-20, Minocqua Heights 
(Wis.): Country Club; July 20, Chi- 
cago Golf Club; Aug. 17, Skokie Coun- 
try Club; Sept. 17, Sunset Ridge 
Country Club; Oct. 8, Bob-O-Link 
Country Club. Donald D. Sperry, 
Good Housekeeping, is president of 
the association. 


Win Worcester Prizes 


Barnard, Sumner & Putnam Com- 
pany, Worcester, Mass., was awarded 
first prize in the newspaper advertis- 
ing contest conducted by the Worces- 
ter Advertising Club. The direct 
mail advertising award went to The 
Norton Company, and Howard Broth- 
ers Mfg. Company was winner in the 
business paper field. 


“Dail y News” Extends 


Direct Representation 
Chicago Daily News, which last 
year began its own representation in 
the Middle West, will do likewise in 
New York, effective early in July. 
George Hartford, advertising direc- 
tor of the paper, announced May 17 
that Wilbur L. Arthur has resigned 
as vice-president of Paul Block & As- 
sociates to become Eastern manager 
of the News. Offices will be located 
at 14 West 49th street. 


Issues House Organ 


The first issue of “Movie and Photo 
Merchandising,” a publication of the 
Universal Camera Corporation, New 
York, has been made available to all 
dealers in camera and photo supplies. 
The publication covers all phases of 
the merchandising and servicing of 
home movie equipment as well as 
still cameras. Franklin Bruck Adver- 
tising Corporation, New York, is the 
agency. 


Form Prins & Keifer 


Charles E. Prins, vice-president, 
and William W. Keifer, Jr., secre- 
tary-treasurer, have resigned from 
Kelsey, Prins & Keifer, Inc., to form 
the firm of Prins & Keifer, located at 
the same address, 6 E. 45th st., New 
York. All accounts previously di- 
rected by them have been retained, 
and their agency activities, facilities 
and policies continue as before. 


Waggoner Points to Premiums 
As Effective Theme For Copy 


New York, May 18.—The “Old 
Gold” contest is an example of how 
premiums can add force to advertis- 
ing through furnishing new and in- 
terest-compelling copy that will pro- 
vide the only occasion for the adver- 
tising itself, Frank H. Waggoner, 
editor of Premium Practice, last 
week told members of the Advertis- 
ing and Marketing Forum of the Ad- 
vertising Club of New York. 

“While this particular contest has 
been supported by 4,500,000 Hnes of 
advertising,’ Mr. Waggoner said, “it 
is quite common to find from 100,000 
to 500,000 lines used to announce a 
premium or prize offer.” 


Wide Uses Told 


“It is not so much a question of 
how much shall be spent, as of how 
it shall be spent,” declared Mr. 
Waggoner. “The real problem lies 
in the use of the advertising appro- 
priation in such a way as will induce 
the largest number of people to pur- 
chase the goods within the shortest 
space of time. In this respect pre- 
miums, to the extent of their use, 
budget the cost of advertising per 


unit of sale. No matter how great 


the aggregate premium expenditure, 
the volume of sales keeps pace in 
the original cost proportion.” 

“Premiums can be used by almost 
every class of business,” Mr. Wag- 
goner said, “to give an added and 
tremendous power to advertising, 
which is the vehicle that must still 
be used to move the nation’s mer- 
chandise, and bring acceptance to 
new products.” 

Mr. Waggoner sketched the means 
by which premium costs can be de- 
termined, laid down a formula for 
deciding the correct type of pre- 
mium to be used in each of a num- 
ber of cases and showed how pre- 
miums, value of which is beyond the 
reach of a limited premium allow- 
ance, may be used with success. 


Rice-O’Neill Appoints 
Rice-O’Neill Shoe Company, St. 
Louis, Mo., has placed its advertising 
account with the Grey Advertising 
Agency Inc., New York. 


Appoints Hackett 
The Union News Company, New 
York, has appointed M. H. Hackett, 
Inc., New York, to direct advertising. 


FOR AMERICAN MANUFACTURERS 
SELLING IN THE BRITISH MARKET 


an English Magazine 
with 3 times the coverage of 


the Saturday Evening Post 
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THE UNITED STATES has a population of 128,000,000". 
The “Saturday Evening Post" has 2,700,000 circulation}. 
it reaches approximately one family in every ten. 


ENGLAND has a population of 46,000,000. The 
“Radio Times" has 2,800,000 circulation. It 
reaches approximately one family in every four. 


On SEPTEMBER 28TH, 1923, the Brit- 
ish Broadcasting Corporation issued 
the first number of the “Radio Times.” 
It was an instant success. Today, after 
thirteen years of steady increase, the 
“Radio Times,” selling at two pence a 
copy, has a guaranteed average cir- 
culation of 2,800,000 copies per week. 
coe Ss 

What is the reason for this success? 

The “Radio Times” satisfies a real 
need. Published by the British Broad- 
casting Corporation—which controls 
every radio station in Great Britain— 
the “Radio Times” is the only publi- 
cation allowed to print the full details 
of the entire week’s radio programme 


* 1936 estimate Bureau of the Census 


t Rate base 


in advance. This means that every 
issue of the “Radio Times” is read 
day by day for a whole week. 

And who reads the “Radio Times’”’? 

People who have money to spend. 

The “Radio Times” reaches a 
larger number of families with a 
high ratio of buying power than 
any other leading publication in 
Great Britain. 


Although the “Radio Times” ad- 


RADIO TIMES 


Guaranteed average net weekly sales 


2,800,000 


Members of Audit Bureau of Ci-culation 


Make sure you have the “Radio Times’’on your list 


vertising income has increased enor- 
mously during the last five years, the 
total volume of advertising published 
has been kept almost level. This means 
that the “Radio Times” policy is to 
protect the advertiser, from 
crowded positions, from too much 
direct competition and the evils of 
unethical advertising. 


you, 


If you are selling in the British 
market, then you should be advertis- 
ing in the ‘Radio Times.” Write for 
full information to: 

The Advertisement Director, Brit- 
ish Broadcasting Corporation, 
Broadcasting House, Portland Place, 
W.1, London, England. 
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Success Formula 


of S-B Show Is 


Quality Talent 


Montreal, May 18. 


Consistent 


Take Tip From — 
Color Movies, 
Gries Advises 


Chicago, May 19.—New advances 


“quality talent’ as contrasted to ef-|in color reproduction and printing, 


forts for novelty stimulus were de- 
scribed here today as the success 
Parade,” 
largest commercial radio program in | to 


factor back of “Spotlight 


sponsored by 
Ltd., for Magic 


Canada, 
Brands, 
Powder. 


coming simultaneously with those in 
color motion pictures, offer in- 
creased opportunities for advertisers 
capitalize upon the _ influence 


Standard | wielded by the movies in the minds, 
sJaking 


desires and hopes of the public, said 
|\Joseph CC. Greis, vice-president, 


Describing the program, a repre- | Manz Corporation, today in speaking 


sentative of J. Walter 
Company, the 
producer, ex- 
plained that a 
policy is being 
followed. of 
“avoiding freak 
novelty angles 
and _ investing 
heavily in qual- 
ity of a type of 
proved  accept- 
ance.” 

The cast in- 
cludes a 


piece orchestra 


25- Mildred Mitchell 


Thompson |to the Direct Mail Advertising Club | 


on “The Hollywood Influence on 
Printed Advertising.” 

Citing the important part already 
played by motion pictures in form- 
ing sales promotional endeavors, Mr. 
Greis stressed the additional factors 
to be added to style and product 
presentation through color movies. 

“When Gable wore the turtle-neck 
sweater, he created a_ turtle-neck 
craze,” Mr. Greis said, “but with the 
advent of color, when Gable’s spring 
ensemble is in cool blue-greys, the 
prevailing fashion will have the com- 
bination of blue-greys and cut of the 


under the direction of Alan Mclver,| garments of Gable or Taylor or Gary 
a chorus of seven picked voices, all | Cooper.” 


individual soloists, and Rupert Cap- 


Malmont and 
talents 


lan, Louise 
Mitchell, whose 


The advertiser must be smart and 


Mildred | his product must be strong of char- 
are from| acter and abundant in value if he is 


time to time augmented by guesSt|to capitalize on the trends brought 
artists of national popularity. The|ahout by the movies, Mr. Gries de- 
new Magic Baking Powder recipe |clared, because with improvements 
for the current month is offeredeach|jn color photography, printed per- 
week on the program, as well as the |jyury is reduced to a rock bottom 


Magic Baking-Powder Cook Book con: | minimum. 


taining 307 recipes. 


He pointed out that “Mr. 


Tie-in advertis-|and Mrs. Public” react most favor- 


ing stresses the fact that Magic has|apbly to those advertising presenta- 
been tested and approved by both |tions which tax the imagination the 
the Home Service Bureau of the |jeast, and offered a visual demonstra- 


Canadian Home Journal and by the|tion of the comparative values of 
by | black and white photographs against 


Chatelaine Institute maintained 
Chatelaine Magazine. 


Duncan to Harvard 


those in color. As to the future, Mr. 
ries said: 

“There isn’t the slightest doubt in 
my mind but what some day—and 


D. J. Duncan has been granted @| it ig not far off—there will be no 


year’s leave of absence from North- 
western University, Chicago, where 
he is associate professor of market- 


such thing as black and white adver- 
tising, and black and white motion 


ing, to join the staff of the Harvard pictures will be as obsolete as the 


Graduate School of Business. 


silent pictures are today.” 


What could 


strong in Small Town 


“national” magazines 


NEW MARKET. 


THE 


HOUS 


MAGAZINE 


NEW YORK CHICAGO 


to a 41-million magazine list? 


Adding national magazines to a list like that would 
be more likely to multiply the number of messages 


than the number of prospects reached. 


Adding Household, on the other hand, has given 
lord and N. W. Ayer 


an ALL-NEW MARKET for their magazine messages. 


You can see why. F 


Adding Household adds more than a big circulation. 


Kven on big lists, it’s adding the biggest available 


as good as your distribution ? 


Arthur Capper, Publisher, Topeka, Kansas 


DETROIT 


wisely add 


& Son the nearest thing to 


or Household is 1,750,000 
America specifically, where 


and radio, too—are weakest. 


Is YOUR list 


OU 


EHOLD 


CLEVELAND SAN FRANCISCO 


in Washington. 


SNAPPER SNAPPED 


Coming out, looking for someone or 

something to photograph during a re- 

cent visit to Havana, Albert E. Green- 

field, advertising manager of Original 

Julius Marcus Laboratories, Jersey City, 

N. J., himself ran unexpectedly into the 
lurking candid cameraman 


tional importance”... 


acres. 
the other eve. 


man farmer. . . 


Bremen last week. 
Frank-Guenther Law, Inc. .. Mr. 


Association, became a 


organization. 


Leader, Manchester, N. H.), 
of a son, Peter Newton Brush. . 


months. .. 


digests” 


RESTING 


Just before pitching into the job of out- 

lining the spring Ratheon Production 

Corporation, Chicago, campaign, R. E. 

G. Mathews, Ford, Browne & Mathews, 

Chicago, (left) and E. S. Riedel, gen- 

eral sales manager of the company, take 
a rest in Hot Springs, Ark. 


William Berchtold, J. 


is on the music committee. . . 


commute this summer from Croton-on-Hudson, . 

Harry Peck, of the Peck agency, has started week- 
ending for the season at his place near Danbury, 
Conn., where he goes about disguised as a gentle- 


Mr. and Mrs. Rudolph Guenther sailed on the 
He’s board chairman, Albert 
and Mrs. Leo 
McGivena are at White Sulphur Springs, W. Va... 

Clifford Willis, who’s with Griscom-Woodyard, 
Inc., Long Island newspaper publisher, was mar- 
ried to Marjorie Lane, Queens Village. . . 

William F. Canfield, the youthful addition to 
the headquarters staff of the Inland Daily Press 
daddy May 
before the spring meeting of that organization in 
Chicago. . . The Iowa Press Association took ad- 
vantage of the Inland Press gathering to make a 
handsome present to Lee P. Loomis, publisher of 
the Globe-Gazette, Mason City, for his work for the 


Mr. and Mrs. Arthur T. Brush (a.m. of Union- 
are receiving congratulations on the birth 
. Frank Glynn, a.m., of Jordan-Marsh 
Company, Boston, has started on 


Guy C. Smith. Brooke. Smith & French. 
C. P. Fisken, Chevrolet a.m.; Leo J. Fitzpatrick, WJR; T. L. Barnard. 
N. W. Ayer & Son; Arthur Tongue, Chrysler a.m.; H. T. Mitchell and 
Sterling Getchell. Pontiae’s a.m., F. A. Berend 


Getting Personal _ 


James Voorhis Demarest, of New York, and Miss Mary Grace 
Holland, of Washington, were married May 13 at the Shoreham Hotel 
Mr. Demarest is commander of the Advertising Men’s 
Post of the American Legion and president of Inkcrafts, Inc. . . 


Victor Ratner, Columbia 
Broadcasting System sales pro- 
motion head, left Friday for a 
three week vacation trip. .. And 
Hal Bock, NBC publicity chief in 
L.A., is relaxing in Arizona. . 

Mrs. Court Smith, wife of 
the Alley & Richards partner, has 
switched from championship golf 
to championship bridge. . . 

Spring; Romance; Item: 
Katherine Howe Foote of Old 
Lyme, Conn., will soon become 
Mrs. Roland Thompson. He’s with 
the Conde Nast Press, Green- 
wich. . . Joseph D. Bohan, export 
manager, Centaur Company, New 
York, will be married June 3 to 
Ruth D. Maloney, West Haven, 
Conn. They'll live on West 183rd 
st. .. Mary Hurley, of Brooklyn, 
is engaged to Lynn McManus, of 
JWT’s radio department. 

L. J. Abrams, a.m., Chicago 
Daily Times, and Mrs. Abrams, 
sailed on the President Roosevelt 
May 13 on a European jaunt. . 
Newlyweds Mr. and Mrs. George 
Wasey (E-W) have returned 
from Cat-Kay, British West In- 
dies, and are living in Green- 
wich... 


The office personnel of MacManus, John & Adams, Detroit, had 
a half holiday coronation day because “their Royal Majesties helped 
make the third anniversary of the agency’s founding one of interna- 


Donald Flamm, WMCA president, is building on 32 of New Jersey’s 
.. Adrian Samich, of Kudner’s radio, saw his wife off to Europe 
She’ll visit friends in London and Paris. . 


Emily Chesnut, of the McCall Corporation, will —_ eae 


BOWLS 'EM 


Louise Stockdale, 
charming reception- 
ist of Brooke, Smith 
& French, Detroit, 
won the women's 
world's bowling title 
with a dazzling all- 
events 1,76l. 


17, the day 


a trip to Guatamala for a few 


Pre-Triple Digested Digest of Digests, promotion piece of American 
Business, “digests” Harper's and Atlantic Monthly at one gulp and gulps 
Esquire, Literary Digest, The New Yorker and Time separately. Eugene 
Whitmore, American Business editor, prepared this “digest to end all 


Harry C. Klemfuss, N. W. 
Ayer & Son, sailed on the Ile de 
France May 14 to co-operate in 
publicity work for the Paris In- 
ternational Exposition which 
opens May 25. He promoted 
“Paris Exposition Week,” official- 
'y proclaimed in New York City 
by Mayor LaGuardia. 

A. B. Johnston, Chicago Bet- 
ter Business Bureau, heads the 
committee on arrangements for 
the June Farm Frolic of the Chi- 
cago Federated Advertising Club 
June 11 in the Hotel Sherman. 
Other committee members are 
Emmons C. Carlson, NBC: Rob- 
ert Perrin, W. A. Alexander & 
Co.; Preston E. Reed, Financial 
Advertisers Association: Victor 
Kleber, City of Chicago: Janet 
Olson, Kier Letter Company, and 
Ruth Procter, Northern Trust 
Company. 

Detroit advertising men and 
sales executives active on com- 
mittees for the National Horse 
Show June 3-6 are: space-draw- 
ing and rules committee, K. H. 
Bronson, a.m., DeSoto; C. P. 
Simpson, s.m., Pontiac; Neil Ny- 
land, Plymouth assistant a.m., 
Publicity committee includes 


COES EMPHASIZE 
SALES ARM'S NEED 
OF CO-OPERATION 


New York, May 18.—Why the Bale 
arm often gets full blame for Peg 
formance failure when other depar 
ments are at least equally responsih), 
was told today by Harold Vy, ¢y , 
manager of the industrial departme, 
of Ford, Bacon & Davis, Inc., peg 
the New York chapter of the Ame 
can Marketing Association. 
In describing the work of manag, 
ment engineers, Mr. Coes seq - 
an example a company doing an a 
nual business of more than $75.) 
000, which represented one-third 
its industry’s gross. 
“Sales policies should be dete 
mined upon the basis of known fap 
yet in this instance, by no means , 
rare case, the sales departmen: 
worked in the dark. Even though 
the company possessed a few may. 
ket analysts, they reported to th 
president or were connected with 
others whose duties did not consis 
in furnishing the sales force wit) 
data that would enable it to perfor 
most intelligently. As it was, the 
sales department had little know! 
edge regarding production costs ani 
which of the company’s 70 produc: 
could be pushed most profitably, 


Sell at a Loss 


“With the order emanating froy 
above to increase volume of sales a 
almost any cost, the sales depart 
ment, we discovered, was in effec 
pushing the increased sale of prod 
ucts at the risk of putting the com 
pany further into the red. 

“By placing our fingers on the real 
sore spot, which in this _ instance 
proved to be obsolete plants and 
equipment and too many plants not 
strategically placed, and by insist 
ing upon provision of factual data 
for the utilization of the sales force 
we made it possible for the sales de 
partment to map out a plan which 
called for reduced sales of certain 
unprofitable items in proportion | 
the increased sales of other items an 
for the sales and advertising depat' 
ments to do a proper marketing jo) 


Kutschera Heads 


Printing Salesmen 
Peter Kutschera, Ogden Printing 
Company, was elected president 
Associated Printing Salesmen, Int. 
New York, at a meeting May 1! 2 
the Building Trades Club. _ Othe! 
new officers are Forrest Rundell, ¢ 
P. Basso & Co., first vice-president 
Valentine C. Ritter, Publishers Print 
ing Company, second vice-presidett 
and William A. Kattau, Cail and EY 
press Printing Company, Inc. 
Newly elected directors are Phill 
Milbaur, Cumberland Press; Lucia 
Lucas, Tabard Press; William P. W! 
liams, Lobel-Williams Printers, 10¢ 
Wilbur Choller, Arrow Press and Rob 
ert Pfirman, Jr., Lenz & Riecker. 


—— 
————— 


Sell it to Cohen 


Thru— 


Jewish Radio Station 


New York's... 
Quickest Approach 
To The 
Jewish Market * 


+2 million Jews 
live in N.Y.C. 


SAMUEL GELLARD 
WLTH, 105 2nd Ave., N. ¥: C. 


Roesler and Howard, National 


Rep. 
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ADVERTISING AGE 


‘QUISIANA TAX 
BIG CHAINS 
ONSTITUTIONAL 


ytinued from Page 4) 
by the’ uncontradicted 
of that the Atlantic & Pacific Com- 
received in 1934 from its ven- 
cecret rebates, allowance and 

-okerage fees amounting to $8,105,- 
4) which were demanded by the 

mpany as a condition of purchasing 
from the vendors in question. 

‘The leverage which accomplished 
»\ic was the enormous purchasing 
j aa of the company. The amount 
hus obtained equals $530 for each 
‘the Atlantic & Pacific Company's 


rnished 


any 


e =. 


sores, or nearly the amount of the | 


‘ax enacted by the statute. The ap- 
vellants insist that these facts are 
t significant because there is testi- 
ny that quantity discounts usually 
j not increase after a certain vol- 
me of purchases is reached, but the 
‘estimony does not specify the point 
where quantity discounts cease to 
row. 
‘The record discloses what would 
plain enough without evidence— 
shat generally volume of purchasing 
rower spells lower prices, special 
‘or¢ms and other advantages.” 


Analogy Is Denied 

The chains relied chiefly on the 
fate of an anti-chain law in Florida 
n their contention that the Louisiana 
statute is unconstitutional. The 
Florida statute increased the tax if 
the chain operated stores in two 
unties of the state rather than one 
and the Supreme Court held the law 
it was unrelated to 
the size or character of the chain and 
vas conditioned solely upon the lo- 
ation of one or more of its units. 
“The Louisiana act adopts no such 
basis of classification,’ commented 
the Supreme Court. “A small chain 
f three stores, one of which is in 
Louisiana and two in Mississippi, 
will pay exactly the same tax as an 
rganization having the same number 
f stores all in Louisiana. 

“A concern having 92 stores scat- 
red over ten states, seven of which 
¢ in Louisiana, will pay exactly the 
“amie tax per Louisiana store as the 
H. G. Hill Stores, Inc., all of whose 
“2 stores are in Indiana. Thus it 
appears that the classification is not 
vased upon the location of the stores 
within or without the state, but upon 
‘he type of business conducted, the 
‘cale of that business, its accompany- 


ig competitive advantages and eco- 
nomic results.” 


nvalid because 


Another Loophole Closed 


Another staff on which the chains 

faned heavily was the interstate 
*mmerce angle. But it, too, was 
“corned by the court. 

“The constitutional infirmity of the 
“it recited, “is said to consist 
i arbitrary discrimination in favor 

‘cal as against national chains, 

the attempt to tax property and 


JUMP 


Yc 


ire right... business 
on the jump in this 
great Middle and South 
7e0rgla_ territory — big, 


- 
¢ 


‘ncreased volume in all 


une +f ’ 

0 lf you've been 
9King something, 
your advertising 


MACON 

' GEORGIA 

TELEGRAPH 
and NEWS 


: Representatives 
HE BRANHAM COMPANY 
i 


George F. Baker, (center) former mayor 
of Portland, Ore., and now manager of 
Columbia Empire Industries, Inc., North- 
west co-operative promotion organiza- 
tion, goes over some of the local tie-in 


copy carried in conjunction with the 

campaign staged by Columbia in 30 

daily and 50 weekly newspapers in Ore- 

gon and Washington. With Mr. Baker 

are his secretary, Vella Camden, and 

William Selleck, publicity director for 
the organization. 


activities which are beyond the 
state’s jurisdiction, and in burdening 
interstate commerce. We hold the 
legislation impregnable to attack on 
these grounds. 

“The exaction is an occupation or 
license tax. The subject is the con- 
duct of a business within Louisiana. 
Without contravening the equal pro- 
tection clause of the Fourteenth 
Amendment a state may separately 
classify for taxation the conduct of 
a chain store and may increase the 
rate in proportion to the increase in 
the number of stores within the state, 
since the opportunities and powers 
of a chain store operator become 
greater with the growth of the num.- 
ber of units maintained.” 

The decision quoted findings of a 
lower court that “all the stores of a 
retail chain contribute to the central 
purchasing power of the chain irre- 
spective of state lines and location 
of stores and increase the per unit 
multiple advantage enjoyed by the 
operator of the system; that the 
greater the number of units, the 
greater the purchasing power of the 
chain, the greater the rebates and al- 
lowances, the greater the advantages 
in advertising, the greater the capi- 
tal employed, the greater the social 
and economic consequences.” 

Boundary Line Unimportant 

If competitive advantages of a 
chain increase with the number of 
its component units, the decision said. 
it is hard to see how these advan- 
tages cease at the state boundary. 

“The tax is laid solely upon intra- 
state commerce,” the court held. “‘The 
appellants, by incorporating in some 
other state, or by spreading their 
business and activities over some 
other states, cannot set at naught 
the public policy of Louisiana. The 
claim is, essentially, that even if lo- 
eal evils flow from the appellant’s 
methods, the state cannot control 
those evils because its power is lim- 
ited to conditions created by the 
members of the chain found within 
the state. 

“The conclusion is that the state 
must treat these stores is if they were 
something different from what they 
really are, since to do otherwise | 
wise would be to reach beyond the 
borders of Louisiana for the measure 
of the tax. 

“The argument answers itself.” 

The dissenting opinion looked more 
kindly upon the contention of lack 
of jurisdiction of a state in such 
cases. Citing the “enormous differ- 
ence” in taxes as between local and 
national chains, the minority com- 
mented: 

“This difference is based upon a 
state of affairs wholly external to the 


State of Louisiana, the effect of 
which upon the Louisiana business 
is a matter of bald conjecture.” 


. 

Shapiro Names Wales 

Shapiro Glove Co., New York, | 
manufactirer of “Smart Set” kid and | 
fabric gloves, has named Wales Ad- 
vertising Co., New York, to handle | 
its account. Women’s magazines and |! 
business papers will be used in aj 
fall campaign. 


Sutton & O’Brien Move 

Sutton & O’Brien, Inc... New York, 
art counselor and artists’ representa- | 
tive, has taken larger space at 370 | 
Lexington avenue. Dorothy Schnel- | 
lock has joined the staff. 


MERTON ROBBINS, 
OF ADVERTISING 
& SELLING. DIES 


New York, May 21.—Merton Covey 
Robbins, who through his ownership 
of Advertising and Selling, among 
other papers, for more than a decade 
exercised influence on advertising, 
died in Columbia-Presbyterian Medi- 
cal Center yesterday of a heart ail- 
ment. While Mr. Robbins’ death 
came as a shock to his friends, he 
had been in ill health for several 
years. 

Mr. Robbins entered the business 
paper field in 1899 as Western rep- 
resentative of Engineering News. 
Later he became business manager 
of Iron Age and other papers in that 
group, and in 1910 was made general 
manager of the steel publication. 

In 1918, he entered the publishing 
field for himself, with the purchase 
of Gas Age and Brown's Directory of 
American Gas Companies. With 
these papers as a nucleus, he founded 
the Robbins Publishing Company, 


which gradually added to its string 
until it now has seven publications. 


Bought Printing Paper 


Mr. Robbins bought American 
Printer about 1917, and his contacts 
with the printing industry through 
this medium helped to set the stage 
for his later entrance into the ad- 
vertising field. Frederick C. Kendall, 
managing editor of Printers’ Ink, 
left that publication in 1923, and ap- 
proached Mr. Robbins with the idea 
of establishing a new advertising 
paper. The publisher was receptive 
to the plan and the new publication 
made its appearance in that year. 

The present list includes Adver- 
tising and Selling, American Printer, 
American Perfumer, Gas Age-Recorda, 
Browns Directory, Gas Appliance 


Merchandising and Industrial Gas. 


Crusader for Facts 


known to his 
hard but clean 
As one of the pioneers in 


Mr. Robbins was 
competitors as a 
fighter. 


the trade paper field, he advocated 
substitution of facts for bombast. 
While president of the New York 


Trade Press Association, he wrote a 
clause into its constitution requiring 
publishers to supply advertisers with 
verified circulation data. He was one 
of the founders of the Audit Bureau 
jof Cireulations and is generally 


credited with conceiving the name 
for that body. 

He served as president of the New 
York Business Publishers Associa- 
tion in 1915-16; president, Associated 
Business Papers, Inc., in 1920-21, and 
a director of the National Publishers 
Association for many years. 

Mr. Robbins became chairman of 
the Robbins Publishing Company 
when ill health interferred with his 
business activities. A son, M. C. 
Robbins, Jr., also connected with the 
company, is among survivors. 


DANVILLE PUBLISHER DIES 

Danville, Va., May 21.—Rorer An- 
derson James, 40, chairman of the 
company publishing the Danville 
Register and Bee, died suddenly yes- 
terday of acute’ indigestion. He 
headed the publishing company for 
16 years, 


Curtis Introduces a 


New Window Casement 


Curtis Companies, Inc., Clinton, Ia., 
woodwork manufacturer, has intro- 
duced a new wood casement window, 
called the “Silentite Casement.” 

A 32-page booklet has been issued 
by the companies describing the full 
features of the new window as well 
as the complete line. 


G0 GEOGRAPHIC 


Sell the First Million First 


THE NATIONAL GEOGRAPHIC MAGAZINE 


Net Paid Circulation Exceeds 1,000,000 


Washington, BD. C. 
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May 24, 193 


The 
way to a 
man’s heart 
is through 
his stomach 
--and the 


way to a 
MARYLAND 


mans 
stomach Is 


through 
WFBR-- 


THESE ADVERTISERS 
HAVE FOUND THE WAY! 


Bond Bread 
Hauswald’s Bread 
Koester’s Bread 


@ 
Chase & Sanborn Coffee* 
Maxwell House Coffee* 


es 
Contented Milk* 
Ovaltine* 


* 
Grape Nuts* 
Quaker Oats* 
Ralston Purina* 


© 
Phillips Soups 
* 


Goetze Meats 
Esskay Meats 


€ 
Kraft Cheese* 
% 
Standard Brands Foods* 


a 
High’s Ice Cream 
Jello* 
Royal Gelatin* 
2 


Filbert’s Oleomargarine 


Spry 
Crisco* 
+ 
Pillsbury Flour* 


* Network Program 


tn Baltimore, tt 


SCHISM OPENS 
OVER PUBLICITY 
BEER CAMPAIGN 


(Continued from Page 1) 


the publicity plan have been seeking 
to solidify backing of the joint drive 
—first since repeal—despite the di- 
vergent view. The campaign, as orig- 
inally planned, was to be financed by 
a barrel tax. 

The attitude of the brewers today, 
following announcement of the deci- 
sion, was reflected in this statement 
by Frank Wetzel, administrative sec- 
retary of the Illinois Association of 
Brewers: 


2 Out of 38 Sign 


“Of the 38 members of our associa- 
tion there are but two who have 
signed with the Foundation.” 

Executives of Chicago brewing 
companies, interviewed by AbVERTIS- 
ING AGB, replied in majority that they 
favored the publicity plan of the 
Foundation but that they had not yet 
joined. The reason for this, as ad- 
vanced by Mr. Wetzel, is that the 
brewers are desirous of knowing just 
how their contribution to the cam- 
paign will be spent. Without an act- 
ual schedule to present, he pointed 
out, this is a difficult question to an- 
swer. 

Much of the activity of Mr. Ber- 
nays and his staff, it was said, will 
be directed to preparing stories for 
newspapers and magazines. Ovi- 
dencing the strong opposition, Mod- 
ern Brewer in the March issue says 
editorially that the newspapers 
should have been consulted in devel- 
oping a plan for improving public re- 
lations. 

“Brewers do not realize the true 
status of public opinion. They need 
the co-operation and advice of all the 
best publishers in America,” the pub- 
lication states. 

The publication also noted a de- 
cline of beer publicity in newspapers 
since the Foundation program was 
announced. 

Mr. Wetzel, discussing the merits 
of paid space in promoting the indus- 
try, also pointed to the local option 
fight recently waged by the Illinois 
Association of Brewers. He credited 
extensive use of advertising largely 
for the successful outcome in many 
towns where the option question was 
up for vote. 


Brewers Journal Comments 


The same point was made in the 
May 15 issue of the Brewers Journal 
in an article discussing future option 
fights. “A million dollars’ worth of 
public relations propaganda won't 
help one whit,” the publication com- 
ments. 

This statement was also in refer- 
ence to the fight made by the beer 
industry throughout the country to 
divorce itself from association with 
the hard liquor industry. 

Brewers Journal not only com- 
mented adversely on the publicity 
move, but in its December 15, 1936, 
issue spoke editorially against the 
UBIF as an organization best suited 
to further the collective aims of the 
beer industry. It favored an or- 
ganization such as the Committee of 
Twenty-Two recommended, one to be 
known as the United Brewers of 
America, and declared that the brew- 
ing industry could not successfully 
separate its trade associations work 
from its public relations. 

At an inaugural luncheon meeting 
April 14, Mr. Bernays presented to 
the UBIF his plan and recommenda- 
tions for the campaign. It included 
a personnel of 35 with total salaries 
of about $250,000. Mr. Bernays him- 
self is to draw $75,000; $25,000 is al- 
lotted for the preparation of articles 
by experts in various fields; $300,000 
for printing and postage, $20,000 for 
scientific, educational or other con- 
ferences, $20,000 for research by in- 
stitutions and $30,000 for entertain- 
ment and incidentals. 

The USBA, headed by Col. Jacob 
Ruppert, who is likewise chairman of 
the UBIF, New York, is the largest 
in point of sales volume of the three 
national associations. The others are 


WOMEN LEADERS 


Edna Fitch (left), head of the National | 
Register Publishing Company Chicago 
office, is newly-elected president of the 
Women's Advertising Club of Chicago. 
Marjorie Glass, domestic economist for- 
merly in charge of wine promotion for 
the Roma Wine Company, Lodi, Callif., 
has been named merchandising counsel 
in charge of a new wine section in Bev- 
erage Industry News, San Francisco. 


Brewing Industries, Inc., and the 
American Brewers Association. 

Mr. Bernays explained that his 
budget called for total expenses of 
not more than $700,000 a year and 
pointed out that this was less than 
$.006 per person in the United States, 
an amount which he stated was much 
less than that in the yearly advertis- 
ing budget of many individual adver- 
tisers. Continuing, he said: 

“We are dealing here, however, 
with public education, the spread of 
facts and ideas through existing me- 
dia of thought communication. The 
effectiveness of these techniques must 
be judged by other standards than 
money alone—the professional skill 
of those involved, their training and 
experience in dealing with the prob- 
lem and the issue itself.” 


Booklet Is Issued 


Some idea of what this publicity 
campaign may comprise is found in 
the current release of a 28-page book- 
let on “Beer in the American Home” 
written by Eloise Davison, director, 
New York Herald Tribune Home In- 
stitute, and sent out by the UBIF. 
Eight chapters deal with subjects 
such as “Beer—The Scientific Bever- 
age; Beer—The Liquid Food; Beer’s 
Care in the Home and Beer in the 
Menu.” 

In preparation is another booklet, 
“The Economics of American Brew- 
ing,” with Warren M. Persons, former 
professor of economics, Harvard Uni- 
sity, listed as the author. 

Another phase of the promotion 
was reported by a spokesman for a 
Chicago brewing company who said 
that he had received a letter from 
Arthur M. East, executive director, 
UBIF, containing information that 
15,000 car cards were to be relased 
in the interests of the Foundation in 
200 cities through Barron G. Collier, 
Inc., New York. This was to be done, 
according to the letter, at no cost to 
the Foundation, save that of printing. 


Lowell Thomas Is N. Y. 
Advertising Club Head 


Lowell Thomas, author and news 
commentator, has been chosen by 
the 2,000 members of the Advertising 
Club of New York president for the 
coming year as president. 

Members of the world’s largest 
advertising club completed the roster 
of officers with the election of Lee J. 
Eastman, president of the Packard 
Motor Car Company of New York, 
to the vice-presidency; Ralph Trier, 
president of the New York Theatre 
Program Corporation, treasurer; and 
H. B. LeQuatte, retiring president, 
and J. J. Clark, retiring treasurer 
and assistant to the president of the 
Liggett Drug Stores, to the director- 
ate. L. Edwin Gill, on leave of ab- 
sence from his post as an account 
executive with the LaQuatte agency, 
to serve the club as assistant to its 
president and as secretary, retires to 
his agency activities and is sue- 
ceeded at the club by Tom Burke 


who until now has been executive 
secretary of the National Safety 


Council, Chicago. 


Name Mitchell-Faust 


Mitchell Faust Advertising Co., 
Chicago, have been named to direct 
advertising for the macaroni prod- 
ucts division of Quaker Oats Co., Chi- 
cago. 


Lawrence Shifts Office 
Ruddick Lawrence, Chicago repre- 
sentative, American Boy, has new 


Earnings of 
Advertisers 


A net profit of $1,297 on a gross in- 
come of $19,445 is reported by Bill 
Brothers Publishing Corporation for 
the year ended Feb. 27, 1937. These 
figures do not include those of sub- 
sidiary companies. 


v v v 
Increased net earnings of $998,011 
for 1936 as compared with $938,753 
for 1935 are reported by the Scott 
Paper Co. To utilize the supply of 
pine timber in the South, construc- 
tion of a sulphate pulp plant has 
been undertaken near Brunswick, 
Ga., by the Brunswick Pulp & Paper 


Co., newly organized by the Scott 
Paper Corporation and the Mead 
Corporation. 

a ha v 
The Snider Packing Corporation 


and subsidiaries report a net profit 
of $563,035 for the year ended March 
31, 1937, as compared with $630,244 
for the same period, ended March 31, 
1935. A reduced pack due to un- 
favorable weather was held account- 
able for the decrease. 


v 7 v 
The report of the Humble Oil & Re- 
fining Co. and subsidiary for 1936 
lists a net profit of $34,183,527, a con- 
siderable gain over the $23,966,326 
shown for 1935. 
v v v 
United Air Lines Transport Cor- 
poration reports a net loss of $402,- 
736 for the quarter ended March 31, 
1937. This compares with a loss of 
$355,871 for the same period in 1935. 
Adverse weather conditions, and a 
competitive equipment situation, 
since met by the introduction of the 
new Douglas transports, were re- 
ported as responsible for the falling 
off in passenger revenue. 
v v v 


Ohio Oil Co. and subsidiaries re 
port a net profit of $3,471,629 for the 
quarter ended March 31, 1937, as com- 
pared with a profit of $2,255,139 for 
the same period in 1935. 


ne 


CONTRAST Copy 


~ 


sconomics! so “68 SD nr 
Summer week-end travelers are objects 
of a new campaign launched ip New 
York Newspapers by the New Haven 
Railroad, using strip technique to car 
through the contrast favoring nes uix 
use trains rather than automobiles and 
thus avoid traffic troubles. Wendell p 
Colton Company is handling the cam. 
paign. 


TY 


The quarterly report of Skelly Oi! 
Co. and subsidiaries shows a net 
profit of $1,534,413 as compared with 
$797,015 for the quarter ending 
March 31, 1936. Twelve month net 
profits for the period ending March 
31, 1937, are $5,587,713. 


7. | 2 


International Business Machines 
Corporation reports its net earnings 
including those of foreign subsidiar. 
ies, for the three months ending 
March 31, 1937, are $2,169,311 as 
compared with $1,889,921 for the 
same period in 1936. 


, 2 


Consolidated net earnings of the 
Bristol-Myers Co. for the 12 months 
ending March 31, 1937, are listed as 
$2,392,663, a gain over the net in- 
come of $2,341,508 reported for a sim 
ilar period ending March 31, 1936 
Quarterly earnings for the _ period 
ending March 31, 1937, show a net in- 
come of $777,298 as compared with 
$659,885 for the first quarter of 1936 


Robinson with Tuthill 


William R. Robinson, formerly 
president of Robinson, Lightfoot & 
Co., New York, has joined Tuthill Ad- 
vertising Agency, New York, as vice 
president and account executive. 


you were there. 


— 


horde of lads and lassies honored our ancestral busi- 


ness halls by attending the official christening of our 


come see the wheels go’round 
Bragging? That's not good taste. And we strive 


constantly to brand tasteful high quality upon every- 


thing bearing our hallmark. 


PARTRIDGE & ANDERSON 
COMPANY 


732 
712 FEDERAL STREET +» CHICAGO - TELEPHONE HARRISON 3 


Back there a few memorable moons agone, a welcome 


greatly enhanced physical properties. Compliments 
— sandwiches — et cetera — did much to get us all 


| better acquainted. “Twas very well — and we hope 


Today, though, we use these sedate columns to 
fling a far challenge to one and all who think there 
is nothing new under the Advertising Sun! 

Even more equipment has been added. Even more 
modern methods have been devised — until the present- 


day plant of P& A is worth any man’s inspection. 5° 


and we challenge you 


to duplicate this inodernity in all the land. 


offices at 333 N. 


Michigan avenue, 


vay 24 1s 
—— 


CHAIN 


NEW 
OF 


arted that 


and of the | 
sgnization ° 


non & can 
r identical 
ha union 
seady orga! 
nent havi 
“hall 2000 
National 
Chains obse 
jicial “nO } 
president 
sjained, ha 
werlapping 
b, H. Ro 
sale Groce! 
view that t 
situtionali 
man Act, § 
voferred 
and allowa 
pefore pass 
Hector 
Distributor 
‘hat the 1 
tures have 
and hence 
sion carrie 
hans, 
Li: 
Mr. La: 
chains Wi 
units, if 
adopted by 
trate on 
may sell | 
and oecon 
these cons 
thers wil 
and establ 
relationsh: 


ee 


4 ali ER Yer? oo eee os. Ce ee ee Ree Rees ee ee ele Fe a eee oo ee 
2 ie ORL ene apes a * f eee eee F : ‘ eer ater wen / Sh . : ’ ; . : er: 5 gare a 
ST i ae 
a 
OO EEO 
_ 3 — —————— — 
ea be | 4a % eS ee ‘ ' = : yy, 
cr | 4 9d "3 : , = . af 
| kK “~ : Gus SE UES OS RRR NERO ee emai. Ama A Y Eh S/ 
= | ve oes ae wily Ay i> 
————E " * i] i sy 
; Os - | } 2 ‘ at . EEK- ENDERS 
ee 7? 3 — i po a eee ‘3 W vail 
2 ° / J a, i 4 } : = 
a 
| 
2 ah | 
is ‘%’ 2 
26 
‘Ee 4 | a 
in 
ee es | 
; a BM 
2 = | 
-? a a | 
pes } 
eh | 
: | 
ae | 
5 | 
Se 
ae ay 
a 
on | es | 
ae | 
ral ees 
a | Po 
2 meu 
lig oe 
es Y= 
a = | 
a "Rane Ps 1 A DRIER IESE VELOCE LEAR LE OND ED DIRE ES 
ee | == 
! +S } 
ini | R. S. V. P. | RAP 
a —oTI"RAL 
ta : 
w 3 aniline sas ee | SPEA| 
. Me ad ee 
“i | — —__— ee “8 
oe | | | ti ts—sizdC 
ee | | 
Aa ea | | 
ele | STA] 
— ; 

* : | SURP 
ae | | 30D 
tnnigg ee | p 
eo  —_ a | ff 

a 
: e | po — Y)QUA 
s ae | 
Be. Soa 

cee ear 
ae | ——— 

Ses — ied 

Oa OP 

aor * ARAN 

rer 

an F - ton, 444 

: Lead Moulds - Tenaplates - Electrotypes Df cutven 

cial Stereatypes - Matrices > |e 

, ages Sern, 221 

are 

lees NATIONAL REPRESENTATIVES ———— 

ca a: EDWARD PETRY & CO. ee See nl 

Re, 

a DE ey 

es ih ee ee, a a aap ee as : Se oe See See Sees ene pos igen? * nia a oad) inhale Ss Sham RBM O05 Ss 2 eet SCR TN oa EARN ge es ee yet PRT | ae pear cy alemae ee ie aa Raa 

Se eee Dik oS eee LR ae. Vogak tg 18 5 cael ie aa cai Sa IReeiea XS URMMa en - rete hs 225 5 cai ns Re YE Core ae ee 

2's) ee oe CAP ae en Se eee ee oe is anes, oo has Mia hy aban ROSE Ia eee ANE ES (9 tae ee” a 


iL 


24, 1937 


May 


ADVERTISING AGE 


35 


MHAINS PONDER 


NEW FORMS OF 
ORGANIZATION 


nued from Page 1) 

the decision means “the 
‘od of the chains.” He said his or- 
nization will embark immediately 
a a campaign to secure passage 
¢ jdentical laws in every state in 
a ynion. The association is al- 
~. organized for such a move- 
committees in more 


arted that 


mon 
e 


aly 
eeady 


ment, having 


hal 9.000 counties. 

National Association of Food 
Chains observed merely that the ju- 
jcial “no man’s land,” about which 
pres ident Roosevelt recently com- 
sjained, has been succeeded by an 


verlapping of jurisdiction. 

» H. Rowe, United States Whole- 
aie Grocers Association, took the 
vom that the decision confirms con- 
witutionality of the Robinson-Pat- 
nan Act, since the Supreme Court 
ferred directly to secret rebates 
and allowances obtained by A. & P. 
sefore passage of the law. 

Hetor Lazo, Co-Operative Food 
Distributors of America, pointed out 
‘hat the majority of state legisla- 
‘yes have adjourned for two years 
and hence the Supreme Court deci- 
son carries no immediate danger to 
“hans. 


List of Possibilities 


Mr. Lazo predicted that many 
chains will abandon many small 
ynits, if the Louisiana law is 
adopted by other states, and concen- 
trate on =“‘super-markets.” Others 
may sell units to consumer groups 
ani become wholesalers selling to 
these consumer co-operatives. Still 
nthers will sell to their managers 
and establish voluntary co-operative 
relationships between the individu- 


DON'T BE 
DECEIVED 


RAPID MEANS 
‘RAPID'' ALRIGHT, 
SPEAKING OF ‘STAT 
SERVICE—BUT THAT'S 
ONLY 

1 


2 


THE STORY! 
RAPID ALSO MEANS 
STAT QUALITY UN- 
SURPASSED BY ANY- 
BODY YOU'RE 
PAYING FOR RAPID 
QUALITY—GET IT! 


RAPID 


COPY SERVICE CO. 


* RANCHES: NEW YORK, 41S Lexing- 

oo ‘44 Madison, VAnderbiit 3- 3688, 

VELAND, Ninth — Chester Bidg. 

“Ain 9335 © CHICAGO, 110 So. Dear. 

‘ern, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


ACTION SEQUENCE ON EHRET POSTER 


Geo. Ehret's Extra 


Said to be the first application of the photographic sequence technique to out- 
door copy, this new poster for George Ehret'’s Brewery, New York, gives the 
consumer a before, during and after drinking Ehret's sales combs 


| 
| 


ally-owned retail outlets and ware- 
houses which will be retained by the 
chains. 

Wheeler Sammons, Institution of 
Distribution, variety store organiza- 
tion, contends that the Louisiana de- 
cision will result in a tremendous in- 
crease in the cost of living in that 


state. He expects some national 
chains to leave Louisiana immedi- 
ately. 


“The State of Maine recently re- 
pealed its chain store tax,” he said, 
“following a two-year study of the 


(Continued on Page 36) 


New Buttermilk Senile | 


The American Butter Co., Kansas | 
City, has introduced a new feed in- | 
gredient, ABC Green’ Buttermilk, | 
using business paper, direct mail | 
and dealer co-operative newspaper 
advertising. Beaumont and Hohman, 
Inc., Kansas City, is the agency in 
charge. 


New Casmir-Best Address 


Casmir-Best, Inc., New York ad- 


vertising agency, has moved to 
larger quarters at 9 Rockefeller 
Plaza. 


| Brands, 


|for quantity, 


| York University, 
‘the hearing of the Federal Trade 


what 
\ 


Calls Standard 


Brands’ Prices 
Fair to Bakers 


New York, May 19.—If Standard 
Inc., discriminates against 
small bakers by offering discounts 
it balances the scales 


|by providing a merchandising serv- 
jice for all buyers of Fleischmann’s 


yeast, Prof. Hugh Agnew, head of 


|the marketing department of New 


testified today in 


Commission on alleged violation of 
the Robinson-Patman Act. Follow- 
ing Prof. Agnew’s appearance, the 
FTC took a recess of indefinite dura- 
| tion. 

Prof. Agnew testified that small 
bakers are at a disadvantage in the 
|competitive struggle because of their 

size and their lack of merchandising 

ability. The service offered by 
Standard Brands, he said, enables 
small bakers to compete efficiently 
with their larger rivals. 

Prof. Agnew, however, 
the quantity discounts used _ by 
Standard Brands. He explained that 
such discounts are grounded, some- 
roughly, on savings made by 


defended 


the seller in delivering large lots. A 
system of uniform prices, regardless 
of quantity, he said, would force the 
supplier to lose money on small 
quantities, or make excessive profits 
on large sales. 

He concluded by expressing the 
opinion that Standard Brands’ differ- 
ential is not an important factor in 
competition, amounting only to one- 
seventh cent per pound of bread. 


Auchincloss, Kenner 


Head New York B.B.B. 


James C. Auchincloss, of the stock 
exchange company, Auchincloss, Mills 
& Bergen, and president of the Bet- 
ter Business Bureau for six years, 
has been elected chairman of the 
board of directors of the Better 
Business Bureau of New York City. 
Bernard Lichtenberg, president, In- 
stitute of Public Relations, Ince., 
New York, was named vice-chair- 
man. H. J. Kenner was re-elected 
president of the Bureau and reap- 
pointed general manager. 

H. Boardman Spalding, vice-chair- 
man and treasurer of A. G. Spalding 
& Bros., was elected treasurer. Wil- 
liam P. Collis, assistant general man- 
ager of the bureau, was reappointed 
recording secretary. J. Taylor Fos- 
ter, of Foster & Co., Inc., investment 
bankers, retiring treasurer, an- 
nounced that 150 new members and 
subscribers had been added by the 
Bureau during the past year. 


from 25.4% to 12.3%. 
increased from 74.69 


“lower” 


wage earners ‘‘fans”’ 


a 


Distribution of nation’s income to 
“upper” income groups has 
creased 50% since 1929! 


Change in distribution of na- 
tion’s income benefits Street 
& Smith readers most! 


EVER before have the “lower” income groups of our popu- 
N lation received such a large proportion of the total 
national income. Figures taken from Government sources for 
the years of 1929 to 1937 show that the distribution of the 
national income to the “ 


upper’ income groups has decreased 


On the other hand, that share of the 
nation’s income distributed to the ‘lower’ income groups has 
© to 87.7% 
many that illustrates the increase in purchasing power of the 
income groups. 

To reach these people benefitting most by the change in 
the distribution of the nation’s income, Street & Smith P/amb- 
line magazines, of all large national magazines, are the most 
effective. They have challenged popularity in these new 
markets. Their unique editorial policy has made the nation’s 
for the specific kind of stories found 
only in Street & Smith magazines. 

With a circulation well over a mz/lion and over 2,665,000 
readers, Street & Smith Plambline magazines have a definite 
place on your advertising program. 


STREET & SMITH |. PUBLICATIONS, wc. 


| 79 SEVENTH AVENUE, NEW YORK 


. This is just one example of 


“Lower” income groups now receive 
a greater proportion of nation’s in- 
come than ever before! 


OVER 70% OF NATION’S INCOME 
WILL GO TO THE “WAGE EARNER” GROUP 


Income 
$7401 and over 
$2601-$7400 
$1401-$2600 
$1400 and under 


Little Duplication 
Over 18% of the readers of 
Street & Smith fiction read no 
other magazines. Only 5% read 


To reach these readers you 


POINT OF PURCHASE *SURVEY GIVES FACTS 
ON STREET & SMITH READERS 


Street & Smith magazines own a definite proportion of the 
buyers in all income brackets —in all occupations. The read- 
ers of these great national magazines represent a vertical 
cross-section of America’s reading and buying population. 


Top Wage Rates 


Street & Smith readers are those adult family 
bread winners who are receiving top wage rates 
in their respective occupations. The following 
figures show the division of Street & Smith 
readers by income. Compare these figures with 
any other study of incomes! 


any other pulp magazines. / 


198", UNSERLED w fos 


must advertise in the Street & 
Smith Plumbline magazines. 


205%, MISC. OCC aN 


They are the key to the Plamb- 
line market. 


Distribution of S & S Readers by 
Occupation—The Plumbline Market 


*The ‘Pointe of 
Purchase’’ survey 
conducted by the 
Bureau of Indus- 
trial Research sub 
stantiates all facts 
herewith revealed. 
A Street & Smith 
representative will 
present you with a 
copy on request, 
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ADVERTISING AGE 


CHAINS POND 
NEW FORMS 


( ¢ ontinued from Paae oo) 
results of heavy taxation 
form of retailing. 
the same conclusion 


on 


in due course.” 


b Retail Lineage 
Shows Gain Over 
F Big 1936 Week 


ORGANIZATION 


Chicago, May 21.—For the week 
May 15, retail display adver- 
ltising’s gain dropped slightly below 
‘the preceding week but was 4.7 per 
cent ahead of the corresponding 


that | Week of 1936, according to the ApvEk- 
Others will reach | TISING Ace Index of Retail Activity. 


Tabulating all retail display adver- 


The Bureau of the Census reports | tising carried in all newspapers in 77% 


; 
that a comparatively small number | 


of chain units in Louisiana, 1,052, | 
transacted 17.8 per cent of the state’s | 
retail business in 1935. The most} 
important recent growth in chain op- 
erations has taken place in the wom- | 
en's clothing field. Chain stores in| 


important cities, this Index shows 
a total of 23,149,470 lines for the 
week reported against 22,105,517 lines 
for the corresponding week of last 
year, a gain of 1,043,517 lines, despite 
the fact that the compared week in 
1936 was one of the highest shown 


Louisiana account for only 4.5 per|for the year up to that time. 


cent of the total number of retail} In the 20 week period ended May 
outlets. | 15, newspapers in the reporting 


OFFICIALS OF A & P 
CANVASS POSSIBILITIES | 


9 7 


cities have carried a total of 393,702,- 
035 lines against 370,609,935 lines in 
the comparable period of 1936, a gain 


aoe Was, Way 96-—~Cileints 0t( 287784 Sees oF SS per com. 
Great Atlantic & Pacific Tea Com- rhis peapicid with a cameiative 
pany were holding a series of con- | 8410 - 50 oe — shown ay the 
ferences here today to review the | Index a woor. me ens ee 
implications of the Supreme Court | °! =" hag cumpoed act weekly 

"ae “ne , ‘ -|period this year shows gains for 18 
decision and discuss future plans. |* . ik O6 connie fa eeee 
Frank Wheeler, vice-president, said |" the first 20 weeks In lof. : 
no decision would be reached in | p-sdiseonech . eect eee tere eeeeee os 4 
immediate future. cunee iach eeeeee 4.0 

Many chain store experts believe| January 23 .........e-eeeeeee + 4.2 
that the plan to be most generally |January 80 ......eeeeeeee eres ig 
adopted will call for transformation Apc b. heb eewnepee Ree as + .. 
of the chains into voluntary organ-|j.pruary 20 _................ 16.6 
izations, With ownership vested in lo-| February 27) 1.2.6.2... eee ee eee - 8.3 
cal managers, and the corporate or-| March 6 es eeeeeeeeeeeeeceess + 
ganization remaining in business as | ha oa ee eee 
a wholesaler. EE 5. ixnavseovesssieeds + 7.9 

A & P has already explored the [April 3 ........ceceeee eee eeee = 7.3 
possibilities of such a course in Iowa pte 7 Oe ee ee ee lars 
and Wisconsin, where meat depart- pene 24 nL inmeaiabenéiacaanse wn 
ments have been leased to private|May 1 ............ec eee eee + 0.6 
operators for the most part. The|May 8 ..--seeseeeeeeeeerees - + 8&9 
chain has been busy for some time |™#@Y 1° -----++-++> bearish attic + 4.7 
gathering a mass of data based on Elsewhere on this page appear de- 
the new set-up. tailed tabulations for each of the 77 

Frank E. Gore, American Institute | major cities included in this Index. 
of Food Distribution, today re- ee 

(Continued on Page 37) To Study Consumer 
a Relations at ARF Meet 
MARKET ANALYST Consumer’ relations, installment 


Consulting Executive For 
arge Corporations 
Intelligence—Experience—Organization 
—Execution— 


ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. Chicago 
Wabash 5379 


= 


selling and state and national legis- 
lation are among problems in the re- 
(tail field to be studied at the Confer- 
fence of Retail Executive in Washing- 
iton, June 3-5. 

The conference will be held under 
{sponsorship of American Retail Fed- 
| eration. 


SS 


“Oh yes, Jim had a grand ti 


We're mighty proud of our 
fare trains you'll find them— 


more than average living yet know the value of a dollar. 
They get it at The Stevens—and so they talk about it. 


ON “THE CENTURY” 


me, too. He’s in the club car 


spreading the Stevens Gospel—he’s so enthused about 
the truly finer hospitality that you find there always!” 


friends like Jim. On the extra = 
the executive type who want — 


= They tell about new services that smooth their busy days 


. . food for virile appetites . 


. restful nights that keep them 
fit . . added conveniences increasing ease and comfort 


. &@ genuine interest that makes them feel ‘‘at home.” 


= The unstinted praise of discriminating top-flight men 


= who know how to work and 
= to make The Stevens Chicag 


SUMMA ALLA Re 


how to live, has done much 
o's Outstanding Hotel. 


+ 


a ns Z 


Markets 


Index of Retail Activity in 77 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


Campaign Planned in 
| Debut for Player Organ 

The Hammond Clock Co., Chicago, 
in conjunction with the Aeolian Skin- 
ner Co., Boston, has developed an au- 
tomatic player device for the Ham- 
mond organ and plans to devote its 
scheduled advertising space to pro- 
motion of the new instrument as soon 
as possible. 

Magazines to be used are Fortune, 
National Geographic, New Yorker, 
Stage and Time, along with mortuary 
| publications and the Diapason. The 
| Chicago office of J. Walter Thompson 
| Company is the advertising agency 
}and Horace Kiser, the account execu- 
| tive. 


'N ew Test Kitchens 


| McCalls Magazine has opened its 
jnew McCall Kitchens and Test Rooms, 
| occupying the entire 39th floor at 444 
| Madison avenue, New York. 
Although the magazine has had its 
| 


|own kitchens for some time, the new | 


| quarters, with entirely new equip- 
;ment, provide complete facilities for 
experimental work. 


| Maisel Promoted 


A. Q. Maisel has been appointed di- | 
j rector of the newly organized Modern | 


tor of Modern Packaging. 


for “McCall’s Magazine” | 
| 


| Packaging Institute of Package Re- | 
|}search, New York. and associate edi- | 


Birger Ruud, Inc., has been started J. W. 


Ruud Goan 


at 25 W. 


American 
operate 


ing ski 


TORONTO 
MONTREAL 


WINNIPEG 
LONDON Eng 


WRINKLING 
CURLING 


with 


wear. 


Offices 
34th st., New York, 


headquarters for 


sportswear 


Birger 
Ruud, Olympic ski champion, to co- 
designers | 
and store merchandisers in promot- 
Catherine Cleary, for- 
|'mer editor of Style Magazine, is in 
;}charge of the office. 
mon, Boston, will handle advertising. 


Bresnick & Solo- 


% Gain % Gain 
20-Week 20-Week 20-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week 
Ended Ended Ended over over Ended Ended 
City May 18, 1935 May 16,1936 May 15, 1937 1935 1936 May 16,1936 May 15, 19 
Akron, O 5,961,940 5,943,553 6,457,569 +8.3 + 8.6 392,399 398,75 
PS ae) 2,367,701 2,449,272 2,676,289 +13.0 +9.3 128,247 146.694 ea 
pT a: Sarr 5,406,175 5,760,874 6,066,414 +12.2 + 5.3 333,830 367,962 ‘ on 
PRItIMOTO,. BEG. o6-se08% 7,998,803 8,250,126 8,821,945 +10.3 + 6.9 491,823 502,94 ; 
Birmingham, Ala. 3,919,706 4,374,608 4,909,604 + 25.3 +12.2 255,566 267,12 
Boston, Mass. ........ 8,160,113 7,792,733 8,013,849 —1.8 +2.8 475,464 464,58 
Bridgeport, Conn. .... 3,221,044 3,202,116 3,427,604 + 6.4 + 7.0 235,956 220,444 
Pee, Wey “Re. wr e000 6,335,336 6,110,856 6,952,278 +9.7 +-13.8 388,570 437,612 ay 
Cammen, Ni ds iciveevs 1,497,960 1,488,840 1,530,865 + 2.2 + 2.8 79,816 86,03 cr 
Cedar Rapids, Ia. 1,784,398 1,895,838 1,973,398 + 10.6 + 4.1 130,844 117,65¢ 1 
Chattanooga, Tenn. ... 2,832,893 2,589,583 2,428,829 —14.3 —6.2 170,802 150,241 : 
ce TE ee | | Sree 10,983,63 11,541,643 12,122,166 + 10.4 +5.0 665,965 725, 2% 
CoBCIRBAL, OR. ccc c'cere 6,413,374 6,497,654 6,847,502 + 6.8 +5.4 380,778 394.644 
CISVOIRG, Gi vc6sa000% 7,115,160 7,477,452 $8,253,496 +16.0 +10.4 503,600 490.13 
COOOROE. ED iceceacan Opebiceds jo Seabees qo -*#easse* sinha 321,717 $34,074 
Dallas, Tex. .......... 7,326,319 7,852,528 _ 8,284,094 +131 £+5.5 412,524 ~ 424,512 7 
NS ae) ese 5,912,974 5,169,920 6,026,984 +1.9 + 16.6 331,156 372,752 ;‘ 
menver, Cele. icsvcsecs 3,829,885 3,875,283 3,951,700 +- 3,2 +1.9 211,290 22 ( 
Des Moines, la. ....... 2,532,339 2,445,990 2,476,796 —2.2 +1.3 138,281 138,48 
Detroit, RICH... c.<ccisvse 8,324,126 8,365,634 8,816,580 +5 +5.4 484,375 5080 
_ Oa ee veseess 2,712,724 2,696,694 3,882,674 +24. + 25.4 149,870 216,44 
Evansville, Ind. ...... 4,594,576, 4,960,228 4,697,070 2.2 a.3 258,216 272,65 
Fall River, Mass 1,263,625 1,261,050 1,373,742 +87 + 3.9 75,270 77,44] ‘ 
yp ae ee 3,286,220 3,304,002 3,484,684 + 6.0 +3.2 198,576 220, 64+ 1 
Fort Wayne, Ind. 4,003,251 4,393,423 4,610,620 15.2 +4.9 266,602 268,114 
ere,  S.. -isesneeeoee 1,934,538 _ 2,192,673 2,792,335 + 44.3 + 27.3 111,211 144, 
Grand Rapids, Mich, 3,542,118 3,901,330 4,187,540 +18.2 19.6 203,714 249,172 
Greenville, S. C. ...... 2,348,262 2,152,397 2,574,863 + 9.6 +19.6 124,564 143,542 
PROURTON, "TOE. os.ivsors 5,140,702 5,354,669 6,226,990 + 21.1 + 16.3 300,328 376,978 ’ 
Indianapolis, Ind. 6,464,343 6,622,641 7,180,131 +11.1 +S.4 407,700 415,17 
Jersey City, N. J. ..... 870,337 944,647 929,135 + 6.8 —1.7 54,913 68,812 5 
| Kansas City, Kans. 789,208 865,788 1,014,916 + 28.6 +17.2 54,649 58,541 
| Knoxville, Tenn. ....«. 3,319,705 3,610,600 3,784,706 +14.0 + 4.8 192,402 207,508 
Little Rock, Ark. 3,645,278 3,526,908 3,633,140 —0.3 + 3.6 193,144 200,172 
Be ARBOR, COM. 608s “a¥adar 9,316,864 9,853,667 ‘ +5.8 530,307 564,792 
Lynn, Mass. .........- 4,046,126 8,914,596 3,738,252 —1.6 —-4.5 243,446 225,848 
Manchester, N. H. 1,359,774 1,298,140 1,338,312 —1.6 + 3.1 69,044 TS,11¢ 
Memphis, Tenn. ...... 4,314,142 4,217,238 4,481,080 + 3.9 + 6.5 232,302 225,442 
Milwaukee, Wis. ..... 5,013,708 5,414,320 6,958,984 + 38.8 28.5 341,283 415,067 5 
Minneapolis, Minn. 5,532,563 5,942,186 », 959,522 +-7.7 + 0.3 337,573 298,531 
Moline-Rock Island .. 2,979,186 _ 3,316,748 3,567,025 19.7. L276 189,588 210,812 
Nashville, Tenn. ...... 3,108,714 2,959,676 3,053,722 —1.8 + 3.2 184,100 LOS, 380 
New Bedford, Mass. ... 1,197,392 1,286,362 1,311,436 + 9.5 -1.9 74,816 71,918 
New Haven, Conn. .... ios 3,569,090 3,763,112 in 5.2 200,746 203,784 
New Orleans, La. ..... 7,042,756 7,423,051 7,662,426 -8.8 +3.2 400,140 398,844 
New York, N. ¥. ....+ 22,852,797 25,036,735 26,479,485 15.9 5.8 1,414,976 1,516,064 
Breokien, MH. Fs ivse sss 2,846,971 2,614,098 2,778,959 i + 6.3 140,763 146,52 
MOPIOIN, Vs 6 sssaccwss 3,484,866 3,595,200 8,631,320 + 4,2 1.0 203,686 227,57 
COOMIBNG: CBE, osccaa bc 2,847,452 2,945,826 2,984,835 + 4.8 1.3 139,299 176,219 ~2¢ 
Oklahoma City, Okla. . 3,992,807 4,281,939 4,512,860 +13.0 15.4 211,946 148,752 2 
PEOPIG, TEs -46icececess ~ 4,362,499 _ 4,260,833 4,554,999  +4.4 6.9 247,460 302,23¢ Q 
Philadelphia, Pa. ..... 11,035,920 11,122,310 12,020,154 +89 + §.1 595,792 713,4 
Pnwenix, ATIC. «420640 % 2,905,682 2,910,586 2.831,500 -—2.6 —2.7 141,596 138,362 4 
Pitteburegn, PA. .occcs 9,398,900 8,739,152 10,146,830 +7.9 +16.1 559,048 600.7% re 
POrtinnd,. OPee. .icicd vc 3,968,030 4,483,082 4,726,586 +19.1 +-5.4 267,792 252,994 
Providence, R. I. ...... 6,413,966 «5,852,062 «5,485,772 $1.30 «$2.57 303,851 313,17 
Reading, Pa..-....0.<0% 3,911,348 3,537,148 4,207 770 +7.6 18.9 188,902 227,150 + 20,9 
Richmond, Va. ....... 4,462,738 4,830,238 4,973,668 Att a +29 297,458 200.051 ( 
Rochester, N. ¥oi1+ 5.3% 6,886,902 6,944,204 7,177,066 +4.2 + 3.4 $74,239 439,85) 
Sacramento, Calif. 3,087,876 3,419,676 3,382,295 + 9.5 ain 183,827 177,17 
San Antonio, Tex. 2,151,443 2,486,071 647,456, 23.1 + 6.5 122,241 141,28 
San Diego, Calif. ..... 4,799,220 5,241,264 1,627,112 +17.3 +7.4 272,706 286,21¢ 
San Francisco, Calif. 5,573,581 6,099,943 6,292,852 +12.9 3.2 311,928 356,164 
BORttic, WSR. . véscs ss S,tta,tte 3,871,514 4,079,214 + 8.1 -5.4 199,962 198,128 ' 
South Bend, Ind. ...... 3,242,374 3,267,465 3,745,502 +15.5 +14.6 198,266 208,450 
Spokane, Wash. ...... 2,441,191 2,749,452 3,020,878  +23.7 9.9 136,182 211,694 
St. Bons, MO. 65k sess 7,038,735 7,088,170 7,636,265 +§.5 1.7.7 404,170 409,030 
ae ee 6 4,770,425 5,196,910 4,859,819 + 1.8 —.6 276,261 244,427 
eyracuse, NW. YF. ..csseos 4,296,153 4,453,413 4,587,039 1.6.8 +3.0 277,529 279,608 ‘ 
Tacoma, Wash. ....... 1,963,396 2,266,730 2 564.570 20.6 +13 133,542 157,724 8 
Taiaye,. Pia: 5600504 0s 2,552,340 2,295,378 2,476,604.  —2.9 +70 107,044 121,912 
UI SR Kiet wes 0 RRR + cleec&eacas 2 vamneiins - — 289,308 308,998 +6.3 
Toronto, Ont., Can..... 8,509,753 8,111,510 8,153,621 -4.2 +6.5 468,886 412,194 —1? 
fg en SS |. aa eee 3,472,504 3,732,302 5,761,010 +8.3 +O.8 235,186 237,638 +] 
Washington, D. C 12,734,116 14,155,006 14,534,746 +14.1 3.7 861,140 847,768 —li 
Worcester, Mass. ..... 4,557,223 4,580,208 4,593,176 LO.8 +0.3 270,970 ~ 279,400 + 
Youngstown, O. ...... 3,327,395 3,737,936 3,642,526 9.5 —2.6 232,054 189,634 —18 
RMD WaPig dled ce Se . 847,094,499 370,609,985 393,702,035 $9.5 +6.2 22,105,517 23,149,470 +4. 


King Transferred 
King, Jr., has been nate: 
as |4Ssistant to the director of marketine 
and sales promotion, Americal Caz 
Company, New York. 


Mara Resigns | 

M. J. Mara, president of Radioait 

Inc.. Hollywood program producers 

and transcribers, has resigned effec: 
tive May 31. 


SHRINKING 


UNION RUBBER & ASBESTOS CO. 


LAY OUTS - DUMMIES - MASKING 
PHOTO MOUNTING « every pape” 
joining need. 

TRY BEST-TEST FOR CLEAN, SPEEDY RESULT 


AT ALL DEALERS 
FOR FREE SAMPLE, WRITE 
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nits Th 


+o manag’ 
Yores ba 
3 wholes 
racing 6 
¢. Tho 
‘yliowed 
now operé 
) units 
Thomas 
The 40 T 
ymi unde! 
tion and ¢ 
vholesale 
Store 


ay 
cen buil 
yoluntary 
ncreasing 
33 membe 


How 


Under 
member ( 
tract to b 
yuirement 
and lines 
warehouse 
ture all 1 
mote Flic 
must folle 

es of th 
nays its p 

e week] 
week up, 


1p 


that whol 
all privat 
handise 
fferings 
give reta 
wholesale 
business ¢ 
itself of 
sale price: 
Chain 
mpetitic 
ausin 
r poli 
Ing retail 
itary ch 
ng passa: 
ard Oil C 
ver to in 
portior 
tly the 


ompa 
MWD as 


125 
Wa. 


eee % fr Ae sk . ‘ = ' : 7 7 add wpa’ FE Be f 8 ¥ - eo 5 
ec: ” hye sil : To Sera vy uniind ah, vn a Se mee he 5 by. ; “ ‘ r 4 bees ; = ies ' se " * Lisl 4 Chess, 
; ne 29; Ee se ot i ey oe " i < 4 r . Gk 3 me on Prec sited svacd “® ‘ pa oe a as i 4 J - ae 3 = ‘ 
- : Se ae 4 j : 2 
aa = ee May 24, 1937 vay 24 
——_=—i‘<i an>P:”] dT... UU HAI 
! 
ae : : —————_— —— eESESEHhE———__ 0) 
BC ie 
ganlz at 
ma 
is kind 
ger of | 
; Po . 
Big e ae 
ara 2 oy 
ce 
ee 
4 ete. n, Ine 
+ Fe 
aha: ¢ 
ee A: ried 
; rhe 
4 
a 
sakes a Ls 
ioe S The F 
a 
— _ 
Ye = om», |" < = Zz 
Do ei — we lS at. (* = 
- : item : 
E ; = - Pa — = th ie “a osalli — — 
a a = = y me. ean ime Sas - 
We ieee og = a : = y i; 
ee: =S = | = 
cess. eg = = 7 ai acim -_ — 
eins es = : | Profes 
ae agle oa == T A L K 3Gra¢ 
+ ; ay ii ga. Ma = Heavy 
eS. — : IS RUBBE 
ae ot oe : = BP = ae 
— oe a : — = “a 
ech, sly a = : 
pee cae = | 
ae —_— rc ee AF 
aie as == = | 
: = = . 0 
a : : GIBBONS KNOWS CANADA |i I 
Etig - = — ‘ vANCOuw | geaturin, 
ae = . 
eae ke = ee . ee ls 
See os = = | | 
— = ig : | D 
ee) a r= + wa , | U 
, = == \ < \} ee | 
: ore — —= " So a e ae 
eo a = = Mies 
> ee = 7 \ sayER CEMENT \ J DECADE 
ee ese A 
ie ee Dy FOR OVER A DELM' Fl 
.. Pe aT nner? 
"OS $B: H Zp . 
ers ras yl see: i} i EES ZZ | ? 
Pi ae a eh Hi EES aot Vk 
eg ae al i cee Atvcnits - 
a id vay ‘ L coef ws | 
a ae sep os t? an oto “yr ! 
aa abe T E Lhe bo idemeOel go fo it 
eee Re ate te a se 
— H Oo B G O ecto! "7 wie 
aes * r ams 
os aaa | 
x a .-% ‘ 
ae 
i ee peg A ag gS eee at rs eke Sees a ra gt ple Anti caramel Tr PY eek =. aie ppp nn ae ts Sash nae techs We ee «te Em a ES BN 


May 24 1937 


ADVERTISING AGE 


37 


“tH CHAINS PONDER 
NEW FORMS OF 


nued from Page 36) 
any instances where chains 
creation of voluntary 
often with good 


jertook tne 


] ganizat 1on8, 
19 Me ealts. The 
"Bb vic kind is provided by S. M. Flick- 
~ or of Buffalo, who sold his stores 
manage rs under the Red & White 
x; banner. He continues to act 
. wholesaler for the chain, now em- 
-scing 6.000 stores in 20 states. 
© Thomas Stores, Minneapolis, 
wed the same procedure and 
ae ; operate as a voluntary chain of 
; under the style of C. 
n thomas Stores Sales System, Inc. 
1! the 40 Table Supply Stores in Mi- 
aa underwent a similar transforma- 
on and are now known as Economy 
Grocery Company. Safe- 
4V Inc., Oakland, Cal., has 
von building the framework of a 
iyntary chain through a constantly 
greasing number of grocers signed 
.smembers of Food Buyers Associa- 
ron, Ine 


) units 


wholesale 
Stores, 


How Flickinger Operates 


ryder the Flickinger plan each 
member of the group is under con- 

tract to buy 100 per cent of his re 
yyirements from Flickinger brands 

ond lines carried in the wholesaler’s 
warehouses. He must stock and fea- 

ro all weekly specials; must pro- 

note Flickinger brands actively; and 

nust follow the merchandising poli- 

es of the group. Each retail store 

sits pro rata share of the cost of 

e weekly advertising, from $1.50 a 

ek uD, depending on the store’s 

rT; The Flickinger company agrees 
‘hat wholesale and retail prices for 
il private brands and other mer- 
handise must be competitive with 
fferings of other retail stores and 
give retailers a living profit. The 
wackentler further undertakes to do 
jusiness at a maximum net profit to 
of 2 per cent on the whole- 
prices charged to member stores. 

“hain store taxes and intensive 
mpetition have been instrumental 

alsing oil companies to reverse 

r policy of acquiring and operat- 

ing retail outlets in favor of a vol- 

fary chain arrangement. Follow- 

ug passage of the Iowa law, Stand- 

2 id Oil Company of Indiana turned 
ver to independent operators a large 
portion of its stations. Appar- 
‘ly the change was profitable, for 
ompany’s 1935 volume was $290,- 
mim as compared with $276,000,- 


16 —— 


ttool? 
sell 


ORGANIZATION 


re- | 
most notable example of | 


Days Rubber Comont all 


An Asset to the Graphic Arts 
d tofessions=Nationally Used 
3Grades - Light-Medium and 


) nameé Ficavy-}2"5 Per Gal Post Paid' 
arketibg *S RUBBER CEMENT © 
can Cat d eeboTGS. SF 


adioalds, 
roducers 
ed, effec 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 


Single, $4 . Double, $6 


! Featuring two-room suites from $8 


. Servi 
trigeration. ng Pantries, Electric Re- 


e 
monthly and yearly rates 

e 
Excellent Restaurant 

and 

Duplex Cocktail Lounge 
Air-Conditioned 
during Cocktail 
Dinner Hour 


Music 
Lusi aad 


KING 

paper ver 
CVe 

suis fy (25 EAST Soth st. 


WM. a. BUESCHER, Manager 
NEW YORK 


——— 


The rates for this department are as follows: 


“Help Wanted,” 
“Representatives Available,” 
cash with order. 


All other classifications (single insertion rates): 


$4.7 15 per 
on term 


inch. Write 
insertions. 


for descriptive 


ADVERTISING KEY 


Embossed with product, 
etc. Twenty styles. Inexpensive, use- 
ful. Excellent for convention use. Il- 
lustrated price list sent upon request. 


CASES 
trademark, 


WEINMAN BROTHERS 
Facty., Mdse. Mart, Chicago 
HOUSE ORGANS 
500 2-COLOR HOUSE ORGANS, $10. 
1M $15. A proven monthly sales tonic. 


Your ad on front cover. 
name or product before trade. Effec- 
tive adv. at lowest cost. Get sample. 
Crier Adv., 1840 E,. S7th St., Cleveland 


Keeps your 


PUBLICATIONS 

THE MAIL TRADE NEWS 
one of America’s leading advertising 
and mail order journals. Wide circu- 
lation at minimum cost. Sample copy 
and rate card free. Enclose ten cents 
for mailing cost. Lind Publishing Co., 
652 Woodland Park, Chicago, Il. 


SPECIAL SERV ICES 


PURCHASING AGENTS APPROVE 
this newest process as being Fast— 
Accurate—Economical!! 

Perfect for reproducing all sorts of 
pictorial advertising literature, sales 
letters, dealer helps, testimonials, 
price lists, ete., etc. Any size can be 
supplied. 

Expensive cuts and costly typesetting 
are eliminated!! 

300 COPIES (size 844x11”) $2.50 
Additional hundred copies 25c 
Even lower price in quantity. 

Free samples on request. 
Laurel Process, 480 Canal _St., 


REPRESENTATIVES 


Cover New England 
Experienced and reliable representa- 
tion for trade or class publications. 
Box 1129, ADVERTISING AGE, N. Y. 


MISCELLANEOUS 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 

GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


N. Y. 
; AV AILABLE 


from Boston— 


“Positions Wanted,” 
30 cents a line, minimum charge $1. 


“Representatives Wanted,” 
Terms: 


7 


% in., 


of specimen 


Sy 


-t te? 


folder and aueaente| 


POSITIONS WANTED 


MANUFACTURERS— 
OBBERS 

| Young man open for position in Adv. 
or Sales Department of Nat'l or Pa- 
cific Coast organization. Univ. of 
Washington trained in Marketing and 
Advertising. Background of Dep't 
Store Advertising & Window Display. 
Outdoor Advertising. Selling and De- 
signing. Adv. Agency Creative and 
Layout Dept. Exceptionally qualified 
for Territorial Sales and Prom. work. 
Height 6’4”, Good Personality, con- 
scientious and industrious. Particu- 
larly familiar with Pacific Northwest 
Markets and prefer location on Pacific 
Coast if opportunity for advancement 
is forthcoming. Employed but avail- 
able immediately to reputable firm. 
Box 1125, ADVERTISING AGE, Chgo. 


ATTENTION: 


Position Wanted as Advertising Man- 
ager. Fifteen years newspaper expe- 
rience. Intimate knowledge of Sales 
Promotion, Copy-writing, ete. Un- 
usual record of achievement. Quali- 
fied to supervise group publications. 
Willing to travel. Educated, trained, 
experienced, and practical. 

Box 1130, ADVERTISING AGE, Chego. 


AVAILABLE JUNE 15.—Young man 
desires position as assistant to Adver- 
tising Manager or Sales Promotion 
Manager. Have Direct Mail and Mail 
Order experience; also proven sales 
ability. College Graduate. 
Box 1131, ADVERTISING 


AGE, Chgo. 


Young man—25—with copy produc- 
tion and research background desires 
connection with advertising agency. 
Opportunity primary consideration. 
References. 

Box 1128, ADVERTISING AGE, Chgo. 


Copywriter with 4A agency, long ex- 
perienced direct advertising (selling, 
writing, designing) and house-organ 
editing seeks opportunity with printer 
or manufacturer. 

Box 1126, ADVERTISING AGE, N. Y. 


000 the previous year before passage 
of the law. 

Other oil companies have been re- 
treating from fully owned stations to 
privately owned units, operating 
under franchise contracts which 
maintain the station as an exclusive 
outlet for products of the company 
and continue the methods of the sta- 
tion under supervision similar to 
that of voluntary chains in the food 
field. 

The current Louisiana situation 
recalls that John A. Hartford, presi- 
dent of the A & P, during the course 
of a Federal Trade Commission in- 
vestigation in January, 1936, de- 
clared that his organization was 
seriously considering voluntary group 
methods in Iowa, Florida and other 
states where high taxes handicapped 
chains. At the time the pronounce- 
ment was looked upon simply as a 
casual utterance in the heat of the 
anti-chain controversy, but  subse- 
quent developments have’ brought 
the remark to the fore as indicative 
of the direction in which A & P may 
turn. 

The third suggestion offered as a 
procedure for tax-beset chains was to 
pass on the tax levies in the form of 
higher prices to consumers. Inas- 
much as it is generally believed in 
distribution circles that chains un- 
dersell independents by from 8 to 14 
per cent, such a move would not, it 
was said, meet with insurmountable 
resistance. In the case of A & P, the 
106 Louisiana stores are to bear a 
total tax assessment of $58,300. The 
stores’ volume is placed in the neigh- 
borhood of $5,000,000 a year. Thus, 
the tax amounts to little more than 
1 per cent of sales. 

Henry Ward Beer, former Federal 
Trade Commission counsel in charge 
of anti-trust prosecutions, and presi- 
dent of the Federal Bar Association 
of New York, New Jersey and Con- 
necticut, said that the decision, in ef- 
fect, “amended our anti-trust laws 
to prevent the growth of monopoly 
effectively by means of taxation.” 


“Cinema Arts” New 
50-Cent Magazine 


Priced at 50 cents, Cinema Arts 
will be published from 250 Park 
avenue, New York, next month. 


Albert Griffith-Grey is president; E. 
A. Tropp, executive vice-president, 
and Bernard Palmedo, circulation 
manager. 

Offset and roto, as well as letter- 
press, will be used. Kelly, Nason and 
Winsten, Inc., New York, has been 
entrusted with promotion. 


Redwood Association 
Prepares New Booklet 


A booklet picturing a variety of 
designs for California homes has 
been prepared by the Gerth-Knollin 
advertising agency, San Francisco, in 
promotion for the California Red- 
wood Association. Carl Bahr, presi- 
dent, and Phillip Farnsworth, adver- 
tising manager of the Association, 
collaborated with the agency in the 
production of the book. 


Harlan Heads ACMA 


J. A. Harlan, manager, commercial 
division, Nash-Kelvinator Corpora- 
tion, Detroit, was elected president 
of the Air Conditioning Manufac- 
turers’ Association at a meeting in 
Hot Springs, Va. Other officers 
elected are William H. Price, Jr., 
vice-president, Carrier Corporation, 
Newark, vice-president; and P. A. 
McKittrick, general manager, Parks- 
Cramer Co., Fitchburg, Mass., treas- 
urer. 


Magazine Resumes 


Trends and Opinions, New York, 
temporarily suspended since January 
to permit compilation of the first 
complete radio script catalog, has re- 
sumed publication, sponsored by The 
Script Library. 


Powell Appointed 


Gerry Powell, formerly counselor 
on type problems, has been ap 


pointed full time manager for the 
type division, American Type Foun- 
ders, Elizabeth, 


Pee Ss 


and | 


APRIL LINEAGE 


OF DEPARTMENT 
STORES AT HIGH 


Fist to Exceed 1929 Vol- 
ume in Newspapers 


| New York, May 20.—Department 
store advertising in newspapers in 
| April, 1937, surpassed the volume of 
| April, 1929, according to the monthly 
lanalysis of Media Records, Inc., cov- 
|oring newspapers of 52 cities. While 
|department store display in April, 
| 1937, was only 5.7 per cent ahead of 
| April, 1936, it amounted to 29,170,655 
lines, for an increase of 3.08 per cent 
over the 28,296,839 lines carried in 
April, 1929. 

The highest April in the recent 
history of department store advertis- 
ing was in 1930, when aggregate line- 
age reached 30,957,707. March, 1937, 
department store display fell below 
March, 1929, but surpassed that of 
March, 1930, showing how this classi- 
fication is consistently approximat- 
ing the volume of peak years in 
newspapers. 

Severe declines in automotive and 
financial lineage in April failed to 
halt the record of gains hung up by 
newspapers during 1937. April line- 
age amounted to 6.0 per cent over the 
corresponding month of 1936, total 
display being 105,294,129 lines, com- 
pared with 99,339,301. 


General Advertising Up 
General advertising made a sub 
stantial increase in April, 1937, 
amounting to 24,134,637 lines, or 10.7 


per cent above the 21,811,505 
ported for April, 1936. 

Retail display made a gain of 7.1 
per cent, with 71,984,927 lines, com- 
pared with 67,226,716 for April, 1936. 
This figure is substantially below 
that of 1929 and 1930, when all retail 


re- 


| WORKS FOR WATCHES 


{R.H.WHITE CO.) 


| 
Lf you’re troubled with 


R. H. White Company, Boston, has 
adopted the popular Shell gasoline slo- 
gan in a new campaign for its watch 
repair department in Boston newspapers, 
featuring humorous illustrations. 


a < 


lineage exceeded 80,000,000 lines in 
these 52 cities. 

Financial display for April, 1936, 
amounted to only 2,218,196 lines, a 
loss of 10.8 per cent from the 2,487,- 
912 of April, 1936. 

Strikes during April cut automo- 
tive lineage to 6,956,369, a decline of 
11.0 per cent from the 7,813,168 used 
in April, 1936. 

If classified were included in the 
April totals, the current picture 
would be considerably brighter, the 
newspapers surveyed carrying 25.,- 
758,002 lines in April, 1937, com- 
pared with 22,547,690 in April, 1936, 
for a gain of 14.2 per cent. Inclusion 
of classified would bring the April, 
1937, total to 131,052,131 lines, a gain 
of 7.5 per cent over the 121,886,991 
published in April, 1936. 


To sell to hotels, use 


TerGtel Monthly 


Member A. B. C. and A. B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


First In The 


Trailer Market. Write 


Taye. 


agazine 


FIRST—in Circulation 
FIRST—in Editorial Content 
FIRST—in Reader Interest 
FIRST—in Industry Prestige 
FIRST—in Advertising Value 
FIRST—in Advertising Linage 
FIRST—in Results for Advertisers 


Perhaps your company is interested in the 


and market information. 


TRAILER TRAVEL MAGAZINE 


35 E. Wacker Drive <> 


ORIGINAL AND FOREMOST MAGAZINE 
DEVOTED TO TRAILER INTERESTS 


Trailer Field 


us for advertising rates 


CHICAGO 
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May 24, 


INTRODUCING 


‘Honk, honk, honk — 


And maybe a couple of hisses: 
“We want to present 

A garrulous gent 

Who ll gabble some intimate 
Gossip anent 


A circle of Mrs. and Misses. 


WOMAN’S HOME COMPANION 
250 Park Avenue, New Dork 
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Legislative Box Score | Pt 


No. | Title | Sponsor Status 


S. 5 ‘Pure Food and 


Copeland |Passed Senate; in House 


Drug Bill state Foreign Commerce 
H. R. 300 |Pure Food and Chapman |Delayed by Presiden: 
Drug Bill 
S. 100 Fair Trade En- Tydings |Delayed by Presiden: 
abling Act 
H. R. 1611 |Fair Trade En- Miller Subcommittee hearings 
abling Act pleted; reported favoray 
a tt to full Judiciary Committys 
S. 414 Amending Federal) Nye, King Interstate Commerce Comm 


Trade Commis 
sion Act 


S. 2190 Truth in Fabrics |“Gapper 


Act 


H. R. 238 |Textile Industry Ellen- 
“Little NRA” bogen 


Controlled Produc-| Goldsboro |Banking and Currency 


tee 


tee 
Labor Committee 


mittee 


H. R. 31 
tion, Retail Dis- 
counts 
H. R. 13 Prohibiting Adver-| Culkin 


tising of Liquor 


H. R. 4214 | Regulating Sales in| Colmer 


Interstate Com- 
merce 


Interstate and Foreign 
merce Committee 
Interstate and Forei 
merce Committee 


H. R. 3596 |Show Tax Cost on) Thomas |Ways and Means 


Labels of All 
Merchandise 


H. R. 4722 |Divorce Manufac-| Patman 


turing and Re 
tailing 


Interstate and Foreign 
merce 


H. R. 4726 |Prevent Reciprocity, Patman 


Interstate and Foreign 
merce 


Interstate and Foreign 
merce Committee 


Sales 

H. R. 4837 |State Codes of Fair| Harlan 
Competition 

H. R. 5854 |Added FTC Lea 
Powers 


Interstate & Foreign 
merce Committee 


H. R. 5414 |Pure Food & Drug} Towey 


Bill 


Interstate & Foreign 
merce Committee 


H.R. 6440 |Tax Broadcasting |Boylan 


Stations 


H_R. 6323.|Prevent words|Burdick 


“United States,” 
“National,” “Fed- 
eral” in trade 
names 


Judiciary Committee 


(Interstate Commerce Comp 


Ways and Means Committe 


HI 


Inte, 


Tests Subject 
of Consumers’ 


Union New Film 


New York, May 18.—The second 
in a series of motion pictures pub- 
licizing the purpose and methods of 
Consumers’ Union of United States, 
Inc., is in course of preparation, it 
was learned today, and will be ready 
for distribution in the fall to little 
theaters, university groups and con- 
sumers’ clubs and societies through- 
out the country. 

The films are being prepared, un- 
der the general heading of “Getting 
Your Money’s Worth,” through the 
co-operative efforts of Consumers’ 
Union and the Film and Photo 
League, a co-operative professional 
organization. The first of the series, 
photographed in the laboratory of 
Consumers’ Union, features. dia- 
logue between a “consumer re- 
porter” and a laboratory technician 
making tests on shoes, lead toys and 
milk. 


How to Make Tests 


No product names are mentioned 
and advice is restricted to telling 
the consumer what to look for and 
how to look for it in buying prod- 
ucts in the categories treated; as, 
for example, the need to scrutinize 
the heels of shoes to determine 
whether they are made of leather or 
of rubber simulating leather, the 
test suggested in this instance be- 
ing the sharp use of a fingernail. 
The film now under preparation 
deals with silk hosiery, electric 
razors, razor blades, etc. 

The first film of the series had a 
private showing recently before a 
membership gathering of Consum- 
ers’ Union and will be shown pub- 
licly for the first time next fall at 
the Filmarte Theater in New York. 
The productions are being financed, 
it was stated, by Film and Photo 
League members whose time is be- 
ing donated to the “cause.” 


Seven Join 1.D.P.A. 


Seven new members were  an- 
nounced by the Inland Daily Press 
Association at its spring meeting in 
Chicago last week. They are Daily 
Courier, Winfield, Kan.; Chronicle, 
Abilene, Kan.; Gazette. Emporia, 
Kan.; Detroit News; Daily Advocate, 


Belleville, Ill.; News-Herald, P 
Ill., and Telegram, Columbus, Neb 


In selection of the right 
medium to reach the farm 
folks in Kansas, national 
advertisers could well fol- 
low the lead of Kansans 
themselves. 


In one of the April is 
sues of KANSAS FARMER, 
there were 73 Kansas live- 
stock advertisers who used 
display space to sell pure- 
breds to their fellow 
farmers. 


Likely they couldn't an- 
alyze the reason for their 
preference specifically, 
which after all is beside the 
point. But our editors can. 
They know that while you 
can fill a farm paper with 
the paste pot and shears 
method as well as reprints 
from the daily press, you 
can keep the leadership in 
better farming and better 
living only by constant 
touch on the pulse of rural 
life of the state. 


*That’s what they do— 
this pulse feeling business 
—and tell about it through 
the pages of KANSAS 
FARMER. Is it any won 
der that Kansas advertisers 
prefer KANSAS FARMER, 
a policy already followed 
by wise national adver 
tisers? 


Kansas Farm! jam 


Topeka, Kan. 


Arthur Capper, Publish 
115.000 SUBSCRIBERS 


SPEAKING 0F 
HOME FOLKS (= 


Dealey, Da! 
Houston, 
lishers 


me (left) 
Pent, Erie A 
Advertising 
. ©. Wick 
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}PHOTOGRAPHIC REVIEW OF THE WEEK 


Clayton Rand, president of the 
NEA (left), makes an emphatic 
point during the lively Southern 
Newspaper Publishers Association 
Convention last week at Hot 
Springs, Ark. Below, James G. 
Stahlman, Nashville Banner, newly- 
elected president of the American 
Newspaper Publishers Association 
(left), is presented with a plaque 
by E. K. Gaylord, Oklahoman and 
Times, Oklahoma City, chairman 
of the board, in recognition of his 
pioneer efforts in the development 
of Southern Pine newsprint. (Story 
on Page !8.) 


Dealey, Dallas News (below left), brings a smile from H. E. Clarkson, 
Houston, Tex., between sessions at the Southern Newspaper Pub- 
lishers Association convention at Hot Springs last week. 


ne 


= ; 

me yt, group at the Affiliation convention are Horace 
ee - t ), secretary, Cleveland Advertising Club; Ford O'Dell, 
blishé — Advertising Club; C. L. Eshleman, vice-president, Cleve- 
eas aitising Club; Eugene Carr (standing), WGAR, Cleveland, 


ickham, of the Foote-Burt Company, Cleveland. 
on Page 18.) 


(Story 


——} HIGHLIGHTS AMONG CONVENTIONERS OF THE S. N. P. A., INLAND PRESS AND AFFILIATION 


This trio at left talk over some 
weighty newspaper questions at the 
Inland convention. They are S. M. 
Williams (left), Washington, D. C., 
former newspaper code authority; 
F. E. Milligan, Fort Scott Tribune, 
and Verne Joy, Sentinel, Centralia, 
Ill., former Inland president. 
At right, Frank W. Lovejoy, sales 
manager, Socony-Vacuum Oi] Com- 
pany, New York, consults a note 
during his address before the Affili- 
ation convention. 


To the left, A. S. Andereck (right), 
United Press reporter, gangs up on 
Joe H. Nixon, Tribune, Peru, Ind., 
during the Inland conclave. (Stories 

on Pages 4 and 25.) 


F. S. Day (below, 
left), Newspaper 
Color Service, Chi- 
cago, makes an 
emphatic statement 
at the Inland con- 
clave which C. S. 
Walling, Herald, 
Oskaloosa, la, lis- 
tens to seriously. 


Below are Inland 
leaders talking over 
“state matters’; 
H. L. Davis (left), 
general manager, 
Post-Crescent, Ap- 
pleton, Wis., first 
vice-president, and 
Robert R. O'Brien, 
business manager, 
Nonpareil, Council 
Bluffs, president. 


Ladies occupied their place in the spotlight at the Inland convention, 

including this group below: Mrs. F. E. Evans and Miss Anna L. Stolle, 

of the Advocate, Belleville, Ind., and Mrs. Helen Hart Hulbert, pub- 
lisher, Tribune-Chronicle, Warren, O. 


Retiring Affiliation President Harold W. Donahue (above, left), Lawson 
& Jones, Ltd., London, Ont., takes a moment out from convention duties 
to chat with his second vice-president, Don Allishouse, Northern Equip- 
(Story on Page 14) 


ment Co., Erie. 


Edward Doll (at 
right), program 
chairman of the 
Affiliation conven- 
tion, chats with Dr. 
Hubert Greaves, 
Yale University 
professor and con- 
vention speaker. 


Glenn Griswold (below), editor, 

Business Week, makes a point dur- 

ing his address before the 34th 

annual Affiliation convention in 
Erie. 


A. C. Nielsen, Chicago, market 
researcher (above), wields a 
pointer to emphasize his chart- 
illustrated address before the 
Affiliation convention. 


This trio takes time out during the Inland Daily Press convention in 

Chicago last week to discuss some of the issues concerning Mid-western 

newspapers. The group comprises Earl W. Beach, Kalamazoo Gazette; 

C. A. French and F. A. Butler, Holland Sentinel, all of Michigan. The 

bulletin in the background apparently is serving to keep the conversa- 

tion strictly along “business lines during the time between sessions. 
(Stories on Pages 4 and 25.) 


During one of the formal moments at the Affiliation convention, the 
candid cameraman found this interesting group: Harold Donahue 
(seated, left), Lawson & Jones, Ltd., London, Ont., retiring president; 
Harry W. Whitney, Larkin Company, Buffalo, his successor; Don A. 
Thomas (standing, left), re-elected secretary-treasurer; Don Alishouse, 
advertising manager, Northern Equipment Company, Erie, and C. M. 

Elliott, sales manager, Reed Press, Hamilton, Ont. 
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